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HICAGQ CIRCLE x 
Our héW sports columnist 
is a seasoned pro 


America’s sports fans have good reason to Dave Nightingale’s fresh approach to 
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cheer. Our baseball writer, Dave Nightin- 
gale, now is the featured sports columnist 
of the Daily News. And he writes on all 
sports in the same brash, irreverent style 
our readers have come to love. 


sports writing is another reason why the 
Chicago Daily News is prized by its read- 
ers and why the CDN/S-T Wire Service is 
prized by editors everywhere. 


Chicago Daily News 


Marshall Field, Publisher 


“Police cordon off downtown business district wiped out by conflagration. Flames 
swept eastward crossing Jones Falls. Thousands of buildings destroyed at a loss 
beyond all estimates. Martial law declared. Legal holiday until February 15, inclu- 
sive, enabling act by legislature to permit temporary loans of indefinite amount. 
Baltimore’s great trade section is gone in awful calamity.” 


THE BALTIMORE AMERICAN 
February 9, 1904 


THE NEWS AMERICAN 
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BICENTENNIAL 4 


The News\=2/American 
Reporting the latest the longest. 


Baltimore, Maryland 


Photo courtesy The Maryland Historical Society, Baltimore 
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i | Pressfax DRR Recei 


~ New DRR Technique Cuts 


Transmitting Costs Un To 80% 


Economical Operation of Satellite Plants 
Is Now Feasible, With Datalog’s Pressfax 


MELVILLE, NEW YORK— 
The Datalog Division of Litton 
Industries has developed Press- 
fax DRR, a new technique which 
cuts the cost of providing repro- 
duction-quality transmission of 
printed pages over voice-grade 
telephone lines. 

DRR stands for “data redun- 
dancy reduction,” which elim- 
inates the need to use expensive 
broad-band channels for the 
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transmission of full-page news- 
paper or magazine makeup. 
Datalog, a leader in the field of 
data communications, reports 
that DRR reduces transmission 
costs as much as 80 percent. 
The Pressfax product line was 
designed to meet the needs of 
publishers and printers who cre- 
ate makeup at one site for print- 
ing at one or more satellite 
plants. Pressfax DRR assures 


timely receipt of plate-ready 
film, up to minutes before press- 
time. 

Pressfax DRR 600, for news- 
papers, transmits an effective 
picture size of 22%” x 16%”, to 
accommodate a full-size news- 
paper page, including screened 
halftones. 

Pressfax DRR 1200, for mag- 
azines, transmits a 244%” x 19” 
page—large enough to accom- 
modate four magazine pages 
measuring 9%” x 12” each, in- 
cluding screened halftones, bleed 
copy and color-separation regis- 
tration marks. 

Datalog also offers Pressfax 
501, a more economical system 
which provides high-quality re- 
production transmission over 
broad-band channels. Pressfax 
501 is designed for printers and 
publishers with satellite plants 
within a 100-mile radius of the 
makeup site. 

All over the world, Pressfax 
systems are being used currently 
by newspaper and magazine pub- 
lishers, as well as printing plants. 

For a complete description of 
Pressfax, write or telephone 
Bruce Lloyd, Datalog marketing 
director, at (516) 694-8300. 


LH DATALOG 


Litton 


1770 Walt Whitman Road, 
Melville, New York 11746 
(516) 694-8300 
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Who says 


there's nothing funny 
about typographical 
errors! 


$2 
COP a 


STOP THE 
PRESSES! 


(A collection of the best of 
"Short Takes” from E&P) 


You’ve read those funny typos from news 
pages, classified ads, editorials and ads 
published each week in the popular E&P 
feature, “Short Takes.’”’ Now you can 
get a collection of these humorous tid-bits 
from newspaper columns in a hard cover 
book, ideal for anecdotes in your next 
speech, or a local newspaper column. 
110 pages, illustrated by Bob Dunn, 
introduction by Bob Brown, and 
foreword by Bob Considine. Collected 
by Dick Hyman. 


$2.95 PER copy 


$3.50 IN CANADA 


Shipped postpaid, if 
check accompanies order. 


WRITE FOR YOUR COPY TODAY, FROM 


Editor & Publisher 
850 Third Avenue, New York, N. Y. 10022 


APRIL 
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14-15—Virginia Press Women annual spring meeting, Belle Meade, He 
risonburg, Virginia. é 

'16-19—Newsphoto Conference for Editors. Ohio Univ. School of Journ 
ism. Athens, Ohio. 

16-20—Knight Newspapers seminar, Interpersonal and organizational co 


munications, Miami. . “ 

23—Associatied Press. Waldorf-Astoria Hotel, New York City. 

23-26—American Newspaper Publishers Association. Waldorf-Astoria, Ni 
York City. : 

23-27—Knight Newspaper seminar, Financial management for non-financ 
managers, Miami. 

26-28—South and Gulf Coast Press Association Convention, San Anton 

27-28—Associated Press Missouri Editors and Publishers, St. Louis. 

27-28—South Carolina UPI Association. Spring Meeting. Pawleys Islar 
SC. 

27-29—New Jersey Press Association Annual Advertising Conference. Tar 
ment Resort Hotel, Bushkill, Pa. 

27-29—Annual Education Seminar, Region 3, National Press Photographs 
Assn., Marriott Motor Hotel, Saddle Brook, N.J. 

28-29—Region One conference, Sigma Delta Chi, Albany, N.Y. 

29-30—Mid-Atlantic Circulation Manager's Association. Spring Meetir 
Yachtman Inn, Myrtle Beach, South Carolina. 


MAY 


I—Canadian Press, annual meeting, Toronto. 

1-4—-American Society Newspaper Editors (ASNE). The Shoreham Hot 
Washington. y 

3-4—Canadian Daily Newspapers Publishers Association, annual meetir 
Toronto. 

3-6—A. J. Liebling Counter-Convention. Mayflower Hotel, Wash., D. 

4-5—Old Dominion Advertising Conference, John Marshall Hotel, Ric 
mond, Virginia. 

4-6—Ohio Press Women, annual spring meeting. Sawmill Creek Lode 
Huron, Ohio. 

4-6—Indiana AP Managing Editors Spring Meeting. Wellman's Holid 
Inn, Valparaiso. 

5-6—New York State Mechanical Conference, The Beeches, Rome N.Y. 

nen aest Daily Newspapers Mechanical Section, Rodeway Inn, Tacom 
Wash. 

5-6—Louisiana-Mississippi AP Association. Annual meeting. Royal Sones 
Hotel, New Orleans. 

5-6—Associated Press Society of Ohio. Christopher Inn, Columbus. 

5-6—Associated Press Kansas Editors and Publishers, Dodge City. 

6-8—Ohio Circulation Managers Association, Netherland Hilton, Cine 
nati. 

6-9—Society of American Business Writers. Annual meeting. Warwi 
Hotel, New York, N.Y. 

8-1I|—Catholic Press Association and Associated Church Press, joint co 
vention. Radisson South, Bloomington, Minn. 

10—Certified Audit of Circulation annual meeting, Hyatt Regency O'Ha 
Motor Hotel, O'Hare Intl. Airport, Chicago. 

cee Editors Highway Traffic Safety Seminar, Holiday Inn, Decat 

I11-12—Indiana Newspaper Advertising Executives Association, Holid 
Inn, Valparaiso. 

12—Minnesota AP Association. Spring meeting. Holiday Inn, St. Paul. 

13-16—Institute of Newspaper Controllers & Finance Officers. Doral Count 
Club, Miami, Florida 

13-25—AP| Management and Costs seminar (for newspapers under 75,0 
circulation). Columbia University. 

14-18—Knight Newspaper Seminar, Modern Production Techniques, Miar 

15—Connecticut AP Circuit. Spring meeting. Manchester. 

15-19—National Association of Advertising Publishers—24th Annual Cc 
vention, Troy, Michigan, Hilton Inn. - 

17-18—Allied Daily Newspapers. The Admiralty, Port Ludlow, Wash. 

17-19—American Association of Advertising Agencies, Greenbrier, Whi 
Sulphur Springs, W. Va. 

19-20—New Mexico AP managing editors spring shirtsleeve seminar. H 
ton Inn, Albuquerque. ' 

itd International conference. Town and Country Hotel, $ 

iego. 

21-23—Pacific Northwest International Circulation Managers Associati 
50th anniversary convention, Salishan Lodge, Gleneden Beach, Orege 

21-25—International Federation of Publishers, (FIEJ). Vienna, Austria. 

22-27—Canadian Managing Editors' Conference. Vancouver, B.C. 

26-28—Editorial Writers critique. Northwest Daily Newspapers. Timberli 
Lodge, Ore. 
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Would you cover a trial without going ' to court? 


Of course you wouldn't. 

Yet with America’s grow- 
ing concern for the environ- 
ment, that’s exactly where 
today’s forest is: on trial. 

There’ve been a lot of 
changes in modern forestry— 
and in the modern forest. 
Changes in industry technol- 
ogy and government policy. 
Changes in supply and de- 
mand and price. Changes 


more than 200 newsmen and 
newswomen on candid fact- 
finding tours of America’s 
forests. Some tours last three 
hours. Some take three days. 
This year we'd like to add 
you to the group. So write for 
more information. Or call 
Jim Plumb at AFI in Wash- 
ington, (202) 667-7807. 

It’s time you talked to the 
trees. And listened. 


that are creating public 
debate—and making front- 
page news. And just as you 
wouldn’t cover a court case 
without going into the court- 
room, we don’t think you can 
cover the forest without 
going into the woods. So 
we'd like to show you what’s 
happening. 

In the past two years our 
forest experts have taken 


American Forest Institute 
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American Forest Institute 
1619 Massachusetts Avenue, N.W. 
Washington, D.C. 20036 


I'd like to know more about the forest — 
and about your forest tours. 


Name 


Title 


Company 


Address 


City 


State/Zip ST 
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By Lenora Williamson 


THE TROUBLE WITH HEADS—Out in Virginia, Minne- 
sota, there is a group of “Irate Housewives” who began their 
boycott on meat buying a little ahead of the national week, and 
the Mesabi Daily News ran a page one 5-column box story 
with this head: “ ‘Irate Housewives’ to Eschew Meat.” Reports 
a staffer, the headline brought a lot of reader comment, includ- 
ing one which asked whether the paper hadn’t misspelled the 
word “chew.” 

Meantime, back at the New York Daily News for Eleanor 
Kalter’s story on reaction of vegetarians during the meat boy- 
cott, the head read: “The Meat-Haters Feel Their Oats.” 
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TYPING ON AN ELECTRIC TYPEWRITER is easy once 
you get the nagj oi itt, explains columnist Larry Bonko in the 
Norfolk (Va.) Ledger-Star. 
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PECULIAR HEADS—Writing under a Peculiar, Missouri, 
dateline, Charles Hillinger notes in a Los Angeles Times Serv- 
ice piece that Archie and Lone Jack are just down the road 
from Peculiar, a village of 700 residents and so when a local 
girl marries a fellow from a nearby town, out-of-town papers 
make a point of printing headlines such as: “Peculiar Girl 
Weds Man From Archie.” Or, “Lone Jack Man Marries Pecu- 
liar Girl.” 
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“HAD I BEEN GIFTED TO DO IT—and I wish I had—I 
would like to have been a mathematician,” said Walter Lipp- 
mann in an interview with Ronald Steel for the Washington 
Post. Steel, currently writing a biography of Lippmann, had 
asked Lippman: “You have probably been the most successful 
political journalist we’ve ever had in this country. But if you 
ee eg it over again would you have chosen a different kind 
of life?” 


~*~ * 


“THERE’S NOT MUCH TIME FOR NOSTALGIA in news- 
papering. Start reminiscing and you’re interrupted by the dead- 
line for tomorrow’s first edition,” wrote the Miami Herald’s 
executive editor, Larry Jinks. But he felt some looking back in 
order on the tenth anniversary of the staff’s move into what some 
people still call the “new” Herald building. One story that 
became a part of the lore of the new building, Jinks relates, 
happened the very first day when a downtown fire was reported. 
City desk gave the address to Stu Auerbach, “one of the 
weightier local reporters” who took off at a trot, turned into the 
corridor and disappeared through the doorway between the 
library and editorial department. Five seconds later, Auerbach 
reappeared, running and puffing, and calling to the city desk: 
“How the hell do you get out of this place?” 

* * & 


TWO THINGS AT ONCE—The ultimate in executive time 
utilization is reported by Cleveland Plain Dealer columnist 
Mary Hirschfeld, who hears that a certain prominent execu- 
tive in town does eight miles every morning on his stationary 
exercise bike—at the same time reading the Plain Dealer, 
cover to cover. 


In Teletype; the°T” 
is always capped. 


Teletype is a registered trademark used to 
identify the products manufactured by Tele- 
type Corporation. 

Therefore, our name should always be 
used as an adjective as in “Teletype termi- 
nal.” {t should never be used as a noun or as 
a verb. 

Thanks for helping us keep our name 
eras By always remembering to cap 
the ‘“'T.” 


* * % 

TO BE CONTINUED—“‘Any scissors or knitting needles?” 
inquired the security guard at Columbia, Missouri, airport 
of women passengers—including editors and reporters leay- 
ing the scene of the Penney-Missouri women’s pages work- 
shop. Alice Snyder of the Wilmette (Ill.) Glenview Announce- 
ments did have a pair of long scissors in her hand luggage 
and since her checked bag had long since been stashed in 
the plane, scissors were taken and placed in a narrow brown 
envelope, all alone, and checked through to Chicago in the 
baggage compartment. NEXT WEEK: Did the Snyder Scis- 
sors get transferred at St. Louis to a Chicago-bound plane? 
Did Alice ever find them on the luggage carousel at trip’s 
end? Any bets? 
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Teletype is a trademark registered in the United States Patent Office. 
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This is the tack our customers take when 
they want more business. They go for the 
winning combination: The Birmingham 
News/Birmingham Post-Herald. 


Our linage has increased steadily over the 
past five years—and so has business. We 
know that one generates the other. Last 
year alone these morning-evening 
newspapers registered a linage gain of 
more than 13% over the previous year. But 
there is always room for one more. One 
more advertiser, that is. 


You can add up more sales with The 
News/ Post-Herald than with any other 
{ac TZ, medium in the Alabama area. Our high-rise 


Cyn 2 7, MMU figures are the proof. 


We invite you to share a piece of this profitable 
action. In Birmingham. Today. The newspaper way. 


The Birmingham News 
Birmingham Post-Herald 


- “4labama’s Most Powerful Selling Force” 


National Representative: Newhouse Newspapers (Metro Suburbia, Inc.) 


Rober? U. Brown 
Publisher and Editor 
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Editor & Publisher 


® THE FOURTH ESTATE 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Let’s work together—Phase IT 


The campaign to inform the public on the meaning and importance 
of their First Amendment rights to free speech and free press (EXP 
March 24, pages 4, 31, 40) is well under way. If newspapers do not 
cooperate and participate in this effort by using the material being 


provided to them, or by developing their own, they will have no one - 


to blame but themselves if public attitudes do not support press 
freedom. 

Six ads have been distributed as Phase I of the project. Phase II 
plans have been completed. Three creative services are each producing 
a series of four ads the distribution of which will be timed for early 
May, June and July. The services are absorbing all expenses for copy 
preparation, engraving proofing and mailing to approximately 1,400 
newspapers. 

Rarely have so many organizations worked together toward a com- 
mon goal in the newspaper field. The original ads, now appearing 
weekly in E&P, were prepared by the South Bend Tribune. They were 
embraced by members of the National Conference of Newspapers 
Associations. The idea caught on. Executives of the American News- 
paper Publishers Association, the International Newspaper Advertis- 
ing Executives and the International Newspaper Promotion Associ- 
ation have grabbed the ball and are running with it. Officers of Metro 
Associated Services, Multi Ad Services and SCW Inc., are contributing 
their own time, talent and money. 

This is a needed program that has been talked about for a long 
time. The people have to know what the First Amendment means to 
them. If newspapers don’t tell them, no one else will. 


Open court testimony 


The decision of the U.S. Court of Appeals for the Fifth Circuit in 
upholding a contempt citation against two reporters for printing 
testimony heard in open court, despite a judge’s order forbidding 
them to do so, is representative of some of the muddled reasoning 
coming out of our courts today on issues involving the press. 

The three-judge court said it was not deciding the issue of free 
press versus fair trial, it agreed that the original judge’s order was 
unconstitutional, but it said the newsmen should have appealed to 
a higher court before publication. 

This, in our opinion, is condoning prior restraint on publication. 
If reporters and newspapers have to seek a court’s permission to pub- 
lish materia) which another court has unconstitutionally prohibited, 
then freedom to print is at the mercy of any jurist. 

We are glad the Baton Rouge, La., newspapers will take the case 
to the Suprec Court where we hope it receives more sober treatment. 
Penalizing re;orters for pursuing a constitutionally guaranteed right of 
publication in the face of an unconstitutional court order is an 
alarming development. 
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6 mo. average net paid Dec. $1, 1972—25,038 
Renewal rate—75.24 4% 


The Oldest Publishers’ sad Advertisers’ 


Newspaper in America 


With which have been merged: The Journali 
established March 22, 1884; Newspaperdo 
established March, 1892; the Fourth Esta‘ 
March |, 1894; Editor & Publisher, June 2 
1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Ma 
Mehler, Jeffrey J. Mill, Lenora Williar-.o 


Editorial Assistant: Marie Stareck. 

Midwest Editor: Gerald B. Healey. 
Washington Correspondent: Luther A. Husto 
Advertising Manager: Ferdinand C. Teubner 


Sales Representatives: Donald L. Parvin, Willa 
L. Pierce, Richard E. Schultz, Kenneth | 
Schmitt, Earl W. Wilken. 


Advertising Production Manager: Bernadett 
Borries. 


Assistant to the Publisher and Promotion Mal 
ager: George Wilt. 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia Ar 
Stephenson. 


Marketing and Research Manager: Albert — 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N.' 
10022. Phone: 212 752-7050. TELEX 12 5IC 


Chicago: II1 East Wacker Drive, 60601. Phor 
312-565-0123. Gerald B. Healey, Editor. Wi 
lard L. Pierce, Richard E. Schultz, Advertisin 


Representatives. 


Los Angeles: 1830 West 8th Street, 9005 
Phone: 213-382-6346. Scott, Marshall 
Sands Inc. Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Phon 
415-421-7950. Scott, Marshall & Sands In 
Advertising Representatives. 


Washington: 1295 National Press Buildinc 
Washington, D.C. 20004. Phone: 202-625 
8365. Luther A. Huston, Correspondent. 


London: 23 Ethelbert Road, Birchington, Ker 
England, Alan Delafons, Manager. 
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re seems to be a similarity of today’s 
‘al news and that which yesterday’s 
athors wrote into their novels. Read on 
nd learn. Don’t you agree? 


Tn “Pendennis” (1850) William Make- 
sace Thackeray wrote: The Dawn was 
beral: the Day was ultra-conservative. 


In “The Pickwick Papers” (1837) Charles 
ickens wrote: There were two newspapers 
_ the town—the Eatanswill Gazette and 
Ie Eatanswill Independent, the former ad- 
ocating Blue principles, and the latter con- 
ucted on grounds decidedly Buff. Fine 
wspapers they were. Such leading articles, 
ad such spirited attacks!—-These and 
ther spirit-stirring denunciations were 
rewn plentifully over the columns of each, 
1 every number. and excited feelings of the 
lost intense delight and indignation in the 
osoms of the townspeople. 


In “The Gilded Age” (1873) Mark Twain 
nd Charles Warner wrote: They want me 
> make an opposite paper. —Well cade a 
vat. That party is going to succeed, 

ing to elect the next Peteld cut: 


i (same source as above)—The Colonel had 
ecess to the departments. He knew all the 
enators and representatives, and especially 
ae lobby. When he was asked, afterwards, 
bout the stolen copy of the Alabama 
‘reaty which got into the New York Trib- 


ne, he only Iooked mysterious. 


‘ (same source as above)—Eyery newspa- 
er of character in the land assailed the 
leasure and hurled broadsides of invective 


er Buckstone. The Washington papers 


re more respectful, as ‘usual—and con- 
iatory, also as usual. They generally sup- 
rted measures, when it was possible. 


(same source as above)—The newspa- 
rs came out with exposures and called 
feed and O’Riley “thieves,” whereupon the 
eople rose as one man (voting repeatedly) 
md elected the two gentlemen to their 
oper theatre of action, the New York 
islature. 


‘In “John Halifax, Gentleman” (1857) 
inah Maria Mulock wrote: Do you get 
ur county paper regularly ?—My husband 
kes a point of taking them all in—bad 
d good—of every shade of politics. He be- 
es it is only by hearing all sides that 


In “Silas Marner” (1861) George Eliot 
rote: That fool Kimble says the newspa- 
ar’s talking about peace. Why, the country 
ouldn’t have a leg to stand on. Prices ‘ud 
n down like a jack, and I should never 
st my arrears, not if I sold all the fellews 


ie be Per rlee ray Thackeray 


Bee actions recorded, od his Saas 
at full Tength; The Newcome Inde- 
on which our preci reba is 


(same source as above) —All the Bunda 
papers in England teemed with electioneer- 
ing addresses, and the country was in a 
flutter with parti-coloured ribbons. 

In “Martin Chuzzlewit” (1844) Dickens 
wrote: Here’s the Sewer’s exposure of the 
Wall Street Gang, and the Washington 
Gang, and the Sewer’s account of a fla- 
grant act of dishonesty committed by the 
Secretary of State when he was eight years 
old. 

In “Nicholas Nickleby” (1839) Dickens 
wrote: There are other duties, Mr. Nickleby, 
which a secretary to a parliamentarian gen- 
tleman must never lose sight of. My secre- 
tary would have to make himself master of 


the foreign policy of the world, as it is 
mirrored in the newspapers. 
In “Mosses From An Old Manse” (1846) 


Nathaniel Hawthorne wrote: Ever since he 
was of capacity to read a newspaper this 
person had prided himself on his consistent 
adherence to one political party, but in the 
confusion of these latter days had got be- 
wildered and knew not whereabouts his 
party was. 

RALpH J. SHOEMAKER 

St. Petersburg, Fla. 
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TRITE PICTURES 


That story on the showdown in New Jer- 
sey (March 22) between photographers and 
editors was delightful reading. 

Inventive and imaginative photographers 
always are seeking to improve the photo- 
graphic content of newspapers. Most edi- 
tors with whom I’ve come into contact 
really appreciate such photographers. 

What has irked me over the years as a 
city editor and managing editor, however, is 
the almost total lack of appreciation among 
editors and photographers of the so-called 
trite picture. Trite pictures are any news- 
paper’s bread and butter. Out-of-the-ordi- 
nary pictures—the outstanding shots that 
win awards—are the caviar and champagne. 
Newspapers need them both. 

Newspapermen, whether they be _ pho- 
tographers or editors, need constantly to 
ask themselves: “Who are we putting this 
paper out for—ourselves or the readers?” 
In too many cases, I think, photographers 
and photo-oriented editors strive for recog- 
nition, although often subconsciously, 
within the fraternity. They tend to lose 
sight of the fact that so-called trite photos 
enjoy a very high degree of appreciation 
among readers. 

I might add, incidentally, that on occa- 
sion efforts to come up with an out-of-the- 
ordinary picture may backfire. Awkward 
expressions. shadows, awkward positions, 
odd angles, ete., may cause embarrassment 
to a person in a picture and cause them to 
think unkind thoughts about the newspaper. 


Mug shots, groundbreakings, handshak- 
ing, proclamation signings, and_plain-old- 
stand-up-and-look-into-the-camera type group 
pictures provide an opportunity to get peo- 
ple into the newspaper. My feeling is that 
such pictures may be terribly ho-hum and 
uninspiring to a newspaper photographer 
or editor, but they.are very meaningful to 
the people in the pictures. 


p 
ia feel good. It may hav 


photogr apher to have to take the pict 
John receiving the driver safety award. 

it may have made the deskman who pu 
on page 1-B want to regurgitate. But Johr 
Q. was tickled pink, and he had a go 
feeling about the newspaper for publish 
his picture. 


That’s my defense of trite photos. I think | 


it needed to be said. But hooray and hal- 
lelujah for out-of-the-ordinary pictures and 
may photographers always continue to look 
for them. Newspapers are improved inte 
made far more interesting by such pictures. — 
Caviar and piempdone are wonderful. 

But so are bread and buiter. 
J. DoucLas DONAHUE 


(The writer is director of promotion and 


public service at the Charleston (S.C.) 
Evening Post and News-Courier.) 
x & + 
BAD TASTE 


It is not too surprising to find (‘Photogs’ 


row with editors on trite pictures flares up’, 
E&P, March 31) that Eptror & PUBLISHER — 


has gone down on the floor along with al- 
most everyone else. 
That’s style, man. 
tellin’ it like-it-is. 
This is to remind you that the canons of 
“good taste” have not been repealed. What 
has happened is that a great many unskilled 
people have gone into writing, “publishing” 
and yes “photo-journalism.” 
exerting themselves to convey meaning by 


Modern times and 


skilled use of the English language, they 
do the easier thing and pick up the words 
of the street. They have never been very) +} 


precise. 


There is no reason, nor any excuse, for 


E&P to do this. Not if it presumes to be 
the leading journal for editors and pub- 
lishers. 


’ CHARLES D. BROWN ~ 


McLean, Va. 
bSHort Tikess 
Mice Admiral H. R.... will stay 
on... — Newark (N.J.) Star-Ledger. 
* * Bo 


Rather than — 


Your whole way of lice has been dras- 


tically changed, ee Francisco Chronicle. 


xe * 


The eee do not have to pay fed- 
eral income tar .. . — St. Louis (Mo.) 
Post-Dispatch. 

* 1 * 

always had a knee ri- 

St. Louis (Mo.) 


“We (Purdue) 
valry with Indiana,.. 
Post-Dispatch. 

* * k 

Missy -S <- exchanged cows with 
SWR during a 7 o’clock double-ring cere- 
mony... Cape May Court House 
(N.J.) Gazette 


There’s a special satisfaction in puz- 
zling out how to work any new gadget. 
Once you master the ghing, you can un- 
derstand the instructions. — Sait 
Lake City Tribune. 

Kee hae 

(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers. and 
reprinted here.) 
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ADVERTISING DOESN'T 
COME IN 


“OVER THE TRANSOM” 


I's earned. By providing the 
medium that best gets to 
the heart of an advertiser's 
most important market. 
Media advertisers know 
this. That's why they invest 
more promotion dollars in 
The New York Times than in 
any other medium— 
print or broadcast, local or 


national, trade or consumer. 
To learn how The Times 
can put you on the spot— 
ata relatively modest cost— 
when big-dollar natjonal 
advertising decisions are 


made, write or call Stuart 
Falk, national advertising 
manager, The New York 
Times, 229 West 43d Street, 
New York, N.Y. 10036; 

(212) 556-1201, 


Che New ork Cimes 


First in media advertising among all U.S. newspapers. 
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Every Saturday Since 1884 


A “methodical, persistent and courage- 
is” six-month investigation of Father 
anagan’s Boys Town has won the Sun 
ewspapers of Omaha, Nebraska, the 
igma Delta Chi award for public service 
“newspaper journalism. 

In a copyrighted 8-page adless section 
March 30, 1972), the weekly newspaper 
svealed that Boys Town, started in the 
20’s as a home for wayward boys, had a 
at worth of at least $209 million with 
ly about 700 boys in residence, yet con- 
nued its mailing of up to 34 million fund 


licitations a year (E&P, April 15, 
B72). 

The section was not an expose of 
rongdoing. None was found. Paul 


illiams, managing editor, said the pur- 
lose in doing the section “‘was not to hang 
Boys Town, to sensationalize, or to embar- 
ass Boys Town. Our purpose was to im- 
rove some incorrect policies at the insti- 


The section was carried in all seven 
ditions of the Sun newspapers which 
fave a combined ABC circulation of 47,- 
00. Most of an additional 2,000 press run 
vere sold off newsstands. 

In December, the Sun Newspapers pub- 
ished another special section report on 
he changes proposed by Boys Town direc- 
ors as a result of the first report (E&P, 
lanuary 6, 1973). 

Winners of the 41st annual Sigma Del- 
ia Chi Awards for Distinguished Service 
1 Journalism were announced April 13 by 
he national headquarters of the profes- 
ional journalism society. 


ye lh i ae 


SS cw 7; 
Reed 
In the general reporting category, 
ludges cited Louisville Courier-Journal 
vriters William F. Reed Jr. and James 
. Bolus for their investigation of the 
oroughbred racing industry. The inves- 
gation, which led to indictments, resig- 
ation: of at least one racing official and 
anges in racing rules, was cited as 
ard-hitting, objective, clearly written, 
ecurate and fair newspaper reporting.” 
Reed, 29, joined the Louisville Courier- 
ournal as a special projects writer in 
2. Previously, he had been a staff writ- 
> for Sports Illustrated, a sports writer 
x the Louisville Courier-Journal & 
imes, and is a native of Mount Sterling, 
, and is a graduate of Transylvania 
ege, Lexington, Ky. 

s, 30, started working for the 
ville Courier-Journal in 1965 as a 


Bolus 


sports writer. In 1970 he was director of 
publicity for Churchill Downs and the fol- 
lowing year rejoined the Courier-Journal, 
working on both the news and sports 
staffs. He is a native of Louisville and 
graduated from the University of 
Louisville. ; 


Woodward 


Bernstein 


For their work in reporting political 
espionage prior to the 1972 presidential 
election, Carl Bernstein and Robert Wood- 
ward of the Washington Post won the 
award for Washington correspondence. 
The reporters were “well ahead of the 
rest of the news media” in reporting 
events connected with the bugging of the 
Democratic national headquarters at the 
Watergate Hotel, and “subsequent events 
gave added weight to the validity of their 
accounts,” the judges said. 

Bernstein, 29, was born in Washington, 
D.C., attended the University of Mary- 
land, and began his newspaper career on 
the Washington Star in 1960. In 1965 he 
joined the Elizabeth (N.J.) Daily Journal, 
and in 1966 started working for the 
Washington Post. He is on the metropoli- 
tan staff and has specialized in investiga- 
tive reporting. 

Woodward, 30, was born in Geneva, IIl. 
He is a 1965 graduate of Yale University. 
After five years in the U.S. Navy, he 
began his journalism career as a reporter 
for the Montgomery County (Md.) Senti- 
nel in 1970. He joined the Post in 1971 
and is an investigative reporter. 


Bey 


- Bet 


£& 
Harrison Saikowski 

For the third consecutive year, a Lake- 
land (Fla.) Ledger staff member won the 
award for editorial writing. John R. Har- 
rison, president, won this year for a 
10-part series calling for competitive bid- 
ding and the removal of patronage from 
engineering services funded by the state 
of Florida. Harrison won the award two 
years ago and Joanna Wragg, editorial 
writer, won last year. 

Harrison has been president of the 


Sun Newspopers 
of Omoho 
March 30, 1972 


SPECIAL REPORT 


A meee tet rs en Semi 


‘Give an account of thy stewardship..." 
Luke, fi 


AMERICAS 


ream The money-making 
machine Page 
The srehbishop runs 
the board + Page 4-0 
In Bows Town serving 
the boys? Page 1-€ 


A first look at the 
portiolla Page 5- 
Boys praise a 

well done 3 eo 
What the directors 

say about it Page 84° 
The San‘s editorial 
view .., Page BA 


FRONT PAGE of the award-winning eight page 
section revealing the wealth of Boys Town by 
Omaha's Sun Newspapers. 


Ledger since 1966. The newspaper was 
purchased by the New York Times in 
April 1971. He administers the nine New 
York Times newspapers in Florida and 
was elected vicepresident of the Times in 
September 1972. 

Harrison, a Des Moines, Iowa, native, is 
a graduate of Phillips Exeter Academy, 
Harvard College in Cambridge, Mass., 
and the Harvard Graduate School of 
Business Administration. 

Charlotte Saikowski of the Christian 
Science Monitor won the foreign corre- 
spondence award for her “highly imagina- 
tive and insightful series of ‘letters to 
President Nixon’ on the eve of his journey 
to Moscow.” The series gave a perceptive 
view of everyday Soviet life, the judges 
said. 

Until last October when she became dip- 
lomatic correspondent in Washington for 
the Christian Science Monitor, Charlotte 
Saikowski had been the Monitor’s Moscow 
correspondent for more than four years. 
She traveled widely throughout the Soviet 
Union. She speaks fluent Russian and has 
a long background in the study of Soviet 


affairs. Previously, she was based in 
Japan and has traveled elsewhere 
throughout the world, including Latin 
America. 


A photo of a Vietnamese girl fleeing 
naked from a napalm accident won the 
news photography award for Huynh Cong 
(Nick) Ut of the Associated Press. The 
picture, which “portrays the height of 


‘human anguish,” is evidence of Ut’s “abili- 


ty to find the hotspots of the Vietnam war 
and reduce the action to human terms,” 
according to the judges. 

Associated Press Saigon staff photogra- 


(Continued on page 10) 


- SDX awards 


(Continued from page 9) 


pher Huynh Cong “Nick” Ut, 22, was born 
in the Mekong Delta province of Long 
An. He joined the AP Saigon staff in 
1965, working first in the darkroom and 
learning photography in assignments 
around the city. In early 1971 he helped 
cover the Laotian invasion and in May of 
that year covered the South Vietnamese 
rout from Snoul in eastern Cambodia. He 
has been wounded three times covering 
_ the war. 


Chicago Sun-Times cartoonist Wil- 
liam H. (Bill) Mauldin won the award 
for editorial cartooning with a drawing 
depicting a reporter in handcuffs reaching 

through the bars of a jail cell in an effort 
to type his story. The drawing “dramati- 
cally symbolizes a basic problem that not 
only confronts American journalism,” the 
judges said, “but also every American 
citizen who enjoys the freedom guaran- 
_ teed by the Bill of Rights.” Mauldin has 
won this award twice before. 
Mauldin joined the Chicago Sun-Times 
_ staff in June 1962 after four years as 
_ editorial cartoonist for the St. Louis Post- 
_ Dispatch, His cartoons are published in 
nearly 250 newspapers throughout the 
~ eountry. Born in Mountain Park, N.M., he 
sold his first cartoon when he was nine 
_ years old. He has published several books, 
- including “Up Front,” a product of his 
army years, and “The Brass Ring,” his 
most recent. Mauldin has won two Pulit- 
_ zer Prizes. He became the youngest Pulit- 
_zer winner at 23 with his “Willie and 
_ Joe” cartoons in 1945. 


Other winners 


For a story about a father who loved 
his son but, in the end, killed him over the 
nightmare of drug abuse, Thomas Thomp- 
son won the award in magazine reporting. 
The story, published in Life magazine, 
was cited as putting “a difficult contempo- 
rary problem on a personal level for every 
reader,” 

The judges selected Philadelphia maga- 
zine for an article by Mike Mallowe titled 
“Guess What’s Coming With Dinner” as 
the public service in magazine journalism 
award winner. The article was cited as an 

_ outstanding public service in providing 
- “shocking information about unsanitary 
conditions in public restaurants and the 


indifference, or worse, of public agencies ” 


- charged with maintaining 
_ Philadelphia Magazine has 
award twice before. 

_.. Val Hymes of WTOP radio, Washing- 
4 ton, D.C., won the award for radio report- 
10 
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standards.” 
won this 


UT'S PICTURE of a Vietnamese girl fleeing 
from a napalm accident in Vietnam portrayed 
the height of human anquish. 


ing for her story about the shooting of 
Alabama Gov. George Wallace. The story 
was “outstanding narrative delivered in 
the midst of utter confusion,” and it ‘‘r1e- 
tained the electricity of the moment while 
providing all the essential information 
available,” the judges said. 

Cleveland radio station WGAR was 
cited for a six-week campaign to help 
solve a problem of transportation for 
mentally retarded children. The station’s 
campaign, which won the award for pub- 
lic service in radio journalism, resulted in 
the donation by listeners of 2,300 books of 
trading stamps which were used to pur- 
chase two mini-buses to transport the 
children. 

The radio editorializing award was won 
by Frank Reynolds of ABC News for 
“nenetrating and succinct comments” on 
the Christmas, 1972, bombing of North 
Vietnam. The editorial communicated the 
“anguish felt by many Americans during 
the ‘Season of Peace,’” the judges said. 

The filming of the George Wallace 
shooting won for Laurens Pierce of CBS 
News, Atlanta, the award in television 
reporting. Pierce showed “remarkable 
poise in a frenzied situation,” the judges 
said, with the “camera movement nearly 
perfect and the total stunning story cap- 
tured almost as if it had been scripted and 
rehearsed.” 

A program about the “incredibly tervri- 
ble conditions” for treating the mentally 
retarded of New York won for WABC-ty 
in New York city the award in public 
service in television journalism. Treat- 
ment of the mentally retarded in New 
York may improve due to the program, 
“Willowbrook: The Last Great Disgrace,” 
the judges said. WABC-tv also won this 
award in 1965. 

The judges cited WCKT-tv in ‘Miami in 
the category of editorializing on television 
for a series on fraudulent auto repairs. 
The judges said the series represented the 
“kind of consumer-oriented enterprise 
that the public expects from today’s elec- 
tronic media.” 

The research in journalism award went 


EDITOR & PUBLI 


FREE PRESS cartoon by Mauldin in the Chicago 

Sun-Times dramatized the plight of newsmen 

Peter Bridge and William Farr who were jailed 
for not divulging their news sources. 


to William J. Small, vicepresident of CB 
News, Washington, D.C., for his book, ‘Po 
litical Power and the Press.” The judge 
said the book sets forth “in eminent 
readable prose the philosophical and prac 
tical perspective for the classic confronta 
tion between government:and press in ; 
free society.” Small won this award tw 
years ago for his book, ‘‘To Kill a Messen 


_ ger: Television and the Real World.” 


The selections were made from 1,04( 
entries submitted by the nation’s newspa 
pers, wire services, magazines and broad 
cast stations, said Russell E. Hurst, th 
society’s executive officer. Judging wa 
performed by 18 panels of journalists 
educators and public officials. 

The  society’s national president 
William C. Payette, president of Unitec 
Feature Syndicate in New York City, wil 
present bronze medallions and plaques t 
the winners in ceremonies May 5 in Oma: 
ha, Neb. 


1972 linage survey 
mailed to publishers 


Epiror & PUBLISHER has completed 
a mailing of questionnaires on 1972 
newspaper linage data to all U.S. and 
Canadian daily and Sunday newspa- 
pers, addressed to the office of the pub-— 
lisher, © | 

E&P has requested data on name of 
newspaper, retail, general, automotive, — 
financial, classified and total linage for 
calendar year 1972, in agate lines. — 

The compilation of linage data will 
be published in E&P’s annual linage is- 
sue, published May 26. a. 

If you have not received a copy of the 
questionnaire, and wish to be listed in 
E&P’s linage issue, call or write to the 
Research Dept., Editor & Publishe 
850 Third Ave., New York, N.Y. 100: 


SHER for April 
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‘By Gerald B. Healey 


William Farr, who spent 46 days in 
rtual solitary confinement in a Los An- 
eles jail for refusing to disclose his 
burce for a newspaper article about the 
harles Manson murder trial, is happy 
nese days doing his job as a Los Angeles 
imes criminal/courts reporter. 


He hasn’t accepted honorariums for 
dbeaking engagements, likes talking to 
ids (journalism students) about newspa- 
ering, and still dislikes the judge who 
ent him to jail for labeling him a “mar- 
r without a cause.” 


He has no animosity toward the judge, 
e said, and believes that he acted profes- 
onally in not revealing his source for a 
ory that appeared during the Manson 
ial. It said that Frank Sinatra and other 
ollywood figures had been fingered by 
ae Manson “family” for extermination. 


Sull in debt 


“JT felt there was no wanton disdain or 
isregard for the defendant’s (Manson) 
ight to a fair trial,” he said, “because the 
uvy was properly sequestered and had 
een given the usual warning by the 
udge not to read or listen to accounts of 
he trial or the Manson case in general. 


“But I’m still aggravated by the judge’s 
Aartyr without a cause comment. I think 
t was a real cheap shot.” 


Farr, whose appeal from his sentence is 
file and under consideration, said he 
yas $6,000 in debt at one time during the 
anson flap. A Cocoanut Grove benefit 
aised $1,500 (Farr said the net was low 
lecause of heavy expenses) and a movie 
remiere party raised about $5,000. Ap- 
ea] briefs cost him about $3,600. 

The mild-mannered reporter said he 
vas earning $16,800 a year while with the 
s Angeles district attorney’s office 
oing press secretary and “special work.” 
e said his pay would have been raised to 
8,500 in this office, but he preferred to 
turn to newspaper work. 

He had worked for the Los Angeles 
ferald-Exanviner, taking the district at- 
orney’s offer after leaving that paper. 
lis conviction came while he was with the 
istrict attorney’s office. 


Future expenses covered 


When he left jail, Farr told Epiror & 
*~UBLISHER in an interview during his stay 
t Urbana, Illinois, where he was a speak- 
at a Sigma Delta Chi regional conven- 
on, William F. Thomas, editor of the 
‘imes informed him it would take care of 
ny future financial costs in connection 
th his appeal. He added: 

“The Times agreed to pay my salary up 
50 years and Bill Thomas said he would 
len reappraise it.” 

Farr said there had been considerable 
sunderstanding about his case. He said 
the Herald-Examiner to join the 
attorney. This was at the close of 
n trial and after his story 


oo =. a ~ i a e v = Pe : . . 
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ll Farr vows never — 
veal his sources 


(Sinatra) had appeared in the Herald- 
Examiner. 

Harking back to his case, Farr said the 
judge who sentenced him told him he had 
to answer (reveal his source) because he 
was no longer a reporter. 

“T didn’t believe that would be acting 
professionally,” Farr remarked, “and 
that’s why I refused to answer 13 ques- 
tions.” He was found guilty on 13 counts, 
he recalled. His conviction came 18 
months after he did the story. 

Pessimistic about his chances of staying 
out of jail even though he would go to the 
U.S. Supreme Court should his appeal 
fail, Farr told the convention he would 
never reveal his story source no matter 
what transpires. 


Started as sports writer 


Twenty-two years in the newspaper 
business, Farr started as a sports writer, 


banefully remarking: ‘Maybe that’s 
where I should have stayed.” 
He explained being kept in solitary 


confinement while in Los Angeles County 
jail was rough. 

“IT was the only civil prisoner in a cell. 
The others were federal prisoners whom I 
wasn’t allowed to associate with. 

“Tt sure was lonely, seeing a guard only 
at meal times, and no one else, but I was 
willing to weather it because I think I 
was right in what I did.” 


Addressing the conference regarding 
his indeterminate sentence for contempt 
of court, Farr noted that he had “never 
nominated myself for journalistic saint- 
hood.” 


Peter Bridge, who was jailed for con- 
tempt of court for refusing to go beyond a 
story about official corruption when he 
wrote for the defunct Newark Evening 
News, said he’s not prospering on the 
speaking circuit and intends getting back 
into news work. 

Bridge declared in his remarks at the 
SDX meeting that the government 
shouldn’t be allowed “to even imply a 
restriction on reporters, who include all 
newsmen—copy readers, editors, etc. 

“When we talk about reporter privilege 
we’re really talking about intimidation of 
the news media,” he said, adding, “shield 
laws are not for newsmen, they’re for the 
public.” 

He said he had had 200-300 speaking 
engagements in the last few months and 
“if I have served in any way I at least 
helped to clarify the shield statute in New 
Jersey.” 

He contended that shield laws must be 
addressed to the “whole doctrine of 
waiver privileges” and commented: “All 
this goes back to the grand jury system 
and what’s going to be done about it.” 

Bridge told E&P he had realized about 
$3,000 from speaking engagements and 
$1,000 in donations since leaving jail after 
20 days incarceration. 
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Ptaitan Cook ta namede 
Chi. Tribune publisher — 


In action taken Thursday (April 12) — 


-* be 


1 
3 
# 
; 


by the Board of the Tribune Company, ~ 


Stanton Cook, president of the company, 
was appointed publisher of the Chicago 
Tribune and elected chief executive officer 
of the Chicago Tribune Company. 

Cook succeeds Harold F. Grumhaus, 
who will devote his full time to the affairs 
of the parent Tribune Company. Grum- 
haus was re-elected chairman and chief 
executive of the company, and F. A. Nic- 
hols was re-elected president. 

The Board of the Chicago Tribune Com- 
pany also elected two new vicepresidents, 
Thomas P. O’Donnell, marketing director 
of the Chicago Tribune and Chicago To- 
day, and Joseph Barletta, labor relations 
manager. 

John B. Olson, vicepresident and direc- 
tor of operations, was elected treasurer 
of the Chicago Tribune Company, and 
William N. Clark, assistant secretary was 
elected secretary. 

Other officers re-elected by the Tribune 
Company are. J. J. Lynch, vice-president 
and treasurer; W. H. James vicepresi- 
dent; W. F. Caplice, controller; and Clark, 
secretary. 

With one exception, all directors of the 
Tribune Company were re-elected. Mrs. 
Ruth McCormick Tankersley, was re- 
placed by her husband Garvin Tankersley, 
at her request. 

Re-elected as vicepresident of the Chi- 
cago Tribune Company are: Clayton 
Kirkpatrick, editor; Robert M. Hunt, ad- 
vertising director; Edward D. Corboy, 
assistant to the president; and Virgil 
Fassio, circulation director. 


Calif. newsmen can seek 


state elective office 


The Joint Rules Committee of the Cali- 
fornia Legislature has rejected a request 
by reporters to bar newsmen covering the 
Capitol from seeking state elective offices 
themselves. 

The Capitol Correspondents Associa- 
tion, consisting of approximately 70 re- 
porters regularly assigned to the legisla- 
ture, voted 40-18 for the proposed amend- 
ment to the joint rules. 

The sponsors of the amendment con- 
tended it was a conflict of interest for 
reporters covering politicians to become 
politicians. Opponents of the measure ar- 
gued that what a reporter does is between 
the reporter and his or her employer. 

Correspondents are currently prohibited 
from working for lobbyists, state officials, 
or candidates for state office. The amend- 
ment would have forced any newsman 
seeking election to the legislature or state 
constitutional office to “resign from the 
association and surrender his or her cre- 
dentials.” 

The rule was recommended following 
the announcement by correspondent Bern- 
ice Slater that she expected to run for the 
Democratic nomination for lieutenant goy- 
ernor. The Joint Rules Committee upheld 
her stance that the proposal by the corre- 
spondents was unconstitutional. 
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Pcried shield Court lets contenant con vicione 


bill passed by 


Texas Senate 


After some heavy debating, the Texas 
Senate passed and sent back to the House 
April 5 an amended shield bill to protect 
the confidentiality of newmen’s informa- 
tion sources. The vote was 25-6. 

However, the bill appears headed to a 
joint conference committee since the spon- 
sor of the bill, Rep. Dave Allred (D.- 
Wichita Falls), has complained about 
several of the Senate changes. 

As approved by the House, the bill 
would have offered absolute protection ex- 
cept in cases involving libel, slander, and 
invasion of privacy suits. The Senate ver- 
sion would protect newsmen from divulg- 
ing any information, either confidential or 
not, but in a major change objected to by 
Allred, it would allow the Texas Supreme 
Court to compel disclosure of such in- 
formation if it were proven that it could 
not otherwise be obtained and that its 
withholding would ‘‘cause or threaten 
harm or injury, endanger public health 
and welfare, or cause substantial injus- 
tice.” 

Allred, who sponsored a similar bill in 
1971 that didn’t get out of committee, is a 
former newsman with the Associated 
Press in Montgomery, Alabama, and a 
member of the Houston Post Washington 
bureau. 

The Senate sponsor is Sen. Chet Brooks 
(D.-Pasadena), a former writer for the 
Houston Post. 

Others who have endorsed the bill in- 
clude Lt. Gov. Bill Hobby, currently on 
leave of absence as an executive with.the 
Post; House Speaker Price Daniel Jr., a 
publisher of several Texas weeklies; and 
Prof. David Anderson of the University 
of Texas Law School, formerly UPI bu- 
reau chief in Austin. Anderson drafted 
the proposed legislation. 


Reporters seek support 
for press freedom group 


“Freedom of the press is in danger 
now” warns a bulletin from the Reporters 
Committee for Freedom of the Press, an 
independent legal research and defense 
fund organization for protection of First 
Amendment freedoms. 

The bulletin, being mailed to editors and 
publishers throughout the country, urges 
newsmen to endorse the organization by 

aes their names, media affiliations, 
ad addresses and/or donations by no later 
than April 25. 

“The organizational premise of the com- 
mitiece,’ states the bulletin, “is that the 
constitutional interests of working repor- 
ters and photographers may be different 
from the legal interest of media owners 
and other institutional organizations in- 
terested in freedom of the press.” 

The committee was formed in ‘March, 
1970, at Georgetown University in Wash- 
ington, D.C. Most staff work is done on a 
volunteer basis by members of the Steer- 


_ ing Committee. 
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against La. newsmen stand 


The U.S. Court of Appeals for the 
Fifth Circuit upheld April 9 a contempt 
citation against two Baton Rouge, La. re- 
porters who printed open-court testimony 
in violation of a judge’s orders. 

The reporters, Larry Dickinson of the 
Baton Rouge State-Times and Gibbs 
Adams of the Baton Rouge Morning Ad- 
vocate, were forbidden by U.S. District 
Court Judge W. Gordon West to publish 
any testimony in an open hearing on 
November 1, 1971. After their stories, 
which included accounts of the testimony 
and the judge’s order, were published, 
Judge West cited both for contempt and 
fined them $300 each. 

The three-judge appeals panel said in 
upholding the original conviction that it 
was not deciding the issue of free press 
versus fair trial. While agreeing with the 
reporter’s contention that the judge’s or- 
der was constitutionally infirm, the panel 
nevertheless felt the newsmen could have 
petitioned to the court of appeals or dis- 
trict court and still have made their story 


deadlines. In disobeying the judge’s o: 
der, albeit unconstitutional, the reporte: 
must suffer the consequences, said th} 
court. 

Douglas Manship Sr., publisher of tt 
newspapers, said that the appeals cou 
decision will be appealed to the Unite 
States Supreme Court. “We don’t tal 
court orders lightly,” said the publisher i 
a prepared statement, “but we do feel it 
our business to tell the public what 
happening in their courts. If we have { 
go through legal action to do this, it inva 
idates much of the First Amendment fre 
doms.” 

James Hughes, city editor of the Stat 
Times, said he didn’t believe the altern: 
tive of appealing Judge West’s order to 
higher court was a viable one for tl 
reporters. 

“The appeals court told us all we had 1 
do was pick up a phone and call them, ar 
it would have been taken care of, I 
said. “Unfortunately, things definitely c 
not work that way.” 


Judge ousts newsmen 
from the courtroom 


About 15 newsmen and cameramen 
were ordered to leave the courtroom by 
Marshall County (Ind.) Circuit Court 
Judge Tom Huff during a first-degree 
murder arraignment April 11. 

The judge had told a Chicago Tribune 
reporter earlier (E&P, March 10) that he 
would allow just one reporter to cover 
the trial. 

His order this week came after the 


newsmen refused to name a “Pool” rep- 


resentative to cover the arraignment. 
Judge Huff ordered the sheriff to escort 
the men from the courtroom, but let other 
spectators remain. 

“No, the public is allowed to remain 
and the members of the press are not 
public,” Judge Huff was reported as say- 
ing. 

@ 


Newsprint executive 


weds Kate B. Righter 


Mrs. Kate Butler Righter of New York 
and Buffalo was married April 5 to Bruce 
Wallis, a vice-president of the Price Pa- 
per Corporation in New York. 

The ceremony was performed in the 
home of Mrs. Edward H. Butler, mother 
of the bride and president and publisher 
of the Buffalo Evening News. 

Mrs. Wallis is the daughter also of the 
late E. H. Butler, who was editor and 
publisher of the news from 1914 to 1956, 
and granddaughter of the late Edward H. 
Butler, founder of the newspaper. 

The bridegroom is the son of Mrs. An- 
gele Wallis of Worthing, Sussex, Eng- 
land, and Brig. Cedric Wallis, Brit- 
ish Army, retired, of Vancouver, British 
Columbia. 


Tenn. gets qualified 
shield for newsmen 


Tennessee Governor Winfield Dun 
signed into law on April 5 a shield la 
giving newsmen “qualified” protectio 
from having to disclose their sources < 
information. 

The law, based on a proposal by th 
Tennessee Press Association (E&P Ma 
24), forbids lower courts to subpoen 
newsmen without first showing “overric 
ing” public interest to an appellate cour 
In addition, they must show to the aj 
peals court that the information they see 
is available in no other way. 

“T believe the best interest of the publi 
will be served,” said Gov. Dunn as kf 
signed the bill. 

Angus McEachran, assistant managin 
editor of the Memphis Commercial A} 
peal, agreed that the bill is a step in th 
right direction. “We supported the bi 
here,” he said. “All in all it’s a good bil 
although ideally, we would have all like 
to see an unqualified shield. Nevertheles: 
the wording of the bill makes it fairl 
difficult for a legislative or judicial bod 
to obtain information.” 


Program is renamed 


Columbia University School of Journa 
ism has renamed its Summer Program i 
Journalism for Members of Minorit 
Groups, The new name is the Michel 
Clark Fellowship Program for Minorit 
Journalists. Ms. Clark, a CBS correspor 
dent, was killed in a plane crash la 
December. Ford Foundation, CBS, NB 
and 15 newspapers are sponsoring th 
year’s program which has trained 159 m 
nority journalists for news media by 
since its inauguration six years pate 


3y Fran Reidelberger 
Managing Editor, 
Ypsilanti Press 


Painful but prosperous may be the 
st way of describing our change from a 
all-town newspaper to a regional news- 
per during 1972,” says Wayne Powell, 
blisher and editor of The Press in Ypsi- 
iti, Michigan. 
Circulation grew from 15,668 in August 
71 to a high of 18,273 in 1972. Advertis- 
* linage jumped from 858,849 inches to 
sr 1.1 million inches, a 28% increase 
ring the year and 1973 plans call for 
bre of the same as initial problems with 
2 new regional product wear off. 
The Press, formerly the Ypsilanti 
ess, was purchased by Harte-Hanks 
swspapers, Inc. in September 1971. New 
blisher Powell began making changes 
ed at creating a regional newspaper 
ost immediately. 
“The paper was serving only the City 
Ypsilanti and Ypsilanti Township when 
» took over,” Powell said. “We saw an 
portunity for growth in this area for a 
per that was willing to endure the 
oblems and pain of change.” 

survey of the area revealed that it 
is an extremely competitive market with 
ree other daily newspapers (all larger 
an The Press), two shoppers, several 
eekly papers, radio and television vying 
ry attention and dollars. 


Need to expand 


“We knew then that we couldn’t grow 
id might risk losing part of the market 
e already had unless we did something 
- establish ourselves as a stronger enti- 
,’ the publisher said. “So, we looked 


tound us and decided to expand our mar- — 


¢t area from our base in Ypsilanti to an 
ea called the Golden Triangle of 
utheastern Michigan.” 


Ypsilanti is a city of 30,000 residents. 
he Triangle is a 280 square mile are 
ith 135,700 residents and four small 
wns, Milan, Belleville, Saline and 
illis—in addition to Ypsilanti and rap- 
ly growing Ypsilanti Township. 


‘Having made the-decision to expand 
ito the larger area, Powell set about 
Ving the paper a new identity and a new 
orial format to serve the information- 
eeds of the Triangle residents. 

the first change was to rename the 
per The Press and to place reporters in 
» Milan-Saline area and in Belleville. 


The product was further changed when 
is ancis C. Riedelberger, formerly em- 
loyed in the editorial department of the 
ckson Mich.) Citizen Patriot was 
ed managing editor in June. 


E: eidelberger and Powell, working with 
iny suggestions from The Press staff 
d the result of a readership survey, 
Ringed the paper’s format to six columns 
n pages one, tnree, and section covers, 
C placed more emphasis on features and 


Press’ weekend paper, published on 
Ys was also changed dramatically, 


- PUBLISHER for April 


“ith emphasis. on features 


taking on a completely feature look. The 
front page was changed to a _ photo 
feature page and breaking news was al- 
most completely eliminated from the pack- 
age to give readers 40 pages of news 
analysis, features and an overall in-depth 
look at the news. 


Free circulation 


In addition, The Press started Project 
100, a circulation program that sends the 
paper into 15,000 additional homes in the 
Golden Triangle each Thursday—free of 
charge. 


“This is designed to introduce potential 
customers to our product and also as an 
appeal to advertisers with an expanded 
circulation to about 35,000 on that day,” 
Powell says. 


The Press also converted from hot type 
to cold type and the Letterflex printing 
method. 


“The Press made the switch from Lino- 
types and hot metal to photo-comp and 
computers in only 54 days,” Powell said. 
“Our production people were tremendous- 
ly cooperative, otherwise it would not 
have been possible.” 


The conversion, of course, was not with- 
out trouble. There were late press starts, 
bad halftones, improperly made press 
plates and trouble with saddles to handle 
the thin plates on the press. All of these 
things resulted in a less than desirable 
finished product and late deliveries many 
days for over two months. 


“This change and the resulting prob- 
lems right on the heels of our change to a 
regional news approach really hurt us for 
a while,” Powell said. “Some people re- 
sponded by saying ‘We didn’t like the 
changes you made in the editorial product, 
but now we don’t even get the paper on 
time to read and maybe it’s just as well 
because we can’t read it anyway.’ 

But, in a relatively short time, the bugs 
began to disappear from the new produc- 
tion process and the paper began to look 
better than ever, especially the pictures. 

The publisher reports projections for 
1978 are 21,000 subscribers and better 
than a 10% increase in advertising linage. 

“Tt has been a painful but prosperous 
year,” Powell adds. “We hope to continue 
to prosper without so much pain in 
1973.” 

® 


Ad rates increased 
by New York Times 


The New York Times Company an- 
nounced this week that advertising rates 
for all letterpress classifications in the 
New York Times will be increased by 5.5 
per cent with the issue of Friday, April 
20. 

A similar 5.5 per cent increase in ad- 
vertising rates for the Sunday Times ro- 
togravure magazine and book review will 
be increased with the issue of Sunday, 
July 1, 1973. 


14, 1973 


James T. Kiernan 


Gore newspapers form 
a new business dept. 


The formation of a business develop- 
ment department within the Gore News- 
papers Co. was announced by Joseph M. 
Byrd, retail advertising manager and as- 
sistant advertising director of the Fort 
Lauderdale News. 

The department is headed by James T. 
Kiernan, promoted from the retail adver- 
tising staff, assisted by E. James Standley 
Jr., who has been promoted from the mar- 
keting-research department. 

“Our purpose,” said Byrd, “is to inform 
advertisers and non-advertisers served by 
our retail advertising department of the 
tremendous sales market we have here in 
Broward and South Palm Beach counties 
for all types of merchandise and ser- 
vices.” 

Both men, Byrd added, went through an 
extensive orientation course given by the 
Chicago Tribune, in preparation for their 
new assignment. 

The team works closely with the News’ 
art, copy and creative services, plus the 
marketing and research department, thus 
offering a complete advertising and mar- 
keting service to merchants from the very 
inception of an idea to its publication in 
the News or Sun-Sentinel. 


Kilcheski to direct 
ad agency relations 


Frank Kilcheski has assumed the duties 
of director of agency relations for the 
Bureau of Advertising. The position was 
previously held by Anton Bondy, who has 
left the Bureau. 

Kilcheski, currently vicepresident of 
sales administration, has been with the 
Bureau since 1947, in a variety of posi- 
tions. Bondy had been with the Bureau 
since 1964. 

Before coming to BoA, Bondy was cor- 
porate media director of Joseph E. Sea- 
gram, Inc. Kilcheski has been involved in 
retail and chain stores sales since he 
joined the Bureau. He was named 
vicepresident in 1960. 

In addition to his new assignment as 
agency relations director, Kilcheski will 
continue with his present duties. 
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Court postpones 
Tribune Co. 
by-law changes 


Judge Bernard M. Decker in U.S. Dis- 
trict Court in Chicago ordered trustees of 
the McCormick-Patterson Trust to post- 
pone the vote on all proposed amendments 
to Tribune Company’s charter and bylaws 

at the company’s meeting scheduled for 
April 12. 

Judge Decker’s action was at the re- 
quest of eight trustees, who sought post- 
ponement of the vote in conjunction with 
a suit they filed April 6 in Chicago Feder- 
al Court. 

In that suit the trustees asked the court 
to rule they have no conflict of interest in 
their capacity as trustees and directors of 

- Tribune Company which prevents them 
from voting in favor of the proposed 
amendments. 

They also asked the court to rule that 
they are legally empowered to vote all of 
the shares of the company’s stock owned 
by the trust. The trust holds 53% of 
Tribune Company stock. 

The suit was filed against Joseph Medill 
Patterson Albright and Josephine Patter- 
son Albright, two of the 145 beneficiaries 
of the trust created in 1932 by Robert R. 
McCormick and Joseph Med; ll Patterson. 

The Albrights opposed bylaw changes. 
They filed suit in New York State Su- 
preme Court seeking an injunction bar- 
ring the trust’s three New York trustees 
from voting their stock. 

Thrust of the opposition appeared to be 
directed against related defensive moves 
to ward off any unwanted mergers. It has 
been reported that the newspaper and 
broadcast group intends to go public in 
1975. The trust, which was created in 
1932, is due to terminate in May, 1975. 

The suit filed against the Albrights said 
they contended in a letter that the pur- 
pose of at least some of the proposed 
amendments to be submitted at the annual 
meeting was to discourage any attempts 
to change management. 

It was also contended the amendments 
would decrease the value of Tribune Com- 
pany shares which would be distributed to 
trust beneficiaries when the trust is ter- 
minated. It was asked that the proposed 
amendments be withdrawn and be resub- 
mitted after trust beneficiaries receive 
their shares when the trust dissolves. 

The eight trustees are conducting a 
eanvass of all the beneficiaries of the 
trust to obtain their views as to the pro- 
posed amendments. When the canvass is 
complete, the results will be presented to 
the court, and the plaintiffs will ask the 
court for 
to proceed with the vote. 

The bylaw changes would increase the 
number of authorized shares in Tribune 
Company to 20 million from 8,000. Fi- 
nance experts said such moves usually 
precede a public offering. Each current 
share of stock would be reclassified as a 
share of Series A common and directors 
would be empowered to issue additional 
shaves under whatever terms and rights 
they desired. 

The proposals also call for staggered 
terms for directors and approval of at 
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an order permitting the trustees 
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least 80% of voting aharchetiers for a 
merger with any company or group hold- 
ing more than 10% of any class of 
Tribune stock. 

Judge Decker ordered the trustees to 
complete the mail poll by April 23 of all 
trust beneficiaries on the bylaw proposals 
and report back to him. 

Counsel for the defendants vigorously 
objected to the trustees’ request to post- 
pone the vote. Included in their New York 
suit was action to enjoin the annual meet- 
ing at which the vote was scheduled. 

However, on April 11 every provision 
of the Albrights’ motion to restrain the 
trustees was denied by New York Su- 
preme Court) Judge Edward J. Green- 
field. Greenfield added that any further 
proceedings on the Tribune case in the 
New York court would be stayed pending 
final action of the U.S. District Court in 
Chicago. 

e 


Harte-Hanks reports 
Ist quarter results 


Preliminary earnings of 24 cents per 
share before extraordinary items were an- 
nounced by Harte-Hanks Newspapers for 
the quarter ended March 31. This com- 
pares to 22 cents per share before ex- 
traordinary items for the same period in 
Les 

Income including extraordinary items 
was $1,070,000 o1 25 cents per share as 
compared with $831,000 or 22 cents per 
share for the same period last year. 

Income before extraordinary items was 
$1,020,000, up 23 per cent over the first 
quarter in 1972. The 24 cents per share 
are expressed after goodwill amortization 
of 5 cents per share. 

Goodwill amortization in 1972 amounted 
to 8 cents per share. 

Revenue for the first quarter in 1973 
was $18,860,000, up 30 per cent over the 
1972 level of $14,494,000. 

Commenting on the first quarter per- 
formance, Robert G. Marbut, president 
and chief executive officer, stated, ‘While 
we had hoped to earn 25 cents per share, 
we had higher than budgeted expenses in 
the newsprint area and in the new plant 
conversion in Anderson, S.C. Also, linage 
was disappointing in several key markets 
because of soft economic conditions and a 
late Easter season and fewer publishing 
days. In addition all fixed costs are 
presently being examined.” 
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Raleigh newspapers 


acquire new weekly 


The Raleigh (N.C.) News and Observer 
Publishing Company has acquired The Is- 
land Packet (Hilton Head, S.C.), a weekly 
paper started three years ago. 

John Heath, national advertising direc- 
tor for the News and Observer, has been 
named publisher of the Packet. Ralph Hil- 
ton, former Associated Press executive, 
will remain as editor. 

The paper was owned by Hilton, Jona- 
than Daniels, a vicepresident of the News 
and Observer, and Thomas Wamsley, a 
local businessman on the resort island. It 
was the subject of an E&P “Weekly Edi- 
tor” in the October 21, 1972 issue. 
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Suburban | papel 
favored by KNI 
for acquisition 


The authorized common stock of Knig 
Newspapers Inc., will be increased fre 
20 to 30 million shares as a result 
approval voted by shareholders at the 
annual meeting Tuesday (April 10). | 

President Lee Hills said there were 
present plans to issue the addition 
shares but added, “we believe it is in f 
best interests of KNI to have the shar 
available for such purposes as busine 
acquisitions, stock dividends, and emplo 
stock option and purchase plans.” 

Hills told the shareholders, “we a 
seriously considering a substantial cot 
mitment to expanding our present sm: 
stake in the suburban and communi 
newspaper field.” 

Knight’s earnings per share climb 
from $1.53 in 1971 to $2.81 im 19727 
increase of 31 per cent, Hills said. T 
company’s annual growth rate compoun 
ed for the years 1965 to 1972 was 16.7 p 
cent. 

Describing the newspaper industry — 
one of “the strongest and growingest” 
America, Hills noted 11 of the 20 large 
companies were publicly owned and th 
the public was beginning to realize the 
growth potential. He predicted that mo 
newspaper groups would eventually | 
public. 

Alvah H. Chapman, executive vicepre 


ident, said the company’s Philadelph 
Newspapers, the Inquirer and Dai 
News, both of which showed losses 


1971, had returned “a modest profit’ 
1972. He said continued improvement w 
expected in 1973, both in Philadelph 
and Detroit where the Knight-owned Fr 
Press was showing gains in both circul 
tion and advertising. 

“The basie economic strength of KNI 
perhaps best illustrated by noting th 
our record 1972 earnings per share we 
achieved with advertising and circulati 
rate structures at or below the averag 
for comparable markets,” Chapmé 
said. 


Australian tv to get 
more gov t advertising 


To ease the financial effects of the bs 
on cigarette advertising on television | 
Australia, the Minister for the ‘Media to 
Sydney advertising men March 22 th 
the Federal Government plans to dire 
more social service advertising to tl 
medium. 

Last year the Commonwealth Gover: 
ment spent about $6,000,000 in advertisir 
with $750,000 of that on television. T] 
proposed cigarette ban would cost tv st 
tions some $8,000,000 in lost ad revenue 

As an example of the type of gover) 
ment advertising he meant, Sen. McCle 
land said thousands of Australians we 
not aware of their social service entitl 
ments. 
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PARA-COMMANDER REVERSAL (Pictorial) 


stars and Stripes staffer 
vins military photog title 


By Lenora Williamson 


When the assignment demands, this 
irticular staff photographer can also 
mble as a skydiver, a scuba diver, 
irachutist, or if need be air show coordi- 
itor. 

‘A veteran of free-fall photography, he 
Chief Photographers Mate Donald P. 
Ship” Maury, 34, staff photographer for 
acific Stars and Stripes and winner of 
e Military Photographer of the Year 
tle. His is one in the trio of Photogra- 
rer of the Year competitions sponsored 
7 the National Press Photographers As- 
ciation and the University of Missouri. 
he Department of Defense cooperates in 
le military photo event. 

This year’s newspaper and magazine 
OY titles are held by Kurt E. Smith, 19, 
orain (Ohio) Journal, and Co Rentmees- 
r, Life photographer (E&P, March 17). 
Currently on his second tour of duty 
ith Pacific Stars and Stripes, “Chip” 
is based in Tokyo. He and his 
ife, the former Carol Franklin of San 
iego, live in the Grant Heights Family 
lousing Facility on the western edge of 
okyo with twin 7-year-old daughters 
lenise and Tracie. 

His service career began in 1956 when 


we young Philadelphian enlisted in the’ 


lavy and that same year completed the 
vy’s Photographer’s Mate Class “A” 
chool at Pensacola. Before arriving at 
1e Yokosuka Naval Base in Japan, where 
as a member of the photo shooting 
of the base lab, “Chip” Maury had 
aboard the aircraft carrier USS 


$s 


Kearsarge and the troop transport USS 
Paul Revere. 

After two years at Yokosuka he began 
his first tour of duty as a staff photogra- 
pher with Pacific Stars and Stripes. It 
was while on a photo story for the Army’s 
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NAVY DIVER (Portrait /Personality) 
Photos by "Chip" Maury 


First Special Forces on Okinawa that 
Maury had to shoot a free-fall skydive. 
Now, to do that he had to become a sky- 
diver too. 

The excitement of skydiving led Maury 
to apply for assignment to the Navy’s 


“Chuting Stars’ parachute exhibition 
team at Pensacola in 1961. For three 
years he toured as an air show 


parachutist and the team’s free-fall pho- 
tographer. 

Next, Maury volunteered for Frogman 
duty with Underwater Demolition Team 
11, headquartered in Coronado, Califor- 
nia, in 1964 and that required training in 
scuba diving. Three combat tours in Viet- 
nam as the team’s photographer followed. 


(Continued on page 53) 
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Solid gold copy ‘editors: 
short supply, high demand 


By Car] Riblet Jr. 


What this country needs to save it— 
more than it needs better government, 
lower salaries for congressmen, doctors 
who will make house calls and women’s 
liberation—is a printing press that will 
sell for $10,000 and 10,000 solid gold copy 
editors. 


Just think what would happen if enter- 
prising newspapermen of principle and 
guts could cough up the down payment for 
a cheap press. 


Anybody with experience and ambition, 
and an ax to grind, could start up a 
newspaper—the way our journalistic an- 
cestors started up newspapers a hundred 
years ago. Where one newspaper now 
Stands alone, tied to the tail of a million 
dollar row of presses, there could be four 
or five or ten smaller papers, and, all of a 
sudden in this country we could read the 
thoughts and experience the thrill of new 
hope brought on by thousands of new 
voices, voices that could sound off and 
expose more of the phonies that are driv- 
ing us nuts. 

-But the country will never again see a 
$10,000 newspaper press. More’s the pity. 
That’s why we need 10,000 solid gold copy 
editors. They are needed on both the 
larger newspapers and the thousand or so 
smaller ones, to make the words and the 
principles of newspapering live up to the 
super printing and the beautiful typogra- 
phy that dresses million-dollar properties. 


Need better journalists 


We have to somehow graduate better 
journalists from our colleges and univer- 
sities. We have to save the country with 
solid gold copy editors and diamond-value 
reporters who can help a publisher make 
his newspaper a forceful power in a dif- 
ficult world. 

There is a wonderful future for copy 
editors in that same difficult world. 

There probably isn’t a single daily 
newspaper in the country that isn’t look- 
ing for copy editors. I know newspapers 
that will pay the moving expenses of an 
entire family from coast to coast if the 
head of the family is a competent copy 
editor. And they will give him a good 
salary with excellent fringe benefits. This 
is a seller’s market for copy editors—if 
the seller is good. 

Way back when beginners in the pro- 
fession of journalism had to compete one 
to the dozen for their first jobs, when 
young people didn’t have to be sought 
after and roinanced to persuade them 
that the newspaper business might be 
their life’s work, most of them wanted to 
be reporters. 

Reporters had tic excitement. They got 
the bylines for covering the big athletic 
contests and the e.:th-shaking events in 
the capitals of the world. It seemed as 
though they all wanted to carry a cane in 
London or keep a mistress in Vienna or 
pound a typewriter in the press box at the 
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Yale Bowl. It was a wonderful newspaper 
world where the general assignment men 
had all the best of it and the copy editors 
stayed at home on the desk. 


Copy editors promoted 


Yes, the copy editors stayed on the desk 
and grew up to be the managing editors. 
They were the men who stuck at it on the 
horseshoe desks, all during the Great De- 
pression. They were the men 
came home from the beachhead invasions 
of World War II and the battles of Korea 
to take over the seats on the rims of a 
thousand copy desks in preparation for 
their big chance as managing editors dur- 
ing the fifties and sixties. And every- 
where in the newspaper business in these 
seventies, you see the men who, as copy 
editors, learned how to run the news side 
well enough to become the executive edi- 
tors of today. 


Look around the country and you can 
spot them. Most of the news executives of 
today got there by way of the copy desk. 
And that’s the way it is going to be more 
than ever, now that publishers are dug 
deep into the financial mountains of the 
new typography, the new printing, and the 
problems of more and more circulation. 
They’ve got to have men and women in 


the editor’s offices who know what it takes ~- 


toruna newspaper. 


What is a good copy editor? He or she 
is a newspaperperson who can write a 
good news story and edit and improve 
somebody else’s story. Such a newspaper- 
man or woman knows how to grab the 
news of a story and enterprise it into a 
telling headline, a headline that will SAY 
something so that it sells the story and 
carries the reader into that story. 


I can tell you what a good copy editor 
is NOT. He is not a copy processor. The 
professional editor edits. He is a news 
hound—he loves news for what it is and 
he never picks up a newspaper to read 
without experiencing a feeling of quiet 
excitement. 


He always knows what the news of a 
story is and he knows how it should be 
presented. He is a member of that small 
band of journalists who have learned how 
to be editors by studying, reading, writing 
and reporting. But, what about the hacks, 
the copy clerks, the copy processors who 
have never really learned what news is? 


News hounds unusual 


You would think it would be easy for 
anyone to pick out the news in a simple 
story. It should be. News is simply defined 
as anything that happens. But of all the 
copy editors I have taught in cram cour- 
ses during the past 10 years, not one out 
of 10 of those who were sent to me knew 
everytime what the news point in a story 
was, unless it was a story of disaster or 
murder. Give them a story on a mortgage 
pay-off party at a church and the headline 
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will be likely to come out: CHURCH H. 1 
A PARTY. Nothing about the paid-u 
mortgage. 

Let’s take an example. Recently i e 
ducted a cram course seminar in Tues¢ 
attended by men who are copy editors ¢ 
daily newspapers in various parts of t] 
country. Their salaries ranged upwaz 
from $200 a week. They were eager, a1 
interested in the newspaper busines 
Their experience ranged from two yea 
up to five years. Yet not one of the 
really knew how to grab the news out of 
story so that he could write a sellin 
headline. 


One of the stories written at the sem 
nar tells how the mayor of a small ci 
was so terribly dismayed over the ne 
federal regulations dealing with chil 
care services in communities throughoi 
the country, that he shot off a telegram ~ 
President Nixon to complain that the m 
tive behind the new regulations was i 
comprehensible. 


What did the student at the semin: 
write for a single-line head of 15 capit 
letter units in order to sell that story - 
the readers? He wrote it—MAYOR DI} 
MAYED. Not a word about Mr. Nixo 
Then he tried WIRE TO NIXON. Whi 
wire? Then he wrote it DAY CAR 
DILEMMA. And there was no dilemm 
He wrote more and more of the same in 
series of shotgun blasts—figuring th: 
somehow he would hit a piece of the ta 
get with SOnigHIRE Se oh to get r 
of the story. 


Put news in head 


It is a tough head order—to write 
single line headline of 15 units on such 
story. But somehow, no matter how toug 
it is, the head has got to put over tk 
significance of the news in the story, tl 
smell of what it is all about. NIXO 
simply had to be in the head, or the gu 
of it was lost. What was the guts of th 
story. It was a CRY, a cry to Preside: 
Nixon. A ery of despair by the mayor of 
city. The name Nixon takes up six uni 
of the head. There was room for only 
word or two more, totaling seven or eig] 
units. 

What did the copy editor eventuall 
come up with that would sell the story 
After much coaching and coaxing he ga 
up. The head he should have written ws 
there all the time, if he could have see 
it. The way to say it was: A CRY T 
NIXON. That was just about the best 
copy editor could do with such a tig 
head order on such a story. The cry 
Nixon was more important, more of 
bearing on the news than any other poit 
in the story. 

There are even examples of lousy En 
lish. One editor at the seminar wrote 
head to explain that a J. C. Penney sto 
would not be moved from downtown. 
made it, in a two-line head—PENNEY' 
TO STAY WHERE IT’S AT. The 
who wrote it got better as the week we 
by. 

His last headline of the week was wr 
ten on a story out of my book. A sto 
that came over the wire from Brazil. 
told of a woman who ran nude out of 


(Continued on page 24) 


If you’ve ever run into that problem, one 
sure way to help solve it without increas- 
ing your manpower, is to install a Kopax 
Versamat Film Processor, Model 5. With 
less than four minutes required to process 
ready-to-use negatives, your photogra- 
phers get in and get out—spend more time 
shooting pictures. 

Keep the “hurry” going with the 
Kopak Extamartic Processor, Model 214- 
K. It finishes the job by delivering stabi- 
lized prints ready for platemaking in as 
little as 15 seconds. 


You know how pictures help boost and 
keep circulation. Good for you. Good for 


your advertisers. Put more photos into 
your newspaper. Get your photographers 
out of the darkroom and on- 
to the news with the time and 
money savers from Kodak. 


« 


Ke. 


Kodak products for quality photography—and quality printing. 
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It’s a briefing session. 


Our purpose is to brief you on some of the remarkable technologi- 
cal advances taking place in newspaper equipment. 

On the input side, there’s been a major leap in technology. With 
innovations like the Harris electronic typewriters and editing 
terminals. And video layout systems. All trendsetting develop- 
ments leading toward totally integrated electronic input. 

Significant advances have also been made on the output side. 
With highly-productive, computer-controlled phototypesetters. 
High-speed offset presses. And computerized stuffing machines for 
high-speed daily and Sunday inserting. 

Qur aim at Harris is to help you get quality newspapers out faster 
and at lower cost. With the broadest range of equipment in the 
business. And by being first with important developments. Harris- 
Intertype Corporation, 55 Public Square, Cleveland, Ohio 44113. 
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of each interviewee) with Jemeil. 
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4 John Stapleton: News’ 


inquiring PROWST EINES 


By Mark Mehler 


The scene is New York’s 5th Ave. dur- 


ing the lunch hour crush. A tall, white- 


haired, distinguished-looking man ap- 
proaches two young women on the street. 
“Excuse me,” he ventures, “I’m the In- 
quiring Photographer from the New York 
Daily News, and I was wondering if ei- 
ther of you would like to answer a ques- 
tion for me.” One girl stares balefully, the 
other suppresses a giggle. “The question 
is, can you understand why so many men 
want to be mayor of New York City?” He 
produces a press card, the nervous girl 
relaxes noticeably. Soon he is talking to 
her as if they have known each other for 


years. He takes a few notes, snaps her | 


Picture, tells her to look for herself in 
next week’s paper. She smiles and says 
she will begin reading the News. It’s 
enough to make you think New York is 
not such a cold, hard place after all. 

At least John Stapleton doesn’t think 
so; and he should know. As the Inquiring 
Photographer since February, 1972, (he 
replaced the retired Jimmy Jemeil, who 
did the column for over 50 years and 


_made it an institution on the paper’s edi- 


torial page) Stapleton estimates that he 
has interviewed about 4,000 New Yorkers. 


Asks direct questions 


Watching Stapleton work on the street, 


you can see why people enjoy talking to 


him. He is direct, but has a subtle knack 
for drawing words out of them. He puts 


- them at ease. 


He photographs only those six people 


_ who will appear in the column, although 
he might interview a dozen a day. “If I 
_ take somebody’s picture and don’t use it, 


that person might resent it or wonder 


Most readers associate the column 
(composed of a short quote beside a photo 
Sta- 
pleton, who was Jemeil’s assistant for 20 
years, talks about his former boss. 

“Jimmy was a terrific guy, really likea- 
ble. He taught me a great deal about both 
journalism and people. His approach was 
a little different from mine, however, in 
that he was a more aggressive, more out- 
going interviewer. Me, if someone doesn’t 
want to talk, I don’t press the issue.” As a 
result, he has experienced no physical vio- 
lence, while his predecessor would occa- 
sionally get into minor scuffles. “The only 
trouble I’ve had is when one gentleman, 
dressed extremely well, by the way, 
threatened to punch me in the nose during 
an interview. I told him if he did that, I 
would belt him on the head with my 
camera. A crowd gathered around, but he 
backed off.” 

A native New Yorker who has traveled 
very little, he took his first job right out 
of high school with the News as a copy 
boy in 1944. Two vears at New York 
_University night journalism school soured 
him on further education (“I didn’t learn 


SHIP. 
Here! 72 


HS 
ce 
I 
By] 
Bae 
E 
rk 
S49 
Rae 
Bye 
ed) 
BYE 
Ma Fi 


Stapleton inquires 


very much ... you learn much more on 
the job”). In 1951, he began working as 
Jemeil’s assistant, handling his correspon- 
dence, sorting mail, proofing his copy, and 
occasionally doing the column when 
Jemeil was sick 07° on holiday. 


Works long hours 


With no assistant to do his detail work, 
he finds the job often requires long hours. 
His day begins at about 9:30, identifying 
pictures and making copy corrections. He 
is out on the street by noon. The nature of 
the question determines what area he will 
cover. If it’s a question for housewives, 
for example, he will go to supermarkets 
or shopping centers in Queens or the 
Bronx; if the question is on current 


affairs, he might walk up 5th Ave; or in 


rare instances trek to Long Island or New 
Jersey. 

Back in the office by 4 p.m., he takes 
the film to be developed in the News Ver- 
samat machine (“it’s fantastic. . . in about 
4 minutes it develops, fixes, washes and 
dries the negatives for printing’), goes 
through the mail (readers having their 
questions selected receive $10), and writes 
his rough copy. All questions must be 
approved in advance by the editorial page 
editor. He is usually done by 6 p.m. 

A resident of Queens and father of an 
11 year-old boy, he laments his son’s pre- 
occupation with tv -to the exclusion of 
print material. “I try to tell him about the 
wonderful things he is missing by not 
reading ... but like most young people, he 
is more interested in tv and movies.” 
More than ever, asserts Stapleton, it is 
necessary for people to read the newspa- 
per to keep informed. “In Jimmy’s time, 
the questions were more personal, human 
interest in nature. Now, we shy away 
from that towards more current affairs 
and issue-oriented columns. I look for peo- 
ple who appear articulate and well-read.” 

It is 2 p.m. Stapleton approaches a man 
standing beside a phone booth, introduces 
himself, asks his question. The man stares 
into space, begins to hem and haw. “Well, 
uh .. gee, I don’t know... .” After about 5 
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minutes of teeth-pulling, the Inqgui 

Photographer inquires, “would you like 

elaborate a little.” “No,” says the mi 

“Good afternoon then, sir, and have a ni 

day,” replies the ee and wal 

away. 
You can’t win ore all. 


Paper’s drag probe 
results in an arrest 


A Baltimore News American probe in 
the involvement of a Maryland state le 
islator and a heroin smuggling ring ct 
minated April 2 with the arrest of t. 
legislator, James A. (Turk) Scott, outsi 
the state Capitol i in Annapolis. 


Olesker 


On February 25, after four months 
investigating, reporters Michael Olesk 
and Joseph Nawrozki published a sto: 
linking the state legislator and “larg 
scale trafficking in heroin.” The Baltimo 
daily refused to name the legislator ¢ 
advice of legal counsel, who said the 1 
port was potentially libelous. 

At the time the two reporters brief 
Maryland Gov. Marvin Mandel ar 
Speaker of the House of Delegates Thor 
as Hunter Lowe. During the meeting bo 
state officials expressed shock and pror 
ised to cooperate fully with the newsp: 
per. 

Mandel immediately asked for and r 
ceived a confidential police report on tl 
alleged dope dealer. Within three days t] 
issue bloomed into a full-fledged contr 
versy with Baltimore Mayor William Dot 
ald Schaefer calling on the governor ‘ 
release the name of the legislator. 

Two weeks after the briefing by t! 
News American reporters, Mandel ar 
Lowe, both Democrats, launched an atta 
on the newspaper for not revealing tl 
name of the legislator. (E&P, March 3 

Lowe charged the News American wi' 
“scurrilous reporting” and balked at 
resolution which called on the legislatu: 
to make its own investigation into tl 
matter. 

Nawrozki, who has been with the New 
American for 10 years, likened the offici 
reaction to the ancient Greeks who kille 
the messengers who brought bad news. 

“The attitude of the entire body polit 
was one of attacking the credibility of tl 
newspaper rather than considering th: 
they might have a dope peddler for 
colleague,” Nawrozki said. 

Olesker said he was “shocked” with th 
Governor’s sudden about-face after “1 
told us how much he appreciated the ir 
formation.” 

Despite the personal attacks by hig 
state officials, both Olesker and Nawrozl 
said they wanted to continue their invest 
gations into drug traffic in ee 


Between the press 
and the truck, 
there's STA-HI. 


There’s quite a bit that could, and 
should, happen to your newspaper 
from the time it leaves the press to 
the time it leaves the dock. First, you 
take a stacker. A STA-HI 251 or 257 
stacker. The 251 will count up to 60 
variable-size bundles per minute, 
stack and discharge right or left. The 
257 will do the job of the 251, and 
deliver compensated bundles. Both 
are mobile. Both are industry leaders. 
To one of these you add: STA-HI’s 
stream, roller, and belt conveyors, bot- 
tom wrap, bundle pacer, chutes, and 
truck loaders...and the news is on 
its way. A complete mailroom distri- 
bution system. Totally or partially 
automated. Or the finest individual 
components to integrate with your 
existing equipment. Just be sure that 
somewhere between your press and 
the truck, there’s STA-HI. Call your 
local STA-HI representative, who will 
help you decide what, where, when, 
why, and how. 


2601 Campus Drive 
Newport Beach, California 92663 
(714) 833-1000 


Offices in Chicago, Dallas, New York, Wichita 


Represented in Canada by Wyndham Austin & Co., 
Ltd., Montreal 


A Division of Sun Chemical Corporation 
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Retailers taught — 
how to use co-op 
ad funds in paper 


Under the direction of H. Kenneth 
Clouse, co-operative advertising manager, 
the Gary (Ind.) Post-Tribune is deeply 
immersed in the job of educating re- 
tailers, regardless of their size, to the 
co-op opportunities many have been miss- 
ing. 

As a result, the Post-Tribune will do 
more than $400,000 in co-operative adver- 
tising business in 1973. Three years ago 
when the newspaper started heavy con- 
centration in this branch of advertising 
revenues amounted to $150,000. 

Clouse found initially an amazing lack 
of knowledge existing about co-op in the 
retail community. Most retailers didn’t 
know which items in their stores had 
programs they could qualify for. Knowl- 
edge of how much money was available 
from co-op funds was almost nil. 


Many newspapers have developed an 
awareness that has changed the entire 
thinking in newspaper ad departments. 
Many have adopted an attitude of refine- 
ment and research and co-op is no longer 
just something a retailer either uses, 


- loses or abuses. 


Not only is the retailer aided by these 
programs, Clouse said, but wholesalers, 
distributors and manufacturers benefit. 


Clouse said the money in the market 
today that wasn’t in the newspaper will 
be lost for one of two reasons: the re- 
tailer didn’t want to use it or he didn’t 
know he had it. The manufacturers rep- 
resentative won’t inform the merchant. 
Most will mention it only in passing, if at 


all, and they assume the retailer is aware 


of the program when in fact he is not. 
Clouse suggested a simple test: Have 
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someone on the newspaper select a few 
target accounts that haven’t advertised 
up to their expectations and it is known 
that the store volume warrants a greater 
amount of promotion. 


Survey the store briefly and get a list 
of name brand merchandise; check which 
of those brands have a co-op program and 
check some of the past ads, and see how 
often the merchandise appears (with a 
program). ; 


Explain to retailer 


Show this information to the retailer 
and explain what has been done and in- 
formation available on merchandise in the 
store. 


When this is done chances are there 
will be several items—maybe a lot—that 
have been overlooked and from that day 
forward the retailer will be a larger ad- 
vertiser. 


The internal operation at the Post- 
Tribune includes obtaining co-op informa- 
tion from the manufacturer, area rep- 
resentative or the distributor in the mar- 
ket. Initial effort is with the manufactur- 
er, later his representative. Important is 
knowing where the retailers are who 
have the money. 


Reps have up-to-date lists of the deal- 
ers; some go so far as to giving the 
newspaper the amount of co-op money 
each dealer has available. 


When this information is in hand it is 
transferred to a permanent card index 
file, an alphabetical index that can give 
all the information needed: name of com- 
pany, home office, person corresponded 
with, whether they have a co-op program, 
name of the area rep and where he can 
be reached, a brief rundown on the basics 
of the plan and the dealers who have the 
products in the area. 

Also, a file is prepared which gives 
advance notice of when a program is 
about to expire—a number of programs 
don’t begin on January 1 and end Decem- 
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ber 31. All programs oront te up- BP, 
once a year, since they do change. 


Levi changed rate _ 


An example is Levi, who went from 
fixed line rate last year to a cost pe 
thousand plan. 

Next, co-op assignment sheets are dis 
tributed to the ad staff. Assignments ar 
made in two ways; either the account th 
has the co-op program is currently a con 
tract advertiser which the salesman ha 
responsibility for, or it is a non-contrac 
potential advertiser in his territory. | 

Another area of the Post-Tribune’s co 
op department is acting as a coordinato 
between the retailer, sales rep and th 
newspaper’s promotion and art depart 
ment. There are specific target account 
which are worked with directly when it i, 
obvious they are not using the fund 
available to them. 

The third and final area of involvemen 
is providing the dealer with the necessar’ 
materials to be reimbursed for his co-op 
namely, duplicate bills and tearsheets 
The Post-Tribune has a system whicl 
provides the advertiser with his materia 
the day after the ad appears. 

As a result of the continuing co-op pro 
gram, Clouse said, all ad salesman hav 
new incentives, which extend beyond re 
tail into classified display and real estat 
classified display, besides making retailer: 
entitled to co-op a new source for initia 
calls. Many eventually become contrac 
advertisers. 

Clouse mentioned a drug store chain 
which bought 12 extra pages of advertis 
ing after a co-op program was laid out bj 
the newspaper. 
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Ex-DDB exec joins 
newspaper ad bureau 


John Temple-Rasten, a former vicepres 
ident with Doyle Dane Bernbach ha: 
joined the Bureau of Advertising, ANPA 
as vice president in charge of the Sar 
Francisco office. The position had bee 
held by George Hooper up until the time 
he died. 

Temple-Rasten, 42, and a_ graduate 
from Cambridge University with an M.A 
in law, was supervisor of the Uniroya 
Ine. corporate advertising while at DDB 

Before joining DDB, he had worked ir 
Brussels as European region director of 
sales and advertising for the Goodyea1 
International Corporation. He at one time 
managed McCann-Erickson’s Puerto Ricc 
office. 

Temple-Raston will report directly tc 
Mac Morris, BoA vicepresident of nation- 
al sales. - 


® 
e e 

Ads cut shoplifting 

The Washington Trust Bank in Spok- 
ane, Washington recently sponsored a 
paid advertising campaign in the Spokes- 
man-Review and Daily Chronicle on the 
gravity of the crime of shoplifting.The 
Spokane police chief said their statistics 
and estimates from the business communi- 
ty indicate a 50% reduction in shoplifting 
throughout the area. The program was 
developed for the bank by pe 
Coons, Shotwell, Adams. : 
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From 1 opeka, 
story. 


Glenn Billis doesn’t Know it as he 
4 flips The Topeka Capital-Journal onto a cus- 
3 tomer’s porch, but he’s in the middle of a 
Eee : ia technological revolution. 

It started with the UNIVAC® 9000-series computers. And its name 
is NEWSCOMP. 

Leaping ahead in production techniques is nothing new for the news- 
paper industry. Lithographic processes, direct printing and high-speed photo- 
typesetting made conventional ways of setting type obsolete. 

But they also created a problem: how to produce error-free input for 
typesetting machines, fast. 

UNIVAC’s NEWSCOMP System is not the first computer-oriented 
way to set news and advertising type. But so far, it is the most comprehensive, 
flexible, easy to learn and easy to use. And The Topeka Capital-Journal has it. 

Type is set from computer storage—input by an operator at a key- 
board equipped with a video screen for accuracy checks. What operators key-in 
is then checked by a proofreader at another keyboard-videoscope siation— 
read on the screen and corrected via the keyboard. 

From then on, the computer takes over, feeding both hot-metal and 
phototypesetting equipment, controlling linewidth, formatting, evenhyphenating. 

For more information on how UNIVAC’s excellent equipment, hard 
work and creative worry can help you typeset your paper better, write 
John R. Mero, SPERRY UNIVAC, P.O. Box 500, Blue Bell, Pa. 19422. 


SPERRY+UNIVAC 


_ Only when our customers succeed do we succeed. 
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in sex discrimination case 


A sex discrimination suit against the 
e dismissed by the Colorado Civil Rights 
Commission, clearing the newspaper of 
{ ; any alleged discrimination in salaries and 
_ promotions. 


‘ The commission’s decision overturns the 
_ findings presented by its own hearing ex- 
_aminer, Natalie Ellwood, last December. 
_ She had found that there was a pattern of 
k 
{ 


sex discrimination and ordered the 
Camera to “cease and desist” from any 
. further discrimination (E&P, Dec. 23). 
mo The Daily Camera appealed the hearing 
_ examiner’s findings and after reviewing 
__ the record, the commission stated that it 
is “unable to conclude that a comparison 
_ of female employes’ wage and promotion 
records with comparable male workers’ 
; wage and promotion records indicates that 
Wt respondent (Daily Camera) has discrimi- 
nated against women with reference to 
_ salary and promotions. 

___ “While some males are paid more than 
females,” the commission added, “the 
_ converse is also true.” 


The discrimination suit was initiated by 
_ Patricia Hodgins, a former Camera em- 
__ ploye who claimed she had been discrimi- 
nated against in pay and promotions. 
Miss Hodgins was hired as the newspa- 
__per’s librarian and contended in her suit 
_ that she had been promised a reporting 
3) - position but when there was an opening it 
__- was given to a male reporter. 


The hearing examiner and the Civil 
-_ Rights Commission agreed that Miss 
_ Hodgins was not discriminated against 
and her claim was not valid. Both stated 
bi that the Camera had not discriminated 
‘ ee her but rather that her failure to 
be promoted to a reporting position was 
due solely to her work. Miss Hodgins was 
a hired in March, 1970, and resigned in July, 
1971; 

Mrs. Ellwood pointed out in her findings 
_ that Miss Hodgins “may have wanted to 
_ be a reporter when she accepted a job at 
the Daily Camera but she was hired as 
3 _ librarian.” 

The commission agreed with Mrs. Ell- 
__wood’s conclusions, stating that the “rec- 
ord supports (the Camera’s) contention 
_ that complainant’s (Miss Hodgins) inabil- 
- ity to conform with the writing style of 
_ Respondent’s newspaper and her refusing 
_ to cooperate with her superiors and su- 
~ pervisors.” 

Several women employes of the Camera 
testified at a hearing in October. One of 
_ them was Linda Sahl, another former em- 

_ ploye who joined the suit as a com- 
* piainant. 

When ‘Mrs. Sahl resigned, she wrote a 

lengthy letter accusing the Camera, 
_ among other things, of discriminating 

_ against its female employes. She testified 

- at the hearing that she was discouraged 

from taking a reporting position. 

_ Another employe, Beverly Butnam tes- 

_ tified that she had encountered similar 

- discouragement when she requested a gen- 
ere! perce ying position. She is currently in 


Boulder (Colo.) Daily Camera has been 


the women’s news department. 

The Daily Camera countered those alle- 
gations with testimony from managing ed- 
itor Frank Gappa, publisher Norman J. 
Christiansen, editor Laurence Paddock 
and Focus editor Frank Howard. 


Gappa and Howard testified that there _ 


were problems with articles submitted by 
Miss Hodgins and Mrs. Sahl. Gappa 
added that at one point he nearly fired 
Miss Hodgins because of her attitude. 

Gappa, who was on the witness stand 
for three hours, also testified about sal- 
aries for male and female reporters in 
comparable positions, concluding that 
there was no evidence of discrimination. 
He pointed out that in some cases, female 
employes were making more than male 
employes in similar positions. 

Mrs, Ellwood referred at length to that 
testimony but came up with a different 
conclusion. She found that there was am- 
ple evidence of a pattern of discrimination 
on the basis of sex. 

The Civil Rights Commission, however, 
states in its ruling that “it is appropriate 
to set aside that portion of the decision of 
the Hearing Examiner and to, therefore, 
dismiss the balance of the complaint in its 
entirety.” The Commission added that the 
hearing examiner’s entire finding is va- 
cated. 


Reston and Neuharth 
to address AAAA 


Two newspaper executives, James 
Reston, editorial columnist and _ vice- 
president of the New York Times 


and Allen Neuharth, president of the 
Gannett Co., will deliver speeches at the 
1973 annual meeting of the American 
Association of Advertising Agencies to 
be held May 17-19 at White Sulphur 
Springs, W. Va. 

Reston will give his address at a 
morning business session on the 17th 
which also features speeches by John 
Crichton, president of the 4A, and Lou 
Harris, pollster and syndicated columnist. 

Neuharth appears on the program on 
the morning of the 18th at a panel ses- 
sion, with the theme: “Media’s Responsi- 
bility to the General Public and to the 
Advertising Industry.” 

' With Neuharth on the panel are 
Osborn Elliot, editor of Newsweek, Ed- 
ward Bunker, president KFI radjo, and 


Dr. Frank Stanton, vicechairman of 
CBS. 


Photo mix-up 


In the picture of the new Mid-Atlantic 
Circulation Managers’ Association officers 
(E&P, March 31), Harry Coggins, Green- 
ville (S.C.). News was the one absent 
when the photo was taken. Fred Asbell, 
Charlotte (N.C.) News and Observer, is 
the one on the left. 
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(Continued from page 16) : 


bar and demanded of a gardener that he 


‘splash her with water from a garden 


hose. One of the heads that the where-it’s- 
at copy editor submitted, in two lines. 
likened the Brazilian lady’s caper to Lady 
Godiva’s ride on a horse through the 
streets of Coventry. If he had been a 
reader of books, he would have known 
that Lady Godiva rode nude through 
the streets to protest heavy taxes. She 
was not drunk. Then he wrote— 
RUNNING NUDE OVERSPLASHED, 

That’s pretty good, I think—much more 
acceptable than the headline on the same 
story written by a 21-year-old woman 
copy editor that came out like this: 
NUDE HOSED IN STREET. I have yet 
to make up my mind whether the woman 
who wrote that was innocent beyond all 
expectation or simply mischievous. 

Presuming that she was innocent, | 
could give her editor a suggestion in 
teaching people to be copy editors. They 
should first have reporting experience. A 
woman who had spent a year or two in 
hard work at every kind of reporting 
would never remain so innocent as to 
write NUDE HOSED IN STREET and 
expect it to appear in a family newspa- 
per. 

Good reporters make better writers. 
Good reporters and competent writers 
make better copy editors. Good copy edi- 
tors make better reporters and here’s an- 
other point on the mixing up of jobs: 
There is no better way to learn how to 
write well than to spend two or three 
years as a copy editor and to work hard 
and intelligently at it. 

Nobody should settle down as a reporter 
or a copy editor until and unless he has 
had experience at both jobs. A copy editor 
who has not had full experience as a 
reporter often cannot see all the missing 
points in a poorly done story. Unless he 
has been there and reported the news 
from the outside—on the street, in the 
police station, in sports, in the city hall or 
in the state legislature—he cannot be one 
of those who, although he doesn’t know 
everything, always knows when to ques- 
tion, when to be skeptical, when to look it 
up. 

That’s why I think the so-called under- 
ground newspapers are so good for us, no 
matter how much they may annoy the 
elders of the community. They give young 
people a chance to step out and let it 
fly—to be enterprising and wild in print. 
When they get tamed down, they are bet- 
ter newspapermen. They can begin to 
learn how to be good. They can become 
good editors who do more than edit with a 
shovel. Instead of shoveling type into 
newsholes, they will edit news into the 
paper and into the positions where it be- 
longs. 


(Carl Riblet Jr., is the author of the 
textbook The Solid Gold Copy Editor. The 
article is the text of a lecture given by 
Riblet to editing students at the University 
of Texas School of Journalism at Austin, 
Texas on March 21, 1973.) | 4 
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Wood Minimum Shrink ROP Super Flongs 
Wood ROP Super Flongs 
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Wood Blue Streak Standards 
Wood HTP 


a= 
products... a : | ‘ Wood Ad Mats 


Wood Syndicate Mats 

including a And - 
a complete line , 
of products — Commercial Advertising 
for photo Wood Super Ad Mats 
composition! Wood Ad Mats 

Wood Syndicate Mats 

Wood Green Bake Mats 


Have you tried Wood Fiong’s New 
Photo-Poly-Flong ...for use with 
pattern plates? 


WOOD FLONG CORPORATION 
Hoosick Falls, New York 12090 


weet] PRODUCTS FOR NEWSPAPER PRODUCTION SINCE 1911 


Duncan Paynton 


WILLIAM J. DUNCAN, assistant city edi- 
tor of the Long Beach (Calif.) Independ- 
ent Press-Telegram, appointed managing 
editor of the Woodland (Calif.) Daily 
Democrat, succeeding CHARLES S. PAYN- 


TON, retired. 
* * * 


RicHarp A. VAN DUYNE—new circula- 
tion manager at the Mason City (Ia.) 
Globe-Gazette succeeding JOE CALEMBER, 
resigned. Van Duyne has been zone circu- 
lation manager of the Hartford (Conn.) 
Times. 

+ ok ce 


WILLIAM H. KLUSMEIER — appointed 
publisher, Austin (Tex.) Citizen and two 
other publications. Klusmeier had been 
general manager of the papers and the 
Austin Publishing Co. after moving from 
Rockford, Ill., where he had been general 
manager of the Rockford daily newspa- 
pers. Since taking over at Austin, Klus- 
meier has converted the Citizen, a weekly, 
and a twice-weekly publication to full size 
from tabloid. 


Freedom of the 
Press for Whom? 


The Right of Access 
to Mass Media 


by Jerome A. Barron 


Urges opening the media to all 
groups and deplores censorship 
by private media owners. 


cloth $8.95 


384 pages 


Precision Journalism 


A Reporter's 
Introduction to 

Social Science Methods 
by Philip Meyer 


A guide to social science quanti- 
tative methods showing how 
their use can add interest and 
validity to news stories. 


352 pages paper $2.95 cloth $10.00 


INDIANA UNIVERSITY PRESS 
TENTH & MORTON STREETS 
BLOOMINGTON, INDIANA 47401 


news peop 


Doris WALKER, former editor of the 
San Juan Capistrano (Calif.) Coastline 
Dispatch, and former columnist and staff 
writer of the San Clemente (Calif.) Daily 
Sun-Post, was top winner in the Califor- 
nia Press Women’s 1972 writing awards 


contest. 
ti Ee 3 


RosBertT H. BOONE, general assignment 
reporter for the Vernon (Conn.) Journal- 
Inquirer—promoted to newly created po- 
sition of news editor. 

0 ek 


MARVIN E. KEBSCHULL, business man- 
ager of the Yakima (Wash.) Herald-Re- 
public, promoted to general manager. 

* * * 


CLIFFORD T. QUINN, a former Toledo, 
Ohio newspaper reporter, named director 
of the public information and communi- 
cations office of the Ohio Youth Commis- 


sion, 
ae 


JOE B. BRYANT, editor of the Bowling 
Green (Mo.) Times, and mayor pro-tem 
of the city—named Alumnus of the Year 
by the School of Journalism of Southern 


Illinois University at Carbondale. 
* * 3K 


WILLIAM A. OWEN, circulation manager 
of the Fairmont (W.Va.) Times and West 
Virginian—retired. 


ADVERTISER-OF-THE-YEAR: Penn Traffic Com- 
pany was cited for “consistent and effective 
use of newspaper advertising’ at the 1973 
Display Advertising Conference sponsored by 
the Pennsylvania Newspaper Publishers' Asso- 
ciation and Interstate Advertising Managers 
Association. PNPA president John H. Baum, 
left, publisher, Harrisburg Patriot-News, pre- 
sented plaque to Paul Reitz, senior vicepresi- 
dent, Penn Traffic's Riverside Division, and G. 
Fesler Edwards, Penn Traffic president. 


SERVICE 


150 Broadway, New York, N.Y.10038 
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The St. Louis (Mo.) Post-Dispatch ha 
opened a news bureau at St. Charles, Mc 
with LEO FITZMAURICE in charge. Curis 
TINE BERTELSON will handle general news 
and JERRY STACK will cover sports. Th 
St. Charles County edition will cover re 
communities with two fulltime photogras 
phers and stringers. 

* * * 


} 

HENRY KIsoR, member of the Chicage 
Daily News Panorama magazine staff— 
named book editor of the newspaper, suc: 
ceeding M. W. Newman, who has beer 
named editor of Panorama. | 
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Harwood 


B. MAuRIcE SPARBY, advertising direc- 
tor of the Duluth (Minn.) Herald ana 
News-Tribune, named advertising direc- 
tor of the Memphis, Tenn., Publishing 
Company, publisher of the Commerciai 
Appeal and the Memphis. Press-Scimitar. 
He succeeds DONALD E. HArRwooD—ap- 
pointed general manager of the Savannak 


(Ga.) News-Press. 


* * * 


ROBERT HESSE, news editor of the 
Findlay (Ohio) Republican-Courier—pro- 
moted to managing editor. 

* * * 


Marc THIBEAULT, sports editor of the 
Montreal (Que.) Le Devoir—re-elected 
president of the Montreal Press Club. 


* * 


RON .PETTICHORD, editor of the New- 
berg (Ore.) Graphic—named staff writer 
for the Roseburg (Ore.) News-Review. 
MARJORIE NASON, former editor of the 
Stayton (Ore.) Mail—named women’s 
editor, succeeding BEVERLY HARDER, re- 
assigned to the copy desk. Tom Morris, 
formerly with the Yakima (Wash.) Her- 
ald-Republic—named staff photographer, 
succeeding GREG GENDALL, now on the 
photo staff of the Trenton (N.J.) Times. 


* * * 

JAMES J. DEVANEY, former financial edi 
tor, Hartford (Conn.) Couratt tess 
vicepresident, Lowengard & Brotherhood, 
Hartford advertising agency. 


Downe names Miller _ 


A. Edward Miller has been named an 
executive vicepresident of Downe Commu- 
nications Inc. and put in charge of the 
firm’s publishing group. His respon 
sibilities include Family Weekly. Mille 
joined Downe last year. Before that h 
had been publisher of McCall’s and in th 
interim was president of a research firm 


and Berlitz language schools. 


EXTER s PaENe GP general manager 
nd managing editor of the Enfield 

Conn.) Press, named to the board of di- 
ectors of the South Windsor, Conn., 
Chamber of Commerce. 

* * * 

PAULA MILLER, appointed Terryville, 
Jonn., bureau chief of the Bristol 
‘Conn.) Press, succeeding FRAN RYAN, 
etired. KATE AXELROD, named to the city 
taff of the Bristol Press. 

* * * 

JoHN C. FITZGERALD, president of the 
Southern California Corporate Planners 
Association, Los Angeles, has joined Rid- 
er Publications, Inc., Los Angeles, as 
anager of corporate planning . 

i * * * 


DONALD W. CoLEMAN, director of cir- 
sulation for the Times-Picayune Publish- 
ng Corp., New Orleans, retired. He is 
succeeded by WILLIAM J. CONNELLY, sub- 
urban circulation manager and assistant 
irculation director. EARL J. HUBERT SR., 
assistant suburban circulation director 
succeeds Connelly as director. 


| 


Divin 


Smith 


_ J. R. “Jor” SmitH, who served in edi- 
torial capacities with the Temple (Tex.) 
Daily Telegram and the Lubbock (Tex.) 
Avalanche-Journal—appointed news edi- 
tor of the El Pase (Tex.) Times. 


' LAURA SCOTT Dai resident corre- 
spondent for the Kansas City (Mo.) Star, 
appointed head of the Topeka, Kansas 

— bureau of the Star, becoming the 
rst woman to head one of the outlying 
news bureaus. 

* * * 

f ANDREW MACFARLANE, former executive 

editor of the defunct Toronto Telegram, 

now serves as the director of the Ontario 
government’s new Citizen Inquiry Branch. 
* 

_ Ken WELLS, Fable ai reporter for 

the Houma (La.) Daily Courier—pro- 

moted to managing editor. 
* * * 


JERRY BEAN, Rockford Morning Star 
ssistant city editor, to editor of the 
amily news department of the Rockford 
Newspapers. He succeeds Lucy COovuL- 
BOURN, named woman’s editor of the Pom- 
pano Beach (Fla) Sun-Sentinel. 

7 * * 

_ JUDITH Ww. i editor of the New 
ritain (Conn.) Herald—elected presi- 

ent of the Connecticut Daily Newspaper 

Association. — 

q * * 

Ron a general man- 
ag of the Davenport (Iowa) Times- 


*, J. : w. BROWN JR., publisher of the Har- 
risonville Democrat-Missourian and co- 
publisher of Lee’s Summit (Mo.) Journal 
—awarded the University of Missouri 
Honor Award for distinguished Service in 
Journalism. 

* * * 

Dick CUNNINGHAM, night assistant 
city editor of the Minneapolis Tribune— 
to new job of Reader’s Representative to 
handle complaints and develop new rela- 
tionships with the Tribune’s readers. 

* * * 

James A. STAHLY—promoted to assist- 
ant public relations director for State 
Farm Mutual Automobile Insurance Com- 
pany, Bloomington, Ill. He formerly was a 
sports writer for the Bloomington (IIl.) 
Pantagraph. 

* * * 

RoBerT F. Cuarpy, director of purchas- 
ing for Atlanta Newspapers, Inc.—elected 
president of the Newspaper Purchasing 
Management Association. 

* * * 

Gary J. TIPTON, assistant to the pub- 
lisher of the Carlsbad (N.M.) Current- 
Argus—named publisher of the Fontana 
(Calif.) Herald-News, succeeding MI- 
CHAEL D. LINDsEY—appointed publisher 
of the Lewistown (Pa.) Sentinel. 

* * * 

NIKI PERKINS, advertising representa- 
tive of the Pauls Valley (Okla.) Daily 
Democrat—named advertising manager, 
succeeding WALLACE GOODWIN, resigned. 

* * * 

JAMES E. SULLIVAN, entertainment edi- 
tor, Rockford (Ill.) Newspapers, is the 
new editor of the Loves Park (Ill.) Post. 


* * * 


Jim WILSON, advertising manager of 
the Hilo (Hawaii) Tribune-Herald—ap- 
pointed general manager. 

* * * 


Award for Gallagher 


Wes Gallagher president and general 
manager of the Associated Press will be 
the main speaker and recipient of two 
awards at St. Bonaventure University’s 
Press Day May 14. Gallagher will receive 
the Friar’s Plaque and a special depart- 
ment of journalism award for his con- 
tributions to journalism. Press Day, held 
annually in the spring on the St. 
Bonaventure campus, attracts about 2,000 
high school and college students interested 
in journalism. 


john AA. Fark, Jr. 
Confidential Handling 


NEWSPAPER OWNERSHIP CHANGES 
During ANPA, April 22-26 


available at Waldorf for 
PRIVATE CONFERENCES 


BOX 17127, RALEIGH, N. C. 27609 
(919) 782-3131 


17 Years Nation-wide Personal Service 
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seanis was established : in hier of the late © 
Mr. Hunt, political reporter for the Sta z 
before his death in 1962. b 
* * * : a - 

Jim Murray, columnist of the Los An- 
geles Times, was honored as the National © 
Sportswriter of the Year (1972) for the 
seventh straight time. 

* * * 

Jim STERLING, formerly agriculture 
editor of the Altoona (Pa.) Mirror— 
named director of press relations for the — 
Ohio Farm Bureau Federation, Columbus, — 
Ohio. 

* * * 

Puitie R. HUMBERT, vicepresident and — 
business manager of the News Publishing 
Co., Seattle, named publisher and general — 
manager, succeeding NICHOLAS SCHMITT, — 
retired. oh 


Holtzinger 


Low 


K. Prescort Low, associate publisher — 
of the Quincy (Mass.) Patriot Ledger, — 
named publisher of the paper and presi- 
dent of the George W. Prescott Publish- — 
ing Company, succeeding his father, G. 
Prescott Low, in both positions. = 


* * * 


J. E. HoutTzincer, president and gen- ~ 
eral manager of the Altoona (Pa.) Mir- — 
ror, is one of ten graduates of Penn State — 
Univ., to have been chosen as Distin- 
guished Alumni of the University. - 


HELP US TO HELP YOU 
BETTER! There is no need 
for you to fill requests for 
missing tearsheets on na- 
tional advertising. Instead 
forward the request to ACB. 
We will fill it promptly and 
tell your advertiser to al- 
ways come to ACB for miss- 
ing copies. Advertising ac- 


counts change agencies. . 
your employees may change. 


But ACB keeps at it. This 
is our 54th year. 
We read every daily 
newspaper advertisement 


ACB) THe ADVERTISING 
CHECKING BUREAU, inc. 
NEW YORK, 353 Park Avenue, South 
CHICAGO, 434 S. Wabash Avenue 


MEMPHIS, Tenn, © COLUMBUS, Ohio 
SAN FRANCISCO, 20 Jones Street 


» 


Weekly newspapers are being considered 
more often in all types of newspaper 
advertising campaigns. 

And when national and regional 
advertisers and their agencies look for 
weekly newspapers to complete their 

coverage, they go to the one source 
they know and use — SRDS Weekly 
Newspaper Rates and Data. 

They use Weekly Newspaper 
whenever they need information for 
national campaigns, regional campaigns, 
and for co-op advertising checking 
and verification. 

Weekly Newspaper is the book that’s 
always there. In fact, 85% of the top 150 
agencies billing $10 million or more, 
receive and use Weekly Newspaper 
Rates and Data. 

If your paper is listed in SRDS, you 
are assured of consideration for advertising 
and certification for co-op programs. 

Be sure you’re there whenever and 
wherever the buyers of weekly newspapers 
are analysing, planning and buying witha 
listing in Weekly Newspaper Rates and Data. 
Use the handy coupon below for 
full information. 


Plan now to have your listing in the 
September, 1973 issue. 


youre: 
considered 


@ 


Closing Dates: 

New Listing Closing: August 8 
Ad Forms Closing: August 4 
Plate Closing: August 11 


* final step to offset. Goss 


“We wanted a press that would fit 
our circulation needs and reproduce — 
great color Were getting both 
in the new Goss Cosmo’ 


—Willis H. Schulte, 
President, Kenosha News 


“We can’t afford to be late getting out the paper. 

The new Cosmo will give us the extra speed we need 
for late news breaks and prompt delivery,” says 
President Willis H. Schulte. ‘‘We’ll also be ready to 
grow with both editorial and advertising color.’’ 


“Color is going to play a 
significant role in our future, and 
the new Cosmo will satisfy our 
editorial and advertising color 
needs,’’ states News publisher 
Howard J. Brown. ‘‘We’re * 
into photocompgsition, and 
it was logical to take the 


developed the right press 
for our operation.” 


This advertisement was printed on a Goss 
press on 32-Ib. newsprint. For complete 
information about the new Cosmo, call or 
write: Goss Division, MGD Graphic Systems, 
5601 West 31st Street, 

Chicago, Illinois 60650. 


‘Going offset will give us improved reproduction,” 
says Eugene W. Schulte, Vice President and 
Business Manager. “Improved color is certainly 
important. We'll go from photocomposition to 
press with faster throughput. Our plate costs 

will also be reduced.” 


“Changing to offset is a big 
challenge,” reports Stanley Prostko, 
Press Room Foreman, who has 
been with the News for 30 years. 
“The Cosmo has a lot of automated 
features, but we'll still need the 
human touch for quality control. 

| think we’ll do some great 
color work, too.”’ 


MGD Graphic Systems Division 
Rockwell International 


Where science gets down to business. 


Your Free Speech... 


Judges are jailing reporters with increasing frequency, 
because they refuse to reveal news sources. The result can 
only be a drying up of these sources of information and 
impede your right to know what's happening in your 
government. 

Free speech and a free press are guaranteed by the 
Constitution to the people generally — not to any individual 
or business. 


Copyrighted 
‘es Bros., Inc. 


Here’s What 


Hugo Black 


Justice of the U.S. Supreme Court 


said about the importance of a Free Press: 


“In the First Amendment the founding fathers gave the press 
the protection it must have to fulfill its essential role in our 
democracy. The press was to serve the governed, not the 
governors. The government's power to censor the press was 
abolished so that the press would remain forever free to cen- 
sure the government. The press was protected so that it could 
bare the secrets of government and inform the people.” 


Everyone also has the right to know what's being offered 
in the Marketplace. The right of choice in all goods and 
services keeps the system of competition working for every- 
one’s progress. 

Consequently, when our freedom of the press is res- 
tricted, your free speech is also restricted. 

Your free speech depends on a free press. 


Here’s What 


John F. Kennedy 


35th President of The United States said 


about the importance of a Free Press: 


“It is never pleasant to read things that are not agreeable 
news, but | would say that it is an invaluable arm of the 
Presidency—to check really on what is going on in the adminis- 
tration. And more things came to my attention that cause me 
concern or give me information. So | think that . . . there is a 
terrific disadvantage not to have the abrasive quality of the 
press applied to you daily, to an administration, even though 
we never like it, and even though we wish they didn’t write it 
and even though we disapprove, there isn’t any doubt that we 
could not do the job at all in a free society without a very, very 
active press.” 


The next time you get mad at a news story, remember that a free press 
provides you with the information that keeps our country free. 


This is the fourth in a series of six ads to be published in con- 
secutive issues of Editor & Pupblisher to help newspapers tell their 
readers the meaning of the First Amendment guarantees of free 
speech and free press. They were created and published by the 
outh Bend Tribune and have been adopted by the National Con- 
ference of Newspaper Associations as the first step in a coor- 


dinated campaign toward this goal. Metro Associated Services, 
Inc., has mailed repro proofs of this series for 1,100 newspapers to 
be used over their own logotype. The ANPA has sent copies to 
its member papers. This ad may be copied and published by any 
newspaper by permission of the South Bend Tribune. 


al a FE a a oti i Nl ai A det re a ia ts a Fee oe eae 
o.¥ ¢ 


the the autoreader: 


Editors 
love it. 


( It converts real copy to typeset input -fast ) 


Editors have good reasons to be enthusiastic about the Auto- 
reader. Copy can be written and edited as it always has. It can be 
typed normally, without the need for special forms or antiseptic 
handling. Since the Autoreader reads real copy — rolled up, 
wrinkled up, pasted up, and up to four feet long, editors may 
edit as usual. All they have to do is use a blue felt-tip pen. But now 
the edited original copy can be converted to computerized 


typesetting input at 1200 words per minute — a rate 
equivalent to 30 keyboard perforators. This throughput 
speed, plus the high accuracy of the Autoreader, 

relieves deadline pressures and assures cleaner copy 
even in the early editions. 


For more information call or write: 


2 =e = == =] = ING. 


205 Burlington Road, Bedford, Massachusetts 01730 (617) 275-1760 


o. 
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The Washington Star-News converted 
> 100% photocomposition and Letterflex 
,pril 2, making it the largest circulation 
vaily in the U.S. using exclusively Let- 
erflex-photocomp. 

Star-News production personnel report- 
d a smooth conversion, despite first-day 
‘roblems that caused the paper to miss its 
rst edition April 2. 

Assistant to the production manager, 
rodfrey Kauffmann Jr., said the first day 

e Star-News composing room flow was 
onfused because of the sudden change. 
There were questions of finding type, 
vhich machine to go to,” he said. 

In addition, one of the Star-News 
pesetting machines broke down. But as 
he day wore on production went more 
moothly and the final stocks-sports edi- 
jon press run was started only six min- 
ites late. 

' On the second day, editions were on 
ime. Kauffmann said “it looks fine. We 
till have some more blankets to change to 
»olystick,” but, after that, “we'll have a 
setter looking paper,” he added. 

Before the conversion the Star-News 
as 75-80% Letterflex and photocomposi- 
ion. Photocomp and Letterflex had been 
‘laced in production gradually, even be- 
fore the July, 1972 folding of the Wash- 
gton Daily News and creation of the 
Star-News. 

' Kauffmann said the Washington Star 
htarted using photocomposition for setting 
ids 10 years ago. The paper had been 
whanging over various sections from hot 
‘ype through the years, starting with 
feature sections that were made up in 
advance. 


Thomas P. va (right) pres 


ished from the Harrison facility. 


aS / 

a ON ; 
ident and publisher of Ga 
papers, starts the first daily press-run at WRN's new offset printing plant in Harrison, N.Y. 
Fit paper off the Goss Metro-Offset presses was the Port Chester Daily Item on March 
is Bi. WRN Production vicepresident Richard A. Ahlstrom looks on. Six dailies will be pub- 
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hange to 100% Letterflex 
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Fred Loscamp, Star-News assistant production 

manager, is pictured in front of a Letterflex 

Mark II. Loscamp was in charge of the paper's 
conversion. 


Initially, however, the paper was still 
using magnesium engravings made from 
photocomp proofs. The Star began using 
the Letterflex plastic printing plate on a 
daily basis three years ago, running tests 
off a Mark I Letterflex. 

Prior to that, Kauffmann said, the Star 
was having plates made for it in the 
Letterflex plant in Maryland and test- 
running the system in Washington. The 


= aia ¥ | 
nnett's Westchester-Rockland News- 
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Star was one of the initial users and — 
testers of Letterflex, in conjunction with 
ANPA. ae 

Today the Washington Star-News has — 
four Letterflex Mark IIs as well as three 
Mergenthaler 505s, two Compugraphic 
7200 headliners, and a CompuWriter in its 
composing room. 

Kauffmann noted that it was too early 
to tell how well the conversion would work 
out. However the Star-News is saving — 
some money initially. 

Assistant Production Manager Fred 
Losecamp said the Letterflex plate method 
costs less because “it takes much less time 
to process a job.” 

Kauffmann added that photocomp and 
plastic plates have eliminated the need for 
certain supplies, such as type metal and 
etching acid. é 

“Our manpower remains the same,” 
Kauffmann said. “All our people are 
guaranteed jobs.” 

Kauffmann reported “good cooperation” 
from Star-News unions over the current 
conversion. Previous jurisdictional battles 
left the photoengravers in charge of oper- 
ating Letterflex and Stereotypers in 
charge of mounting plates on saddles. 


Dailies hit high 
with °72 plant 
expansion costs 


U.S. and Canadian daily newspapers 
combined spent more than $250 million in 
1972 for plant expansion and moderniza- 
tion, an all-time high in surveys conducted 
by American Newspaper Publishers Asso- 
ciation. 

The survey showed that 731 U.S. dailies 
spent $233.6 million and 23 Canadian 
dailies spent $16.5 million for capital out- 
lay in 1972. These figures also represent 
individual all-time highs for the U.S. and 
Canada. 

The last survey conducted by ANPA 
was in 1969. That survey, which included 
617 U.S. dailies, showed an investment of 
$160.5 million for that year. Thirty 
Canadian dailies invested $9.5 million. 

The 731 U.S. newspapers replying to 
the ANPA survey represent 54% of total 
U.S. daily newspaper circulation, and 23 
Canadian dailies replying represent 45% 
of total daily newspaper circulation in 
Canada. ANPA makes no assumptions 
about capital outlay of newspapers not 
participating in the survey. 

A total of 738 dailies in the U.S., 
Canada, U.S. possessions and Caribbean 
Islands already have plans to spend more 
than $287 million for plant expansion and 
modernization in 1978. The 710 U.S. 
dailies surveyed expect to spend $269.3 
million and the 28 Canadian dailies expect 
to spend $15 million during 1973. 
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barlate” 
- Mechanical Conference at the Hilton in 
~ Washington, D.C., March 8-10. 


direct sini Ts 


- Newspaper users of four different di- 


rect printing systems—Dynaflex, Letter- 


flex, Napp and Merigraph—participated 
in a panel symposium on the “State of the 
at the Mid-Atlantic Newspaper 


Frank D. Marsteller, production direc- 
tor, Allentown (Pa.) Call- Chronicle, who 
presided over the panel, gave each partici- 


 pating panelist a two-page outline, so that 


conference delegates could make compari- 


~ sons. 
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lished was: 
plate with the least capital expenditure; 


Panelists were asked to tell their news- 
paper circulation, describe press equip- 
ment and runs, and explain steps in plate 
production, including equipment used, 
thickness, chemicals used, depths, mount- 
ing and saddle information, changes in 


press equipment and ink, mounting, film, 


deadlines, comparisons with stereos, press 
speeds, and other information. 
G. V. Brister, production manager, 


- Poughkeepsie (N.Y.) Journal, told of his 
- newspaper’s conversion to Dyna-Flex, in 


two stages, producing local and classified 
display ads by photocomposition, with 
news matter and classified ad changeover 
in the second phase. The plan called for 
completed within 18 
months. 
Brister said that the criteria estab- 
1. to find the most economic 


and 2. to find one that would provide 


a printing quality at least equal to the lead 
_ stereotype plate. 


“Tf a better plate or system were to be 


- developed later, we could make the change 


and not be hurt because of the small 


‘capital outlay,” he said. 


“We determined that the Dyna-Flex 
system best met the requirements we had 
established as to quality, economics, and 
capital expenditure,” he added. 

In describing his system, he stated that 
the Dyna-Flex plate is a plastic plate .020 
thick, with polymer of .016 on a .004 
aluminum backing, heat as well as light 
sensitive, and must be kept refrigerated 
until ready for use. The polymer is water 
soluble, and could be washed with water 
and defoaming agent. 

He told how the page negative is placed 
on the plate, emulsion to emulsion, and 
exposed by ultraviolet light for two min- 
utes, using two Berkey Ascor 5kw print- 
ing frames. The plate is then placed in 
the processor, a nine-station rotating 
drum that passes through four wash sta- 
tions and a drying station. Water is 
sprayed through banks of nozzles, at 82-85 
degrees and 100-lb. pressure, washing off 
the unexposed portions, The water is re- 
cycled, and the overflow containing 
washed-off plastic, drained into the sewer 
system, 

The plate processor, making a complete 
cycle in six minutes, can process a plate 
every 40 seconds if all nine positions are 
filled. 

Plates are washed out to a depth of 
.016, with highlight dots at .006 and shad- 
ow dots .0045 to .005, with 5-mil dots 
providing best reproduction. 

Plates are mounted on saddles made by 
Beach Mfg. Co., locked on the press and 
not removed. 

“Very little change to the press was 
required,” Brister said. “We soon discov- 
ered that existing rollers and blankets 
were better than new ones we had or- 


24,000 TV hedazines per Hour! 


COLE (Model 101) Combination Quarter-folder with two-knife 
trimmer, and vacuum system can be mounted on your rotary 
press to produce TV magazines, mini-tabs, comics, booklets, 
etc. as the pimouct core the press: 
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A COLE gluing system is available 
for your press to glue the product 
as it comes through the press 
and over the former. The glued, 
folded and trimmed product de- 
livers out onto the conveyor ready 
for the customer. No other oper- 
ation is required. 

Other equipment 
available for rotary presses: 
Double Parallel Folders 
Eighth Folders 
Any combination of operations 
Asbestos Brake Shoes for roll stands 


OKLAHOMA CITY MACHINE WORKS, INC. 


1637 W. Main Oklahoma City, Oklahoma 73106 Phone AC 405, 236- 8841 
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that vary from 38 to 42 durome’ 
the printing quality is good. We 
two-piece blanket, with corocal. underpack- 
ing glued to the blanket cylinder. ——_ 
ter hardness of the blanket is appro . 
imately 90. > 

“We use regular black news ink, which 
has not been a problem, but will be trying 
a better quality this month to see if it 
improves reproduction. We use Kodak MP 
film, emulsion in, to make the page nega- 
tive. This has been the most consistent film 
and needs no opaquing. Kodak PMT paper 
is used to make contact prints. 

“We are more than satisfied with the 
Dyna-Flex system,” Brister said. ; 


‘Letterflex system described . 


Fred G. Loscamp, assistant production 
manager, Washington (D.C.) Star-News 
said that his newspaper switched to the 
Letterflex plate because of the need to 
convert the composing room from hot met- 
al to photocomp. 

“We needed a plate that could be pro- 
duced economically and photographically, 
in order to achieve the benefits of convert- 
ing the composing room,” he said. “We 
converted to the new process in several 
distinct stages, with a committee to plan 
and implement the change-over.” 

“We begin at the camera,” he said, 
“Where the page paste-up is shot, using a 
SQU-7 lens to imitate the shrinkage of 
the mat. Our present shrinkage is %” on 
width, with no shrinkage in depth. After 
the negative is processed, it is placed in 
the Letterflex II machine, along with an- 
other negative, processing two pages at a 


time.” 


The first of five steps takes place in the 
forming section, where a blank piece of 
aluminum, .010 thick, is coated with liquid 
photo-polymer at a uniform thickness of 
.020”, with the plate given a “bump” ex- 
posure while being formed. After form- 
ing, the plate is moved into the exposure 
tower, where negatives are lowered over 
the plate and exposed with pulsed zenon 
lamps through the negative to the plate, 
producing a non-contact print maintaining 
.016-.017” gap between polymer and nega- 
tive.” 


Use ultra-sonic sound 


“After exposure, the plate then moves 
to the etching section, where it is etched in 
a solution of detergent and lye, using 
ultra-sonic sound generators which drive 
the un-exposed polymer off the plate. 

“Following rinse and dry, the plate 
moves into the post expose, where it is 
given a third exposure to give the plate 
its hardness, with total elapsed time of 
seven to nine minutes. 

“Another double plate follows in two 
minutes. 

“The Star-News uses both Chemco and 
Powerline film and Kodak Kodaline film to 
print plates, with veloxes produced on 
Kodak Q paper. We mount our plates on 
the K&F aluminum saddle with a mechan- 
ical lockup on the trailing edge only, with 
mounting done off press at present. Ink 
and blankets are essentially the same as 
we used before the switch to Letterfle: 4 
Loscamp said. : “a 


(Continued on page 40) 


low it's ‘catch and carry’convenience — 
vith Chemco Powerlith Contact Paper — 


Delivered completely dry from the processor, ioe 
Chemco Powerlith® Contact Paper offers top 
handling convenience and significant savings in time. a 

This new paper is perfect for making contact 
prints from line and halftone negatives. Its high 
contrast, white background, semi-matte surface : 
makes it ideal for any retouching technique. a 
It can be processed in a tray, or automatic film 
processor without a leader, under normal safelight 
conditions. 

Chemco Powerlith Contact Paper is available in ; 
both sheets and rolls and is another member of | 4 
the Powerlith family of high quality products. 
Why not ask for a free demonstration? Call your 
regional Chemcoman or write Chemco Photoproducts r 
Co., Div. of Powers Chemco, Inc., Glen Cove, 
N.Y. 11542. 


Leader in 


New products 


The Goss computerized press control 
system (PCS) will be installed at the 
Detroit News new suburban plant and 
the Portland Oregonian. The PCS is used 
for push-button control over ink and com- 
pensator pre-settings for newspaper 
presses. 

Units are operating at the Washington 
Post and the Appleton (Wis.) Crescent. 
The PCS can be used on offset or letter- 
press. 

The PCS allows one person to make ad- 
justments on a newspaper press. Bill Lam- 
parter, Goss vicepresident for planning, 
added the device “reduces make ready” 
and allows a newspaper to “preset and 
control from a central location.” 


_ The PCS is particularly useful for color, 
Lamparter noted. 


Goss also has introduced a _ Printed 
Area Reader in conjunction with PCS. 
The PAR reads page negatives in 15 sec- 
onds, perceives the density of the nega- 
tive, on a column by column basis, punches 
tape to the PCS which determines what 
ink settings are required. The settings are 
then relayed to the press. 


Lamparter said the PAR “provides 
technical information to preset the press 
—instead of a pressman looking at a 
proof, the system determines what ink 
setting and sets it.” 


The PAR is not yet commercially avail- 
: Lamparter said. 


Any PRINTED 
MATERIALS — 

~~ PACKAGES 
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ear TYING MACHINES 


@ Alisizes for all purposes. 
® Single, double or crosswrap. 
® Up to 38” high and 52”wide. 
© All competitively priced. 
Also: ALL MAKES RECONDITIONED TYING MACHINES 
All Machines on 5 Day F FIs Trial 
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Chenrer® harpee more easily “under- 
stood upper and lower case characters are 
offered in the new Delta 5000 Series video 
display terminals, Delta Data Systems 
Corporation has announced. 


Characters in this new terminal series 
are formed on screen by a 7 x 9 matrix 
with green phosphor dots. This large 
format makes characters seem more like 
solid strokes than individual dots. A dark 
faceplate adds high background contrast 
to these bright letters. 


The 7 x 9 matrix also permits the ter- 
minals to display the full repertoire of 
alphanumeric characters with ascenders 
and descenders, thus helping to eliminate 
many common recognition errors. For ex- 
ample, the lower case “j” on Delta termi- 
nals descends the line and is dotted, the 
lower case “i” is dotted, while the “p” and 
“9”? descend ‘the line and the “8” Sad SB 
are distinctly different as are the “5” and 
S627 

Delta 5000 terminals display 27 consec- 
utive lines of 80 characters each. With 
PAGING, terminals can display up to 3072 
characters—regardless of line width—in 
any format, without computer memory or 
regard to the number of lines of informa- 
tion transmitted. PAGING permits the 
user to recover information that has been 
rolled off the screen at the push of a 
button. 


Other features offered by Delta 5000 
Series terminals include a formatting 
mode for forms, diagrams, etc., computer 
compatibility, and a full line of useful 
accessories such as multiplexers, printers 
and cassettes. Delta 5000 Series terminals 
are available for Teletype and IBM 
2260/2248 or 2265/2845 compatibility. 
Prices range from $3000 each. 

* * * 


A new format controller which provides 
additional memory for the formatting of 
parameters to drive the ACM 9000 has 
been introduced by Compugraphic Corpo- 
ration as an option for its Autotape 9001 
keyboards. 


Available via factory installation on 
new keyboards only, the format controller 
provides 16 memory locations with storage 
capacity of 32 codes which enable the 
operator to quickly and easily store and 
recall the necessary typesetting functions 
for area composition. 


Formats are easily inserted directly 
from the keyboard and are displayed on 
the 9001’s 32-character visual display 
when entered and recalled. A verification 
switch allows insertion of format and ver- 
ification without input to the tape. Stand- 
by power retains the stored data although 
the keyboard may be turned off. The visu- 
al display will indicate the last format 
inserted or recalled. 

* * * 


Any line or halftone negative can be 
reproduced same size as a black and white 
proof similar to a Velox or silverprint in 
three minutes with the new Vandercook 
dry Proof/Print system. 

The proof quality of this Vandercook 
system is suitable for reproduction and 
the print can be used as camera ready 
art. 

The system utilizes a grainless, sensi- 
tized paper coated one side or both sides 
and a print finisher. It needs no dark- 
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less, non-toxic finished Proof/Print that! 
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room, no hand work, no "chemitnia ] 
start to finish, the 2-step system takes 
than three minutes. Using a vaccu 
frame, the negative is contacted - 
Proof/Print paper and exposed to a con 
ventional ultraviolet light source for 2F 
seconds—then run through the dry prin 
finisher. In less than a minute an odor 


will accept typing, pencil or ink is deliy. 
ered. ) 


By varying exposure time; tonal grada- 
tions can be achieved to indicate color 
break. Proof/Prints' offer dimensional 
stability, opacity, and fidelity from a 
coarse to a fine 300-line screen. 


* * * 


Series 2, a new line of drying system 
for high speed web letterpress and we 
offset presses, is available from TEC Sy, 
tems Inc., DePere, Wisconsin. Series 
advances are included in the full line o 
TECOMPACT and TEC Model LA dry- 
ers, incorporating all improvements mad 
by TEC over the past four years. 


New features in the Series 2 line are 
improved Coanda bars, with 25% large 
slots for increased floating power and 
heat transfer; continuous slot orifices in 
all Coanda bars; large volume entrance 
and exit impingement scrubber nozzles for 
air flow control and solvent removal; an 
lower web temperatures due to increase 
heat transfer and air flow. | 

i 
Inc., of 


* * * 


Richmond Graphic Systems, 
Cranston, R.I., announces a litho plate 
processor that reduces offset pre-press 
time from 25 to four minutes. 

Richmond’s Micro-Perfect PlateMaTe 
PMT processors are diffusion transfer 


‘processors designed to develop a printing 


image on a plate in one step. The process 
eliminates the conventional film—negative 
intermediate step as well as the separate 
processing of both film and plate. 

The PlateMaTe/270 was designed spe- 
cifically for use with all sizes of the new 
Kodak PMT metal litho printing plate. 
The 270 is adjustable and processes a 
variety of materials such as metal plates, 
films and papers. This unit delivers the 
fully processed plate flat onto the plate 
delivery board in minutes, after which it 
shuts off automatically. 


Micro-Perfect PlateMaTe PMT proc- 
essors are designed for inplant printing 
production with offset duplicators, and 
also for printing small newspapers, tech- 
nical bulletins, forms, reports, school 
yearbooks, and other types of medium- 
scale production on conventional sheet-fed 
or web presses of medium size with runs 
up to 25,000 impressions. 


* * * 


nuare Company, Chicago manufactur- 
ers of graphic arts equipment, has added 
a special platemaker for exposing Cro- 
malin proofs. It has a special re-set timer 
calibrated in seconds for exact repeat ex- 
posures and a hi-low power switch—low 
intensity for proofing and high re 
for regular platemaking. 

nuarc has also announced a new wash- 
er/viewer sink designed to function inde- 
pendently or as an accessory to the new 
space saving VIS line of darkroom sinks. 
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the toughest man in the news ink business 


He’s got to be. Because he’s responsible for the quality and uniformity of U.S. newspaper black and 
color inks. He must make sure that every ink delivery you get is exactly to your formula. Week after 
week after week. So you can depend every day on the performance of U.S. news inks, whether you're 
printing letterpress or offset. We'll formulate the right ink for your paper and press. For the most 


trouble-free runs you’ve ever had. 


United States Printing Ink Corporation 


343 Murray Hill Pkwy., E. Rutherford, N.J.; Cincinnati, O.; Jacksonville, Fla.; Dallas, Tex.; San Francisco, Cal. 
A subsidiary of Millmaster Onyx Corporation 


: Direct printing 
(Continued from page 36) 


The Davenport (Ia.) Times Democrat, 


plus two other Lee Newspapers, the Lin- 


coln (Neb.) 


Journal Star and Racine 
(Wise.) Journal-Times use Napp water- 
soluble photopolymer plates for their en- 
tire press run, according to Gary L. Ben- 
shoof, technical director, Lee Enterprises. 
The three papers each use approximately 
500 plates per week for printing both 
monochrome and color, with all runs col- 
lect. 

Benshoof told the Great Lakes ‘Mechani- 
cal Conference that the Napp plate is to 
be manufactured and marketed by NAPP 
Systems (SA) Inc., a joint venture of Lee 
Enterprises and Nippon Paint Co., Ltd., 
Osaka, Japan. 

He said that the Napp plate is sensitive 
to a small portion of the ultraviolet spec- 
trum, with relief depth of .028 of an inch, 
supported on a .010-inch alunfinum base. 


Highlight depth runs from .007 to .012 of 


an inch, with highlight dots of a pyramid- 
shape, and featuring a “highlight bump.” 

The plates have been tested on a pro- 
duction run of over 200,000 with no loss of 
quality, and require no pre-conditioning. 


The platemaking process can be carried 


out in normal room light. 

“For processing, we use one printing 
exposure lamp, a single plate washout 
unit, and a drying oven. Each of the three 
Lee papers require two of each to meet 
their production requirements, and it is 
possible for one man to produce 18 to 21 


3 Copies a Minute 
Under 10¢ a Copy ~ 


Full-page pasteups.. . 
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Full Newspa : er Page” 


PROOF ITt 


~ 
. phototypesetting output... 
office and accounting requirements — COPY- 
STAR Proofing meets all these needs at a price even the small plant 
can justify. Original remains flat. Proofs cut automatically and waste- 
free to copy-length from rolls 17’ 
operates on 115-130 volts. It measures 25” wide, 22%"’ deep, 1414" 
high. It wean 154 pounds. Priced at less than $3,500. 


For more information: QUIDO E. HERMAN 
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yy HAMADA PRINTING 
PRESS OF AMERICA, INC. 
1100 East 11th Street » Los Angeles, California 90021 * 213/622-9245 


newspaper pages per Thee Troe 


throughput time of one plate after proc- 


essing of the negative is ten minutes,” he 
said. 

“We have found virtually no change in 
exposure or sensitivity of the plate since 
we started using it, with exposure time 
the same today as it was a year ago. 

“We recommend that the negative be 
exposed through the base, and that the 
film have a semi or matte finish emulsion, 
enabling the film to be drawn closer and 
more evenly to the plate during exposure 
on the vacuum frame. 

Benshoof added that the plate is placed 
in a washout unit using only tap water, 
after exposure. The water, which is then 
recirculated under pressure, is sprayed 
onto the face of the plate, leaving a relief 
image of superior reproduction quality. 
The washed out plate is placed into the 
oven for drying and hardening for four 
minutes. 


He also said that after a fully automat- 
ic processing system is available this 
spring, the time cycle from exposure to 
finished plate will be cut from ten minutes 
to eight minutes or less, with a plate per 
minute following thereafter. 

A manufacturing plant for the Napp 
System is now under construction in San 
Diego, California. 


“The Trenton Times picked the Hercu- - 


les Merigraph System because it best 
suited our needs,” according to Tom Maz- 
zitelli, assistant production manager. “As 
we tested, Hercules solved their problems 
and were producing a plate with repro- 


art department 


wide. COPYSTAR 


Director of Marketing 
1372 BALHAN DRIVE 
CONCORD, CALIF. 94521 
415/682-5002 


than the Siher oe on our press, for a 
cost we could afford, of $2.50 per pl 
Also, Hercules personnel have backed ° 
their promises with performance and have 
been able to perform necessary mainte- 
nance or repairs at short notice when 
needed.” 

Mazzitelli pointed out ‘that the Times 
uses a type 200 semi-automatic system, 
with an exposure and developer unit, with 
two of each unit in the plant at initial 
cost of $107,000, and permitting produc- 
tion of 48 plates per hour. 

Required components for making a 
plate are liquid photopolymer resin, plate 
substrate, cover film, and a negative. The 
plate is .030 thick, with a relief of .020. 

“We have eliminated our stereo depart- 
ment, with all employees except one ab- 
sorbed into the press room. Our engraving 
department makes our plates and sends 
them to the pressroom trimmed and ready 
to be locked-up. We re-located our engray- 
ing room adjacent to the press room in a 
24-hour period. 

“Our saddles are on press lock-up only 
with one saddle locking into the one 
above. Lock-up time is decreasing con- 
stantly, with the last plate being locked- 
up as fast as a stereo plate,” he said. 


Shaheen places order 
for Goss Metro presses 


Millionaire oil industrialist John M 
Shaheen has placed an order for a Goss 
Metro offset press capable of printing 60, 


“000 newspapers of 144 pages per hour, 


Epitor & PUBLISHER has been informed. 


It has been widely rumored that 
Shaheen, owner of Shaheen Natura’ 
Resources, an oil-paper and chemical com: 
pany, is planning to publish an afternoor 
daily newspaper in New York City. The 
paper would operate out of the old Morn 
ing Telegraph Building in Manhattan 
The building was vacated when Triangle 
Publications, publishers of the Daily Rac: 
ing Form, closed the Morning Telegraph 


Bruce Mair, former president of th 
defunct Newark (N.J.) Evening News 
who has joined Shaheen in New York 
answers inquiries about publishing inten 
tions with a “no comment.” 


COLD TYPE EQUIPMENT 


NAPSCO has one of the largest selections of 
cold type equipment in U.S. Many trade-ins 
from Compugraphic equipment, often 
priced lower than trade-in allowed. 

@ Justowriters ® Compugraphics . 

© Headliners ®@ Linofilm Quick 

® Varitypers ® TTS—IBM 

® Friden 8201 @ ATF 

@ Photons @ Etc. 


LEASES — TERMS — CASH 
TRADE UP TO COMPUGRAPHIC 


Use your old cold type setters as down 
Payment. 


Write for new list of Used Equipment 
& Prices 


NATIONAL PUBLISHERS’ SUPPLY CORP. 
Box 29, Berlin, Wis. 54923 © 414-361-0660 


18 W. 22nd St., NYC 10010 » 212-691. 9850 , 
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ae When y youre ready t to 1 go offset, 


$4,795 


MODEL 
SST2024 
CAMERA 


a 56,260" 
Praline conversion 
package can simplify 
the job. 


Why complicate your life by ordering your cameras and platemaking 
equipment separately? nuArc makes it all so simple: ¢ A single nuArc 
Conversion Package contains everything you need to convert your 
paper's camera and plate departments to offset e Horizontal or 
Vertical 20” x 24” nuArc camera e¢ Famous Flip-Top ‘‘all-in-one” 
Platemaker e Slim-Line Light Table e Rugged Developing Sink. 


$4,295 
MODEL 2024V 
VERTICAL 
CAMERA 


You can’t buy better cameras—and nuArc’s Flip-Top Platemaker has 
been known for years as the best in the business. So save all 
the time of looking over different brands of equipment. 


Save production delays by having everything delivered 
at once, ready to use. And, if you need any other offset 
equipment (plateroom, darkroom, stripping room) 
nuArc has it. Put all the responsibility on one supplier 
who can furnish everything. 


MODEL FDS24 SINK 


(*Includes SST2024V Camera, 
$1 ,295 FT40 Flip-Top, VLT42F Light Table, 
MODEL FT40 FDS24 Sink. Add $295 for two-way 


FLIP-TOP PLATEMAKER back shown on SST2024.) 


$275 


MODEL VLT 42F 
LIGHT TABLE 


. famerd’ . 
9 Platemaker é 
to Pee: ; 


Read All About It! 

a Please send me your free brochure, ‘‘How One Newspaper 
Converted to Offset.” 

[_] Have your local nuArc man call. 


nuArc Pano any. inc. 


| 
| 
| 
| 
4100 W. Grand Ave., Chicago, III. 60651, U.S.A., Area Code 312, 278-3300 
New York, New York 10014, 175 Varick St., Area Code 212, 255-7330 | 
I 
| 
I 
| 
| 
| 


Name 
Los Angeles, Calif. 90015, 1221 S. Maple Ave., Area Code 213, 746-3700 : 
Atlanta, Georgia 30324, 555 Armour Circle N.E., Area Code 404, 873-5566 Title 
; = Dallas, Texas 75247, 7209 Envoy Court, Area Code 214, 637-5710 Attach this to your letterhead, sign your name and mail it to 
q Boston, Mass. 02210, 264 Summer St., Area Code 617, 542-1040 Dept. 370ED 


Washington, D.C. 20018, 3182 Bladensburg Rd., N.E., Area Code 202, 832-2110 
2 Export Division, 4100 W. Grand Ave., Chicago, ill, U.S.A. CABLE: “‘NUARCO” 

7 In Canada: nuArc Co. of Canada, Limited, Toronto, REXDALE, Ontario, Canada Prices subject to change without notice. 
‘ Y 27 Enterprise Rd., Area Code 416, 248-0215 | be doe Lk eae 


CREST POE Se ON Pal d CO ee eT TRO ne ITT. TGR LINBO Rell Pye DAE rep 
¥ me ¥ . . 


Dayto 


. 


nee oe ees 


i ee 


ay lasted oh “tae a ae 
a hs & ee co > 


na Beach newspaper 


saves with system approach 


“There’s a friendly neighbor of mine 
who’s made speeches all over the country 
on the basis of a single stand-alone ter- 
minal and a headful of plans,” quipped 
Tippen Davidson at the recent annual 
convention of the National Composition 
Association in Boston. 

Davidson is General Manager of the 
Daytona Beach (Fla.) News-Journal Cor- 
poration and was a featured speaker 
at the convention on the subject of “total 
systems.” 

“A system is a series of devices and 
people arranged to work together to ac- 


-complish a series of jobs leading to a 
common objective,” he continued. “I have 
called our system at Daytona Beach a 
_copy processing system because as a sys- 
‘tem it is more than a high-speed input 


device; more than a filing system; more 
than an error-correcting device; more 
than a typesetting machine. It is, in 


.fact, all of those things. But the whole is 
-a good deal more than the sum of the 


parts. 

“It was planned with a need in mind— 
the need to reduce costs and speed up 
production. The original idea—which de- 
veloped as soon as we saw our first VDT 
terminal—was to interrupt the data 
stream to make corrections’ before 
typesetting. From this seed the whole 
idea developed more or less whole.” 

Davidson’s “seed” developed into what 
is now called the Star Copy Processing 
System. Davidson and his people partici- 


_ pated in the original design of the sys- 


tem with Xylogics, Inc., who wrote the 
software packages and interfaced the 
-hardware. The CPS is now marketed by 
Star Graphic Systems, Ine. 

The system is on-line, with no tape 
generated at any point in the process 
until everything’s ready for the photo- 
typesetters. It interfaces five Facit in- 
puts and three AP wire units directly 
into a computer mainframe which houses, 
in fact, two computers—one with 8K of 
memory, used primarily for input; the 


second, with 16K memory, handling the 


VDT terminals and typographic functions. 

Copy is called out from the computer 
on four Video Display Terminals for 
editing, correcting, formatting, and proof- 
reading. Only when copy is absolutely 


PRINTING PRESS ENGINEERS 


MACHINISTS + TRUCKPAEN + RIGGERS 
1 Sherman Avenue, Jersey City, N.J. 07307 


(201) 659-4388 
N.Y. Phone: (212) 267-3375 


correct is tape generated to run the photo- 
typesetters. “They’re working now on pro- 
grams to bring our CompStar 191 on-line 
into the system,”’ comments Davidson. 


Experimenting with reader 


Daytona Beach is also experimenting 
with an optical character reader as addi- 
tional input into the system. The class- 
ified department is now equipped with 
typewriters using a Perry 199 OCR 
font. Forms are being. designed and 
numbered with optically readable char- 
acters. The scanner will be interfaced 
with the CPS in an on-line mode in the 
near future. This will eliminate the re- 
keyboarding step currently involved in 
the scanner’s tape mode use. 

“We’re expanding the system even 
further,” says Davidson, “taking the 
16K computer and bringing it up to 20K, 
adding a third disk to give us about 
3,000,000 characters of disk storage ca- 
pacity, and adding more VDT termi- 
nals,” 

The system now drives seven photo- 
typesetting machines. There are four 
Linofilm SuperQuicks (two of which are 
extended range) which handle news text 
and heads; a CompStar 190 for straight 
matter, stock market reports, and gener- 
al body type; a CompStar 191 for solid 
and display classified; and a Linotron 
505 for display ads and commercial 
typesetting. (Daytona Beach has exten- 
sive commercial printing facilities with 
a complete operation from typesetting 
through bindery) 

Heaviest use for the CPS thus far is 
news text and classified ads. For news, 


Facit typewriters are the primary input to the system; the typewriters jeanne data directly 7 
into the computer. ; 
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edited copy comes in Yeon ny news roon m 
and is retyped on the Facit keyboaniil 
for direct entry into the computer sys 
tem. The wire service interfaces trans 
mit wire service copy directly into the 
system. Again, no tape. The material is 
called out on the VDT screens, edited, 
formatted according to desk directions, 
automatically justified, and~routed to a 
punch which produces tape to drive the 
phototypesetting machines. 


The classified advertising procedure 
involves the following: the ads come up 
on forms which are now being modified 
for expected optical scanning. The copy 
is typed on the Facits, and codes insert- 
ed. There’s a five-level ad number; a 
three-level classification number; a string 
of codes for start and kill date; instruc- 
tions to the system that the ad is to be 
inserted alphabetically and/or numeri- 
cally; and which “sort” is to take prece- 
dence over the other; and skip date. 


Everything but ad and classification 
number is optional. The complexity of 
the coding is a function of the complex- 
ity of the ad. If the ad is to run on the 
day it comes up and for that day only, 
it’s not even necessary to put in start 
and kill dates. 


A kill sheet comes up with the num- 
bers of those ads to be prematurely 
dropped. 


The ads come up to the Facit opera- 
tors all day, intermixed with other types 
of copy. The material is punched in- 
discriminately. There’s no need for pre- 
sorting. The copy is given arbitrary in- 
put code numbers. If the operator is 
punching the next day’s editorials, some 
classified ads, a story for the sports 
page, etc., the proofreader can sit down 
with the hard copy received from the 
originating department, call the story or 
ad out on the screen by the input code 


(Continued on page 44) 
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These keys are pre-programmed and labeled 
for specific Pacesetter bell functions. 


Remaining line length is displayed here in 
picas, points and quarter points. 


Width circuit receptacles inside can store width 
values for up to 56 distinct typefaces. And with 
our accessory font storage unit, values for over 
200 fonts are only a few keystrokes away. Width 
circuits for one complete Pacesetter disc are 
included in the base price. 


These keys can store up to 32 full formats -and oie 
16 of them can be combined with function’ or oe 
text codes. One keystroke and the eee 


Optional word delete rubs ‘out the. ast word. 
keyboarded and restores justification. ran 


For full details on AKI’s Autocount PPS tok your 
Pacesetter call us collect in the West at (206) 7A47- 6960, 
in the East at (404) 344-9291. Or write our General 

Sales Manager, Automix Keyboards, Inc., aces 
3480 Greenbrier Pkwy. S.W., Suite ate Atlanta, Ga 30881 
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Daytona Beach 


(Continued from page 42) 


number, and proofread for correctness 
and to insure that the screen reflects a 
viable input number corresponding with 
that on the manuscript. If there’s some- 
thing wrong with the coding sequence, 
etc., it’s corrected on the terminals. 
After the ad is proofread, the VDT 
operator pushes a button which trans- 
mits it to the daily ad file. This, too, is 
indiscriminate, the latest ad being sent 
last. For purposes of convenience, Day- 
tona divides ads into sets of 15 or 20, 
depending upon the length of the ad, 


complexity, etc. They process six to 15 
sets a day. 

When the proofreader puts a set of 
ads into the daily file, he adds a line at 
the top which identifies the set number 
and his name. When all sets are in, the 
processing of the file begins. 

The daily ad file is called up and 
dumped on punched paper tape in unjus- 
tified form as backup. They then shut 
down the justification part of the com- 
puter system—the input computer is 
still running—taking out the news pro- 
gram and inserting the class ad pro- 
gram. This takes about 20 seconds. The 
classified program includes automatic sort 


and merge. It takes about four min- 


“LETTERFLEX cut our 
operating costs 30%" 


“LETTERFLEX changed our 
minds about offset;’ says 

Ed Ray, Production 
Manager of the Ho//ywood 
(Fla.) Sun-Tattler. 
“CETTERFUEA 

gave us the best 

looking paper at the lowest 
possible cost, for 

many reasons. 


“Labor poste are lower because platemaking i is 
automated and press operation is much simpler. 
“Paper waste is half that of offset, saving a paper our 


size about $15,000 a year. 


“Ink costs are less. We need no special chemicals 


to maintain the press. Blanket and 
roller life is much longer.” 
Add it all up and you, too, 


will discover that 
LETTERFLEX makes 
a lot of sense. Get in 
touch with us now. 


LETTERFLEX SYSTEMS 
W.R. Grace & Co. 
Clarksville, Maryland 21029 


o 


we 


LE TTERFLEX SYSTEMS 


... Make letterpress make sense 


» 
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utes to sort and merge the new ads wit 
the old. Thus, a brand new master file j 
created and stored on disk. Old maste 
files are held on disk for two days on th 
average in case they’re needed. 

Then they call up an error file whie 
is generated by the computer. The erro 
file will include such things as incorrec 
or missing codes. If non-classified mate 
rial, e.g., a news story, has been entere 
into the class ad system accidentally, th 
sort and merge program just kicks i 
back into the error file. 


Mistakes impossible 


“There’s really no way for the syster 
to make mistakes,’ Davidson em 
phasizes. “It will always default t 
something intelligible if, for example 
codes are forgotten. If something is lost 
you can always search computer memor 
using the scroll feature on the VDT tex 
minals to find it.” 

All classified ads are checked twice 
Each set gets two readers after it’s bee 
entered into the system. The first reade 
simply reads the copy and files it bac 
into the system. The second reade 
rechecks the set and, after making an 
needed corrections, sends it to the dail 
ad file. 

At present, there are no display ad 
being run on the system. Daytona Bead 
interfaces tape perforating keyboard 
with the phototypesetting machine. How 
ever, plans call for the use of the optica 
scanner to handle this work through th 
CPS. 

“We’re investigating two options,” say 
Davidson.” One would have the mark 
up man call relatively raw copy o1 
the screen, put in the coding, and thei 
run it through. The other would hay 
the mark-up man take raw copy afte 
it’s been entered into the system, mar] 
up the function codes and give it to : 
lesser-experienced man who’d enter th 
codes on the VDT terminal. The late 
route will probably be the proper on 
where a lot of copy is involved.” 

Davidson pinpoints the benefits ac 
crued from the use of the CPS, thus far 
“At the moment, we can point to thi 
attrition of five people, with anothe: 
four transferred to other operations,” hs 
says. “We cut out a galley proofing oper 
ation which cost more than $12,000 
year. We still make a few galley proofs 
but the savings are enormous. I estimat 
that at the end of two years, our saving: 
wili be at the rate of about $82,000 : 
year—12% of our total composing roon 
cost. 

“Newspaper deadlines in the last ye 
have been moved forward by an hour 0: 
more. This is a big competitive advant 
age. : 

“As for errors, prior to -using a 
CPS, we made about one in every 3 
lines on the average. Now we make few 
er than one error in 300 lines—so f 
that we could eliminate our galley proo 
operation, as indicated above. 

“A number of greasy-grind composin 
room chores have been automated. Ou 
TV log is handily revised on the VD 
screen before being automatically reju 
ified, reformatted, and issued as read 
to-use-tape. With OCR, we’ll be autom 
ting such things as box scores, raci 
results, and legal advertising.” 


( 


The Winter Haven (Fla.) Daily News- 
hief opened its new office and production 
lant with a week-long open house, at- 
nded by over 2000 people. 

The new plant comprises 24,000 square 
set of space. New equipment includes a 
ottrell V-25 web offset press. 


* * * 


The Nashville Banner and The Ten- 
essean have announced plans for a $1 
jillion expansion program, on land ac- 
uired earlier from the Louisville & Nash- 
ille Railroad. 

The bottom two levels of the four-story 
tructure will be used to store newsprint; 
ne third level will provide employee 
arking; and the fourth level, executive 
nd circulation department offices for the 
wo newspapers. 

* * ae 


Wood-Hoe division of Wood Industries 
vill build a new four unit Lithoflex web 
ffset newspaper press for the 6-day per 
reek production of the Galesburg (Ill.) 
tegister-M ail. 

The Register-Mail will also replace its 

ypecasting machines with phototypeset- 
ing. The Wood-Hoe offset press will re- 
lace an existing Goss letterpress. 
The Lithoflex four plate wide offset 
ress is designed for offset production of 
nid-size daily newspapers and provides a 
igh degree of color flexibility. 


* * * 


The Miami Herald has formed a new 
livision to improve the newspaper by 
ising new printing technology data proc- 
‘sssing and management engineering tech- 
1iques. 

The new Information Systems Division 
will design new systems for processing 
1ews stories and advertising, and for cir- 
‘ulation, production and administration of 
she paper. 
eae 


The Greeley (Col.) Daily Tribune is 
now using the Mergenthaler Cor-Rec- 
Term terminal system for processing clas- 
sifieds. Conversion to video display for 
handling classifieds was completed in 
March. 


ee ee 


The Lompoc (Cal.) Record has started 
a $332,000 expansion project. A new two- 
story plant will be built on the same lot 
where the daily’s former office was de- 
stroyed by fire in December, 1971. 

.- x * * 

The Shawnee (Okla.) News-Star has 
ordered a five-unit Goss Urbanite offset 
ress as part of its $500,000 conversion to 
offset and photocomposition. March 1, 1974 
has been scheduled as the first offset issue 
4 be published. 


* * * 


_ The Daily Journal of Commerce, a Port- 
nd, Ore. business newspaper, has 
tched to ofiset printing. A Goss com- 
nity press has been installed alongside 
rm’s commercial printing division’s 
offset units with the heatset facili- 
for four-color reproduction. 
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The phates is being made in two basic 
steps. Production is continuing in hot met- 
al with full-page repros being pulled for 
shooting and platemaking in the lithogra- 
phic pre-press department. Photos are 
dropped in with pre-processing by PMT 
on 85-line screen. Camera-ready ad copy 
is handled likewise. 

The second step will come with all pho- 
tographic composition this spring. 

ae ok ay 


Two Randolph County, Ala. papers, the 
Roanoke Leader and the Randolph Press, 
have converted to offset. This conversion 
left Alabama with only 11 weeklies and 
eight dailies still using letterpress. 

* Dokae + 
As part of a general expansion, the 


West Side Reporter, of Houston, Texas, 
has added 4,000 square feet of space, 


arth I <¥ Ay mS. Se a ae peas le YO se 


three waite of Harris V-25 web offset 


press capacity (to an existing six units), ,. 
bought a film processor, camera, photo- — 
composition machine and a Sheridan In- 
serter. %*: 

The three new Harris press units are so — 
configured that nine units of Harris offset 
may be run as two presses: one with five 
units; one with four. The five unit press 
combines the three new V-25 and two 
V-22 units. 

West Side Reporter is a weekly with a 
circulation of 22,000. The firm also pub- 
lishes a 100,000-circulation free 48-page 
want ad tabloid on pink newsprint. 

Eo * * 

The LaPorte (Ind.) Herald-Argus has 
converted to offset as part of a $750,000 
remodeling program. The Herald-Argus 
held a public open house April 10 to ob- 
serve the changes. 


Ask for asample of direct 
screened color printed by a 
newspaper. 
We'll also send our easy- 
to-use analysis brochure gj 
that shows how fast your 
production will pay for the 
Carlson Enlarger Unlimited. 


Chesley F. Carlson Company 
2230 Edgewood Avenue, Dept. 111E 
Minneapolis, Minnesota, 55426 


raid Samples ( The profit analysis" 
Name Title 
Firm 
Address 
City 


State 


Choctey F Cartcen Company 


GO 
DIRECT COLOR 
on every 


page 


The fastest, easiest and most economical way to 
put top quality color photos on every page of 
your paper is by direct screening separations. 
With the Carlson Enlarger Unlimited. 

It’s the fastest of all separation techniques. 4 
You'll have full color seps for even the one 
hour deadlines. Simply feed it a little 
information, and the Carlson Exposure 
Computer figures and controls the entire 
exposure—even for “flat” or tough newspaper 
copy. Since it's designed specifically for 
direct screening convenience, it’s also easier to 
learn and use. With all of these advantages, . 
it has to be the most economical. 

And, best ofall, predictable and oe ee cual 


2230 Edgewood Avenue / Minneapolis, Minnesota 55426 | 
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ine Art, 
pography, 
alftone Prints For 
ews Columns, 

- Silhouetted Halftones 
For Ad Layouts, 
Screen 

Dropout Prints 


Your Itek Positive Printmaker can produce 
them all. . . automatically. 


And that gives you faster schedules, reduced 
costs, and wide latitude for layout 
originality .. . automatically. 


Write today for our brochure, “Getting the 
Most Out of Cold Composition.” . 


Itek Busi ess Products, Deparment PC 
1001 Jefferson Road, Rochester, New York 14603 


eo Reporter's expanded bit room 


aper expands press, a room 


After several months of building activi- 
ly, the North Penn Reporter (Lansdale, 
2a.) is now in full use of its expanded 
nd remodeled office and city room space. 

The addition of two Goss Urbanite 
ffset press units in March (bringing the 
iotal to 7 units) has expanded the news- 
aper’s size to a peak of 56 pages, and a 
darris 1100 CRT is now in operation in 
he classified department. 

Other changes are the construction of a 
1ew circulation department wing and new 
uilding facade. 


Dallas daily 
solves in-plant 
ollution problem 


_ After many years of seeking a solution 
0 the problem of ink mist and paper dust 
sreated in the pressroom, the Dallas Times 
Herald found a remedy right in its own 
backyard. 
- Like all large dailies, the Times Herald 
ong had been concerned about the two- 
ie problem caused by the ink and pa- 
per dust—health and efficiency. In the 
midst of its probe to alleviate this situa- 
ion, the Times Herald learned of Texas 
lectronic Precipitator Company, located 
in neighborhood suburban Garland. 

J. C. McClung, head of production for 
the Times Herald learned that TEPCO 
originally had engineered an air cleaner 
for oil mist, smoke, dust, etc. McClung 
and other newspaper executives urged 
TEPCO to turn its attention to ‘ink collec- 

BS.” 

- After much work and Bcientne 
EPCO came up with an air conditioner- 
like unit which removes the ink mist and 
other particles from the air. 


Performance questioned 


At first, such a find was approached 
with apprehension, After all, no one had 
come up with a plausible solution before, 
and the adequacy of the performance re- 
mained a mute point. 

Research assured ‘McClung that the 
cipitator would work effectively. A 
ith other owners of the equipment 
ek with other owners of the equipment 
‘he ink collector was becoming the ob- 
n to the problem. 


The new design is divided into two 
levels: the upper turned over to the new 
city room, gaining a great deal of floor 
space and a completely modernized library 
file system; the lower level houses display 
and classified, as well as business and 
administration offices. 

The old section of the plant, vacated by 
the news operation, is now taken up by 
the paste-up department, which for the 
first time is segregated; advertising in 
one room, editorial in another. 


Chuck Lents (left), Tepco sales representative, 

and J. C. McClung, head of production for the 

Dallas Times Herald, inspect one of the 14 

ink mist and paper dust collectors installed in 
The Times Herald pressroom. 


Explained McClung, “We opened doors, 
had the men wear face masks, provided 
longer breaks ... but none of these were 
sound or long lasting solutions. Over the 
years, we conducted continual study and 
research on the ink mist and dust prob- 
lem. Until TEPCO engineered this system 
for us, we simply were butting our heads 
against a wall. It was frustrating, to say 
the least.” 

The Times Herald press room requires 
14 of the ink collectors in the system to 
take care of dust from 32 miles of paper 
and mist from nine tons of ink daily. The 
units are in and both machine efficiency 
and employee morale are up. 
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E&P to present a 


* 


awards for best 


ANPAJRI exhibits © 


For the second successive year EpITor & 
PUBLISHER will present distinctive awards 
for the best exhibits and booths at the 
ANPA/RI’s 45th Production Management 
Conference, to be held in New Orleans, 
La., June 10-13. 

A first prize plaque and honorable men- 
tion certificate will be awarded for three 
categories: for island exhibits of 1,000 
square feet and over; for island exhibits 
830x380 feet and less; and for non-island 
booths. 

The competition will be judged at the 
trade show held in conjunction with the 
Conference in the Rivergate Convention 
Center. The panel of judges will consist 
of top newspaper publishers, selected by 
ANPA/RI executives. Judging will be 
based on general appearance of exhibits, 
originality, product presentation and 
demonstration, exhibit personnel, lighting 
and effects, literature distribution, and 
other factors. 

The awards will be presented during 
the Conference sessions, and announced in 
Epitor & PUBLISHER’s Production Man- 
agement Conference Issue, June 16, in- 
cluding photographs of the judges and the 
winning exhibits. 

e 


Smithsonian receives 
Vandercook proof press 


The original Vandercook proof press 
designed and built in 1908 by Robert O. 
Vandercook has been accepted by the 
Smithsonian Institution for display in its 
Graphic Arts Museum. 

Robert Vandercook, founder of Vander- 
cook Division Illinois Tool Works, Inc., is 
credited with having invented and per- 
fected the first proof press in the printing 
industry. Previously, Washington hand 
presses had been used by printers to make 
proofs when they didn’t resort to the 
original mallet and planing block method. 

Vandercook designed many original let- 
terpress and offset proof and testing 
presses for composing rooms, photoen- 
gravers, electrotypers and paper makers. 
The newest press in the Vandercook line 
is the RO4-29 rotary offset proof press. 

e 


ECRM moves quarters 


ECRM, Inc., a major manufacturer of 
computer-based optical character recogni- 
tion data-input systems, has moved into 
new 50,000 square foot quarters in Bed- 
ford, Mass. 

ECRM’s new telephone number is (617) 
275-1760. 

e 


Tenakill has new home 


Tenakill Associates Inc., successors to 
Ben Shulman Associates Ine., moved 
April 2 to 185 Lawrence St., Hackensack, 
N.J. The firm purchases and sells all 
types of newspaper presses both in the 
United States and on a world-wide basis. 
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Paper finds few problems 
in ee offset conversion 


“When we decided to go offset we 
figured we’d do it all in one whack,” says 
Edward T. Fairchild, publisher of the 
5500 daily circulation Athol (Mass.) 
Daily News. One night the door of the 
News’ letterpress shop in downtown 


_ Athol was locked. The next morning all 


_ placing an “ad alley” 
and says: 


388 of the News’ clerical, editorial and 
mechanical staff met in a remodeled su- 
permarket to shape the newspaper out 
of cold type, negatives and plates. 


Papers were delivered several hours 
late that first day. But each succeeding 
issue came closer to the accustomed noon 
deadline for the start of the pressrun. 
Five days later, pressmen hit the start 
buttons of the Goss Community press at 
precisely 1:10 p.m., right on schedule. 


“Of course, it wasn’t that simple,” 
says Fairchild. “Because of our late con- 
version to offset we had some benefits 
other papers that converted earlier 
didn’t have. We knew how to evaluate 
equipment and we knew where to get 
help in planning our conversion. And I’m 
talking about floor layouts as well as 
equipment, because we were aiming at a 
smooth, efficient flow of operations to cut 
down walking and visiting time between 
mechanical steps in production.” 

Fairchild’s dictum, to get copy from 
editorial and advertising departments 
into photocomp, camera and plate pro- 
duction and onto the press with a mini- 
mum amount of diversion and distraction, 
has been followed as far as the limita- 
tions of a space 7000 square feet in area 
permits. 


Says Richard Chase, business manager 
of the Athol Daily News, “While every- 


one was learning and rehearsing for his 


new role in the conversion we were 
preparing the new plant. Floor plans for 
camera room, developing and platemak- 
ing operations were perfected with the 
aid of Roland B. Gagnon of Bridgeport 
Engravers Supply Company and Tom 
Reilly, Jy., branch manager of nuAre’s 
northeastern division.” 


Had practical ideas 


“Gagnon and Reilly had some practical 
ideas gained from working with other 
publishers who had gone through the 
ordeal of devising time-saving floor 
plans. We had some pretty definite ideas 
of our own, conditioned on budget limita- 
tions.” 

Fairchild noted 
were consulted on 


“Department heads 
their space require- 


ments. When space was assigned them, 


they provided layouts for the equipment 
they were to use. In the production end, 
Mr. Chase brought in people like Gagnon, 
Reilly, people from Compugraphic, tech- 
nical men from Goss. They all helped in 
making our conversion to offset a turn- 
key operation.” 

Display advertising manager John J. 
Michalski promoted the innovation of 
in his department 
“Ad salesmen have a first- 
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hand interest in the ads they’ve sold. 
The two ad compositors can check on 
each other, thus eliminating need for an 
outside proofreader. If they have ques- 
tions the ad salesman is handy to 
provide answers, This practice of having 
ad pasteup right in the ad department 
under supervision of the ad salesman 
has cut errors close to the vanishing 
point. This arrangement led to placing 
typesetting in a central position, easily 
accessible to advertising and news.” 
Completed ad and editorial pasteups 
are placed on a table just inside the door 
of the camera room. Casual and poten- 
tially time-consuming contact between 
technicians is reduced to a minimum. 


Use nuAre camera 


Page pasteups are mounted in the 
copyboard of a nuAre SST2024 camera. 
Exposed film is processed in a nuAre 
temperature controlled sink. Tempera- 
ture control during the developing pro- 
cess insures precise, consistent quality in 
both line and halftone production and an 
extremely low level of film waste. 


Negatives, after leaving the tempera- 
ture controlled sink, are fed through a 
dryer mounted between the darkroom 
and the stripping and platemaking de- 
partment. Dried negatives emerge di- 
rectly to a nuAre negative layout table. 
Here a waiting stripper makes the flat, 
opaques the negative then exposes and 
develops the plate ready for the press. 


Cameramen, prospective strippers and 
platemakers spent several sessions at 
nuAre’s Boston Technical Center train- 
ing to produce negatives and make 
plates. The camera and platemaking 
equipment used precisely matched in size 
the operating characteristics of the 
equipment installed in the Daily News 
plant. 

Plates are exposed in the nuArc 
FT40L platemaking unit with a 30x40” 
blanket. This unit, which is equipped 
with a high-speed xenon light source, 
exposes a plate in approximately one 


Editorial page makeup is distinct from ad makeup. Ad pasteup operations are performed 
wholly in the advertising department under the ad manager's pipers at the eee ea 
Daily News. 


EDITOR & PUBLISHER for April 14, 


oy eae Am nai ad oe sae Ha ee Nay ¥ 


Production manager William H. Clark checks 
first papers as the five unit Goss Community 
press starts its run. 


and one-half to two minutes. After pro- 
cessing, plates are taken to the press 
department. 

The Athol Daily News plant is now 
producing two offset weeklies with all 
composition furnished. With these press 
runs finished normally about an hour 
before the 12:45 to 1:00 p.m. deadline, 
the plant is able to spend the balance of 
the afternoon on its own presswork and 
in turning out advertising material for 
local businesses. Color is used extensive- 
ly for both outside work and in advertis- 
ing appearing in the Daily News. 

In an appriasal of the Athol Daily 
News’ short career in offset to date, 
publisher Fairchild says, “It’s been sur- 
prisingly smooth and I think we can 
thank ourselves for the ease with which 
we’ve made the transition from letter- 
press to offset. We knew what we 
wanted to do and just how we wanted to 
do it. Where we were uncertain, we were 
able to cope by bringing in carefully 
selected people to work with us—people 
with experience we could share profita- 
bly.” 


Which Color TV has the best picture ? 


at the six lea 


They voted Ze 
by more than 2 tol. 
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How the test was made 

The entire test was conducted by a 
leading independent research 
organization, Opinion Research 
Corporation, of Princeton, New Jersey. 

Opinion Research purchased six 
new color television sets directly from 
retail stores. All sets were 25-inch 
(diagonal measurement) solid-state, full- 
featured models representing the six 


Which color TV has the best picture? 


50.1% 


3rd best brand [isms 
4th best brand [sme 
5th best brand [eyes 


6th best brand BYR 


largest-selling brands in the United States. 
The test was set up in the lobby of 
America’s largest hotel, the Conrad 


— People from 


a a we! 


Hilton in Chicago, to reach people from 
all over the country. 

All six sets were masked so they 
couldn’t be identified. Only the pictures 
were visible. Each picture had a number 
above it. Viewers were asked to vote, by 
number, for the best picture. At the end 
of each day of voting, the sets were 
rotated to new positions. 

Different independent TV service- 
men, selected by Opinion Research, were 
brought in each day to readjust the sets 
after they. were rotated. 

These servicemen, who monitored 
the performance of all sets continually, 
had authority to replace components or 
make any alteration necessary to 
maintain all sets at peak performance. 

By the end of the test, 2,707 people, 
representing every state in the nation, 
had voted. As shown in the table, Zenith 
was picked by more than 2 to 1 over 
the next best brand. 

See the difference for yourself at 
your Zenith dealer's. 


over America looked 
-screen color TVs. 


the best picture 


Test conducted by Opinion Research Corporation, 
at the Conrad Hilton Hotel, Chicago. 


We want to hear from you 

We're proud of our record of 
building dependable, quality products. 

But if it should ever happen that a 
Zenith product doesn't live up to your 
expectations —or if you would like 
additional details of our “best picture” 
test—we want to hear from you. Write to 
the Vice President, Consumer Affairs, 
Zenith Radio Corporation, 1900 N. 
Austin Ave., Chicago, Ill. 60639. We'll 
give your request our personal attention. 

At Zenith, the quality goes in before 
the name goes on.® 


Simulated TV picture. 
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FRED and BARN EY drive the 
, Ue, —E a= 
HERE WE ARE eae 


BARNEY, OUR NEW J ‘¢ @| 


INATURALTY, 
LIKE THEY SAY, 
- | EVERYTHING MOVES 
BY TRUCK 


»; YOUR 
| MOTHER-IN-LAW | = 


© 1973 Hanna-Barbera Productions, Inc. 


Everything moves by truck. We’re for that. 
And, as the Interstate Highway System Eaton Corporation, /— (eunpaTion II 

nears completion, everything moves more Axle Division, Cleveland Amtcantucking industry 
quickly by truck. : OH 44110, manufacturers of 

lf you’ve got it, a truck brought it. heavy-duty Eaton® truck axles; 

Much of it along the Interstate Highway Transmission Division, Kalamazoo 


MI 49001, manufacturers of 
Fuller® Roadranger® transmissions. 
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System. 
More safely, too. 


| Frank Gervasi, foreign correspondent, 
agazine writer, lecturer, and author of 
»ooks on world affairs, has returned to 
aily journalism as a special writer and 
commentator for the Register and Trib- 
ine Syndicate. 

. After two months of investigating the 
Middle East situation on the spot, he has 
ritten his first series of six articles, en- 


Reality,” scheduled to appear throughout 
he country beginning April 29. In this 
series, Gervasi discloses a number of 
aitherto untold aspects of the Arab-Is- 
‘aeli conflict. 

 “Tt’s great to be back in the newspaper 
qusiness, which was my first love,” Ger- 
7asi remarked, “All of my work was mo- 
tivated chiefly by the need for solvency.” 
_ “T first smelled printer’s ink at the age 
f 12 when I got a job after school hours 
and on Saturday as the office boy in the 
sditorial department of L’Opinione, the 
‘ocal Italian language paper in Philadel- 
bhia, my home town. The editor, a kind 
and cultured Tuscan from Florence taught 
e classical Italian, with ‘Dante’s In- 
‘erno’ as my textbook.” 

- That knowledge of Italian was undoubt- 
edly a factor later in the decision of Wil- 
iam Randolph Hearst, Sr. to assign Ger- 
vasi to Rome in 1935 as chief of the bu- 
‘eau of the International News Service. 
Previously, he had worked as a reporter 
m the Philadelphia Record, on the New 
Work staff of the Associated Press, and as 
a foreign correspondent in Spain for the 
Hearst newspapers. He is fluent in Span- 
ish and French in addition to Italian. 

' As head of the Rome Bureau for I.N.S., 
xervasi covered the Ethiopian War, Italy’s 
mntervention in the Spanish Civil War, 
the formation of the Berlin-Rome axis, 
she Munich Conference which Prime Min- 
ster Neville Chamberlain of England 


=-RANK GERVASI and other war corres- 
Bondents, shown in a 1942 photo, during a 
iefing by one of General Montgomery's staff 
Hicers shortly before the Battle of El Alamein. 
tanding, from ‘tzft, the late Alex Clifford, 
don News ehronicls; Gervasi; the late 
rge Lait, International News Service; Alan 
ad, London Daily Express. Kneeling at 
late Chester Morrison, Chicago Sun 
Times. 


FRANK GERVASI IS BACK 


itied “Israel at 25—The Dream and the — 


Frank Gervasi 


promised would bring “peace in our time,” 
the death of Pope Pius XI and the elec- 
tion and coronation of Cardinal Pacelli as 
Pope Pius XII. Gervasi scored world 
scoops on the Vatican stories. 

After interviewing Benito Mussolini and 
other Facist leaders, Gervasi was con- 
vinced that World War II was just around 


the corner. When the war began on Sep-. 


tember 1, 1939, he became the roving as- 
sociate editor of Colliers Magazine for 
which he covered the war until its end in 
1945. 

Returning to the United States late 
in 1945, he became the Washington cor- 
respondent of Colliers and he has fond 
memories of Drew Pearson, who was his 
friend and mentor in Washington. In addi- 
tion to Colliers, Gervasi has written for 
many other leading magazines. 

Gervasi’s column entitled ‘Dateline: 
Your World” appeared in the New York 
Post from 1954 to 1958 and was syndi- 
cated in the United States and abroad by 
Worldwide Press Service. He has also 
written scripts for motion pictures and 
television documentaries in addition to be- 
ing the author of eight books. 

e 


‘Roberto!’ serialized 


The Chicago Tribune-New York News 
Syndicate is distributing a five-part series 
on the late Roberto Clemente, excerpted 
from a forthcoming book by Bill Chris- 
tine, assistant sports editor of the P2tts- 
burgh Post-Gazette. Christine became a 
friend of Clemente when he started cover- 
ing the Pittsburgh Pirates in 1969. 
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ai If you knew ate 


By David Resnick 


... like we know 


SUSIE. MAC | 


The freshest breeze in the ad- 
vice column field, she has an 
open ear and an open heart... 
no wise-guy answers or for- 
get-about-it formulas. SUSIE 
McDOUGAL wins friends and 


keeps them! 
(5 columns a week) 


UNITED FEATURE SYNDICATE 


220 East 42nd Street » New York, N.Y. 10017 
(212) 682-3020 


I'M | FIND IT DIFFICULT 


GOING To ~— ENOUGH MAKING SURE 
CHANGE YoU HAVE A CHANGE OF 
THE WORLD. Behe EAR EVERY DAY. 
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©1972 by United Feature Syndicate, inc. G 


wo & OTHERS 


(Fred’s mur, Fred’s dad, Fred’s 
girl, Fred’s psychiatrist) make 
up the cast in Ron Tandberg’s 
delightfully different comic 
strip. It’s new...and it's NOW 
—unlike any other daily strip, 
and it’s simple and fast and 
funny! 


(Daily only) 
Available in camera-ready copy. 


UNITED FEATURE SYNDICATE 


N 220 East 42nd Street + New York, N.Y: 0017 
(212) 682-3020 
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Dick Oldden 


_ New strip finds humor 
_ in modern day problems 


Relevant is the word for “The Genius,” 

a new comic strip that King Features 

introduces May 14. Written and drawn by 

Dick Oldden whose cartoons have ap- 

peared for many years in The New York- 

er and other magazines, the strip zeros 

in on the humorous side of man’s struggles 
with the modern world. 


a, ae 


,7” HOW WILL A ~>, 
_{ SUBSCRIPTION TO ‘ 
4 ERP HELP ME GET ! t 
“SCA BETTER JOB?,¢" ¢”" THAT'S ., 
ea CLASSIFIED. , 
INFORMATION ; 


~< 
OM 
o a eet to 


i 


soe 
gate she ns 
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Oldden’s main character is The Profes- 
sor, who copes with technology, ecology, 
and a very mod staff. There is Fritz, his 
bumbling assistant; his housekeeper, Mil- 
dred, an unbridled women’s libber; and 
Jim, the junior aide who is naturally 
disenchanted with the Establishment. 

Dick Oldden, in addition to being an 
established cartoonist with regular bylines 
in Esquire, Saturday Review and Playboy, 
is also an expert on Kendo, the Japanese 
art of fencing with bamboo poles. He 
studied the sport on a scholarship in 
Tokyo, and in 1970 captained the U. S. 
team that won the Canadian Cup. He 
teaches Kendo three times a week in a 
New York academy. Oldden, his wife, 
Yoko, and their 65-year-old daughter 
Maya, alternate between homes in New 
York and Catalina Island. 


“The Genius” will appear as a daily, . 


four-column strip starting May 14, and as 
a Sunday comic in third-page standard 
and half-tabloid sizes beginning May 
20th. 
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Johnson Wax offers 
free fishing column 


“Let’s Go Fishing,” a column, handled 
by Carl Byoir & Associates public rela- 
tions firm for Johnson Wax, currently is 
appearing in 245 daily newspapers, 89 
weekly papers and 15 outdoor magazines 
after only three months availability. 

Dave Dolber, account executive for 
Johnson, said he writes most of the 
columns following an outline provided by 
Virgil Ward, former world and national 
fresh-water fishing champion who was 
retained as an outdoor advisor. The 
column runs with Ward’s byline. 

Dolber said the 26-column series is sent 
to papers in a two column format with a 
total measurement of 16 to 18 column 
inches—usually in groups of four—and in 
both mat and proof form. 

The columns, which do not mention 
Johnson Wax products, blend hard _ in- 
formation with personal experience. They 
are available by writing to Ward at P.O. 
Box 6, Mankato, Minn, 56001. 
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Reverts to weekly 


The Newark (Del.) Post reverted to a 
weekly publishing schedule on March 80. 
Henry Galperin, co-publisher with Reg- 
inald Rockwell, said advertising difficul- 
ties led to the decision to stop publishing 
on a daily basis. The paper went daily last 
November. It had been a weekly since 
1910. 


We'll share your exposure to 
Publishers Liability losses 


You probably know how much you could 
afford to pay if you lost a suit for libel, 
slander, piracy, invasion of privacy or copyright 
violation. Here’s how to handle a bigger 
judgment: insure the excess with Employers. 
We have the experience and the personnel 

to help you set up a program and to assist in 
time of trouble. Write for details. Our nearest 
office will contact you at once. Employers 
Reinsurance Corp., 21 West 10th, Kansas City, 
Missouri 64105. Other U. S. offices: New York, 
San Francisco, Chicago, Atlanta. 
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Life is 


an uphill battle 


4 
"LIFE IS .. ." a new three-a-week editorial 
feature panel beginning April 23 from Spadea 
Syndicate. The artist, Sara Black, has had two 
children's books published and is now finishing 
her doctorate at Dartmouth. The panel lines 
are by a 22-year-old Californian, Katherine Fox, 
who attended Los Angeles City College and is 
now working in that city for an investment 
counseling service. The feature is available in 
glossy photo form. 


New chess column 


shows strategy | 


The Philadelphia Inquirer has a ney 
chess column—and one of the co-author 
is business writer J. A. Livingston. | 

The column, “Chess,” appears ever 
Sunday and is co-authored by Livingsto1 
and chess master Leroy Dubeck. The lat 
ter is a past president of the U.S. Ches: 
Federation and associate professor 4 
physics at Temple University. 

Livingston’s economic column, “Busi 
ness Outlook,” appears in the Inquire: 
and is syndicated. 

The chess column traces, through actua 
games and positions, the development o: 
tactics and strategy of grand master: 
from Paul Morphy to Bobby Fischer. Ir 
addition to a game, each column presents 
a test—a position—to try the skill of ex 
perts and to enlighten beginners. 
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Cowles sells Des Moine 


radio stations to agenc 


Tracy-Locke Company, Inc. (Dallas) 
has reached an agreement in principle te 
buy KRNT-am and KRNT-fm radio sta 
tions in Des Moines from Cowles Commu 
nications, Inc. for an undisclosed amoun 
of cash. id 

Cowles Communications, which “als 
owns KRNT-TV in Des Moines, is selling 
its radio properties in Des Moines in rec 
ognition of the FCC’s objective that 
same company not operate AM, FM, ¢ 
TV stations in the same_ mark ar 
according to M. C. Wheimerg ) 
president. 
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PHC Chip Maury, USN 


A four-way job of chutist, air show 
coordinator, photographer and informa- 
jion officer with the Navy Parachute 
[Team was next for Maury. It was while 
with this team that he was loaned as 
yhotographer to the U.S. Parachute Asso- 
‘iation for the 1968 national champion- 
ships and again for similar events in the 
aext three years. He was also free-fall 
jhotographer for the U.S. team in the 
968 World Parachute Championships at 
zraz, Austria. There’ve been numerous 
nterservice assignments to parachute test 
Irojects and teaching of free-fall photog- 
raphy. 

_ Chief Maury had won prizes in several 
sategories of the Military Photographer 
yf the Year contests from 1969 to 1972, 
jut this year he won the top honor, based 
m a portfolio entry representing a pic- 
ure story plus four of the six other con- 
est categories. He also won a first in the 
lews category. 

Runner-up for the title was another 
Bre Stars and Stripes photographer, 
Technical Sergeant Paul J. Harrington, 
USAF, who won first in the general inter- 
4 and feature categories. 

Other first place winners included: Por- 
Re personality, First Lieut. Michael S. 
Tomezyk, USA; pictorial, Airman First 
Slass James R. Pearson, USAF; sports, 
Journalist First Class Kirby Harrison, 
USN; and picture story, Specialist Four 
Thomas E. Lincoln, USA, another Pacific 
stars and Stripes staffer. 


_ Judges for the military pictures were 
fton C. Edom, University of ‘Missouri, 
man; Bern Ketchum, Topeka Capitol 
al; C. Kenneth Paik, Kansas City 
and Walter Heun; EH. Leitz, Inc. 
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Joint fheveataiie’ 
irks N.Y. ITU leader 


Bertram Powers, president of New 
York Typographical Union No. 6, said 
April 6 that his union has filed unfair 
labor practice charges with the National 
Labor Relations Board against the New 
York Times, Daily News, and Post. 

The charges allege that the three news- 
papers have violated an earlier NLRB 
decision by bargaining as a _ multi- 
employer unit. 

The Typographical Union is one of nine 
unions currently in negotiations for new 
contracts to replace those which expired 
March 30. 

In making his charges, Powers contend- 
ed that the publishers have devised a 
procedure to get around the NLRB ruling 
giving the union the right to negotiate 
with each newspaper separately. “It’s 
harmful,” he said, “to have others present 
when you want to talk to one (news- 
paper). It’s like negotiating in a fish- 
bowl.” 

Powers said the bargaining committee, 
headed by Walter K. Graham of the 
News, is the same for all three papers. A 
spokesman at the News said the publish- 
ers had been advised by counsel that this 
position was “a correct and legal one.” 

Meanwhile, other negotiations continued 
with Pressmen’s Union No. 2 with the key 
issue being the operation of a new Daily 
News plant in Long Island City, Queens. 
Some progress was reported in resolving 
special problems relating to the move. 

In a related development, Ll Diario-La 
Prensa, the Spanish-language newspaper, 
yeached a settlement April 11 with four 
striking craft unions. The strike had 
blocked publication of the paper since 
April 5. 

El Diario signed two-year agreements 
with the pressmen, stereotypers, and pa- 
per handlers, which reportedly give the 
unions the same increases their counter- 
parts will receive in their current nego- 
tiations with the three major N.Y. dailies. 


e 
Winchester man 
to use papers 


Winchester Cigars, withdrawn from 
broadeast advertising more than a month 
ago, will reappear in a major national 
print campaign later this month. 

Although specific dollar figures are not 
available, Doug McKeen, account execu- 
tive for Dancer-Fitzgerald-Sample, did 
say that Winchester would be a “major 
newspaper advertiser.” 

McKeen said that the campaign, to run 
through the end of the year, would begin 
later this month. It would use national 
magazines, and selected newspaper mar- 
kets. 

McKeen said that the campaign, built 
around the “Winchester Man,” would 
cover “most of the major markets,” and 
approximately “60%” of the country. 

He said that the ads would be run, at 
least initially, in black-and-white. In the 
past, Winchester color ads have been two- 
color ads that emphasized the package. 
Now, all Winchester ads will feature the 
Winchester man. 
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ge Week’s Range 
of Stock Prices 
NEWSPAPERS 


ae 


4/44/11 
American Financial Corp. (OTC) ........ 14'/, 14g 
Booth Newspapers (OTC) ..........+-++.. 22 an 
Capital Cities Bdcstg. (NYSE) ........... 485/, 49 
Com Corp. (OTC) ot. setraas cet etwas eels 54 LW 
Cowles Comm (NYSE) ig Tf, 
Dow Jones (OTC) ....... 33'/2 
Downe Comm (OTC) 3% 
Gannett (NYSE) ......... 40 
Harte Hanks (NYSE) 185/, 
Jefferson-Pilot (NYSE) 67 
Knighte (NYSE)! 20.2... ecuween caries 49 
LeaEntenprises’ (AMEX) cd. 228 scntenrene I7lfq 
Media General (AMEX) ........0ccs cence 40!/2 
Multimedia (OC), 1). d000... apm tne ee eae 23 
New York Times (AMEX) ... uft<.:-- cae 143% 
Panac PLOIC] sass Oe ater c 6/2 
Post Corp. (WISC.) (OTC) - 133, 
Quebecor (AMEX), oo. )-2..cseeun. 2 19 
Ridder Publications (NYSE) 22 
Southam: ‘Press a(CE) Si). vc vak-es<teeiee om 31', 
Speidala(OTC) Gianeckescee da ote copbabe 147, 
Thomson Newspapers (CE) 135% 
Time inca. (NYSE) «iace eee eee 40!/, 
TimeseMirror” (NYSE)) Ge.c.5 ee eee ore 1834 
Toronto Star (CE) s2 22sec eterna 235, 
Washington Post (AMEX) .........--++-+- 245, 
; SUPPLIERS 
Abitibi) (GE) Sa a.cot- oe Pies see 11, 10% 
Addressograph Multi. (NYSE) ........... 20 2014, 
Alden Electronics (OTC) ! 
Altair (OTC) aor. ates ae. 4\/, 
Anglo-Canadian (CE) .... 7 
Ball Gath. (OFC hance. 16'/2 
B2CeForastri( GE) ite senen sie oterte sett ae 37%, 
Berkey Photoui(INNSE) h-e0 crf. mide cae 14 
Boise’ Cascade fNYSE) oo actcad. ce. nee 10\4, 
Compugraphic (AMEX) 23/4 
Compuscan OMe)" en aaee set tebe siiebuae 63), 
Crown Zellerbach (NYSE) 25 
Cutler-Hammer (NYSE) .....---..- 344 
Dayco (INYSE) ie arson came nemo: 17" 
Digital EaviPmegs (NYSE) 8514, 
Donita. (AMEX) ech sores orem enanvaeseee 20!/g 
Dow Chemical (NYSE) as Sat ected ae 105!/g 
Dumon (NYSE) pra ee neti. sae aie eee I7!/, 
ECRM (OTC) Bee ee ee nee eee cote: UA 
Eastman Kodak (NYSE) ..<2--.+... 2000005 142! 
Ehrenreich Photo (AMEX) 1354 
Bltrasen(NYSE) Fe ean. eek oma ocean 32 
General Electric (NYSE) b4V/g 
Georgia: spacifica(INYSE) Ota nce aces cele 315% 
Grace. W GR NY SE) ics ae te sae pea ne 23/2 
Great.lakes Paper (GE). ic... iveatss cae 2 
Great No. Nekoosa (NYSE) ............- 44\/, 4434, 
Harris) intertype, (NYSE) /.he.-- .accmeneie 35 34, 
Intiont UN YSE)M Est een. oe ena teen 8%, 
International Paper (NYSE) ............. 37|4, 38 
HaksGornpe s(NVSE) tones. tone sme one 35344 34 
KimbenlyeGlark (NYSE) Gea nes hrc 405, 
Logetrenics (OTC) Solar. o.n- see y 43/4, 
MacMillan, Bloedel (CE) 313% 
Milgo Electronics (AMEX) 20 
Millmaster Onyx (AMEX) 11% 
Minnesota Min. & Mfg. (NYSE) 843, 
SPE GTORDACONG)) . ox schte dew saan aames ss/eemeree — 
Richardson (NYSE). c2c.c0 cts oe oie ee 1334 
Rocke melintl AN VSE) sii aia'stecae afar giaayee 275% 
Singan UNYSE) sep ok culew dean aden winaniehes 54, 
Southland Paper (OTC) cA 14% 
Southwest Forest Ind. (NYSE) ae s 10'/4 
SanChemical_ (NYSE) . ...:....-.:5 : 22! 
Wheelabrator-Frye (NYSE) .....-..---.-- 1554 
White Consolidated (NYSE) 15% 
Wood Industries (AMEX) ...........+---- 1534 

ADVERTISING AGENCIES 

DOremusn (GC jussrern said clts beer aan’ = tug Relea 7%, 7 
Doyle, Dane, Bernbach (OTC) .........-. 14 15V/4 
Foote, Cone, Belding (NYSE) ........--- 10 93/, 
Frank, Clinton E. eh FLA SB be Arig toot 7 83/, 9 
Grey Advertising (OTC) ......--....--55 12/4 134 
Interpublic Group (NYSE) .........-..-- 2034 19 
Needham, Harper & Steers (OTC) ......- 1834 18 
Ogilvy, Mather (OTC) LA 243/, 
PRieCors (OTC) tet See mets 134 WA 
J. W. Thompson (NYSE) 16 16 
Tracy-Locke TS Pert. eitens tes 5 5 
Wells Rich Greene (NYSE) ....-......--- 135% 13 


*Trading suspended 3/26-4/ 14. 


Ex-AP staffer honored 


Purdue University has established a 
Merrill Swedlund Award that will be 
presented annually to the Purdue student 
who writes the best news-feature story in 
journalism classes. Swedlund was_ state 
editor of AP before joining the school’s 
staff in 1964. At the time of his death last 
year, he was a senior editor of University 
News Service at Purdue. 
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FEATURES 


ANTIQUES 


Antiques in America 
“Antiques in America” is 
written by Harry Baker, a 
newspaperman who grew 
up in the furniture design 
business, is himself a collec- 
tor and antiques expert. It 
is specific, illustrated, prac- 
tical. His column is respect- 
ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
| samples and prices write 
» | The Providence Journal, 
' Room 416, Providence, R.I. 
02902. 


BIBLE NOTES 


WEEKLY line drawing and 90-100 
word feature/panel, Timely, scholarly, 
relevant treatments of archaeological 
discoveries, word studies, use of Bible 
today and in history. Samples and 
rates. Luther A. Gotwald, Jr., Davids- 
ville, Pa. 15928. 


ANNOUNCEMENTS 


BUSINESS OPPORTUNITIES 


~ 


“OPULAR SCIENCE writer and pub- 
fe sr, successful since 1950, seeks ac- 
e  co-investors production-distribu- 
Hon- editor management—Publish: Bi- 
monthly ‘ACADEMIC HOROSCOP” 
oneeption, pregnancy, birth - 
fever seen before. No competition. Box | 
655, Editor & Publisher. 


eed 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 
: poses. Sensible fees, Brochure. M, R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 


The DIAL Agency, 1503 Macare 
_ Kalamazoo, Mich. 49001. Ph: 349-7422. 
Duca vor No. 1 Newspaper Broker.” 


| lished Dog Column, 


| sider 
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AVAILABLE 


BIRTHDAYS 


ates on 
the famous! Write Newsmaker Fea- 
tures, 2646 Hillpark, San Jose, Calif. 
95124. 


CARTOONS 


LOCAL CARTOONS 
Specific panels if desired, 
toons, Box 1233, Seneca, 


about your area. 
Alex’s Car- 
S.C. 29678. 


DOGS & PETS 


OVER 
billion dollar 


28,000,000 DOG OWNERS, 2 
annual market. Estab- 
now in 81 news- 
papers, will increase circulation, hypo 
reader interest, sell ads, promote good 
will. Samples. Kanine Korner, 1154 
North Western Ave., Hollywood, Calif. 
90029. 


GENERAL 


HUMAN columns 
women’s rights and 
By a veteran writer. 
troit, Mich. 48231. 


about urban decay, 
the drug scene. 
Box 1825, De- 


HOME AND GARDEN 


AMERICA’S ONLY photo 
garden weekly, 600 words. 
arya oh Box 66, Needham, 
02192. 


powered 
Walter 
Mass. 


TRAVEL 


“TRAVEL POTPOURRI” — Exciting 
new weekly travel column (interna- 
tional and domestic blend) for the lay- 
man and sophisticate alike. Write for 
sample. Box 625, Editor & Publisher. 


TV LOG 


WE CAN SUPPLY YOU with a week- 
ly TV Program Log complete with 
network storylines and movie _ high- 
lights. Only stations viewed in your 
area are included. Material is sent to 
you already typeset in camera-ready 
veloxes, set 12 pica measure and ar- 
rives in your plant at your specified 
deadline. Our 10 years experience pro- 
ducing complete and accurate TV Logs 
speaks for itself. Samples and rates. 
Box 940, Editor & Publisher. 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 

for purchase and sale of 
NEWSPAPERS Weekly 
in’ Eastern states 

W. B. GRIMES & CO. 


National Press Building 
Washington, D.C. 20004 
(202) NAtional 8-1133 


Daily 


BILL MATTHEW COMPANY 


Conducts professional, confidential ne- 
gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country, Before you con- 
sale or purchase of a property, 
you should call (813) 446-0871 day- 
time; (813) 738-8053 nights; or write 
Box 3364 Clearwater Beach, Florida 
383515. No obligation, of course. 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


— 


JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 
2234 E. Romneya, Anaheim, Cal. 92806 


ROBERT N. BOLITHO, newspapers, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 


Box 133, Emporia, Kans. (316) 342-5280. 


Negotiations for sales, purchasing, ap- 
praising of newspapers our business. 


CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 


Houston, Texas 77005 
Ph (713) 664-9414 


ALAN G. LEWIS, Broker, now listing 
over 200 buyers looking for your daily 
or top weekly. Ridge Road, Hardwick, 
Mass. 01037. (413) 477-6659. 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858. 


MEL HODELL, Newspaper Broker 
Corporate sales license. (714) 982-0424 
1388 N. Euclid, Upland, Calif. 91786 


NEWSPAPERS FOR SALE 


ZONE 5 LEGAL offset weekly, camera 
ready, printed in central plant. Ex- 
cellent opportunity for newspaper fam- 
ily seeking “The Good Life’ of small 
village living. Healthy profit structure. 
minimum _ overhead. $38,500, terms. 
Box 632, Editor & Publisher. 


EXCLUSIVE COUNTY DAILY; South- 
west, 3,200 circulation, Gross 193M, 
price $237M plus real estate of $95M, 
total $332M, down $232M. DEAN D. 
SELLERS, Broker, 808 N. Miller St., 
Mesa, Ariz. 85208. 


NEW OFFERINGS—NEWSPAPERS 


FOR SALE 
Tiinxois! Daily tc aise salen $175,000 
Ditinais’ “Weekly... oo. cence 185,000 
Illinois: Weekly. Visite sc os 60,000 
California Weekly ........ ‘ 80,000 
Blorida “Weekly ote -c. os eins ak 85,000 
Texas) Weekly. i35.dcei ais'e ae Deo. OOG 
Minnesota Weekly .......... 150,000 
Oklahoma Daily wenn. s foe 220,000 
Montana Weekly. acidic <<a 80,000 
Others—-State beeh available, states de- 
sired, first letter. 
MARION R. KREHBIEL 


P. O. Box 88, Norton, Kans. 67654 


UPSTATE NEW YORK weekly that 
grossed over $50,000 last year. $20,000 
takes it. Can be financed. C. H. Grose, 
72 W. High St., Ballston Spa, N.Y. 
12020. (518) 885-4601. 


Rocky Mountain Newspapers 
BILL KING ASSOCIATES 
2025 Foothills Rd., Golden, Colo. 80401. 
(303) 279-6345 


Si a i Sie ER Lit 


BENEFIT FROM our VAST 
NEWSPAPER AUDIENCE 


ANNOUNCEMENTS 
NEWSPAPERS: FOR SALE 


WESTERN PENNSYLVANIA weekly 
Gross $55,000. Sell for $50,000 includ 
ing income property. Offset, centra 
plant. Medium size industrial city il 
Allegheny mountains. Box 627, Edito 
& Publisher. 


TRI-WEEKLY, specialized publicatioi 
in perfect Western locale, offset, profit 
able, should continue growth. $19,00 
down, J. A. Snyder, 2234 E. Romney. 


Dr; ‘Anaheim, Calif. 92806. 
FLORIDA (South Gulf Coast) touris 
oriented bi-weekly, grossing aroun 


$30,000. Has been a trend setter. Grea 
chance for sales/editorial couple. Mak 
an offer. Dorsue Co., 950 N. Tamiam 
Trail, Naples, Fla. 338940. 


240,000 CIRCULATION weekly, boom 
ing metro area, offset plant, good eli 

mate. Profitable now but need mor 
capital and personnel for real bi 
profits. Will sell, or joint venture wi 
right party. Box 567, Editor & Pub 


lisher. te 
NORTHWESTERN exclusive weekly 
irrigated valley, good ad_ salesmal 


should achieve potential which shoul 
be nearly double current gross accord 
ing to retail sales of city. Only $15,00 


down includes building. Jos. A. Sny 
der, Broker, 2234 E,. Romneya Dr. 
Anaheim, Calif. 92806. 


NEWSPAPERS WANTED 


PARK NEWSPAPERS, 
owner of The Daily Sun in Warne 
Robins, Ga., and The Journal Mes 
senger in Manassas, Va., seeks addi 
tional newspapers—for cash or terms 
Roy H. Park, President and sole own 
er, would be pleased to meet with yo 
for a confidential discussion at th 
Waldorf-Astoria Towers during thi 
ANPA Convention April 22-26, Or 
contact him at Terrace Hill, Ithaea 
NY 14850. Telephone: (607) 272-9020 


— 


INC., ney 


COUNTY SEAT BI-WEEKLY or daily 
will pay premium price. Box 681 
Editor & Publisher. 


SMALL DAILY $250M gross up o 
large weekly $100M gross. Zones 2,3,4. 
5, or 6. Box 234, Editor & Publisher. 


WE HAVE QUALIFIED BUYERS fe 
dailies and large weeklies. Informatio’ 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 _ 
Phi (205) 546-3356 


LET US HELP YOU get top price fo 
your newspaper. Newspaper Servic 
Co., P.O. Dr, 12428, Panama City, Fl 


YOUNG PUBLISHER wants weekly 
$150M plus gross or 5M plus circula 
tion. Cash, contract or both. Zones & 
9. Box 589, Editor & Publisher. 


PUBLICATIONS FOR SALE 


PRESTIGIOUS mid-Atlantic month! 
5lst year; completely covers goverr 
ment officials: countie 
state, and, partial Federal. Editor 
half-century plans to retire. Ideal fo 
rising journalist-editor, publisher, mar 
woman or team. References exchange 
Box 867, Editor & Publisher. 


PUBLICATIONS WANTED — 


._ WANTED 
SPECIALIZED MAGAZINES 


Midwest magazine publishing compa! 
seeks diversification in specialized n 
azines of consumer, trade or pro 
sional nature. Replies confidential. 

662, Editor & Puahers : 


CLASSIFIED 
Advertising Rates 
"POSITIONS WANTED" 
_ {Payable with order) 


| 4-weeks oeeeeee 1.10 per line, per issue 
-B-weeks ........$1.20 per line, per issue 
2-weeks ........$1.30 per line, per issue 
l-week ........$1.40 per line. 


Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


Add 50c per insertion for box service and 
count as an additional line in your copy. 


Air-mail service on box numbers also 
available at $1.00 extra 


Do not send irreplaceable clippings, 
etc. in response to ‘help wanted’ 


advertisements until direct request is 


made for them. E&P cannot be re- 
sponsible for their return. 


“ALL OTHER CLASSIFICATIONS" 


_ {Remittance should accompany clas- 

sified copy when submitted unless 
credit has been estoblished.) 
» 4-weeks ........$1.60 per line, per issue 
| B-weeks ........$1.70 per line, per issue 
| 2-weeks .......-$1.80 per line, per issue 
I-week ........$1.90 per line. 
: Count 5 average words per line 

or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


» Add 50c per insertion for box service and 
count as an additional line in your copy. 
Air-mail service on box numbers also 
available at $1.00 extra. 


( 


PLEASE INDICATE EXACT CLASSI- 
FICATION IN WHICH AD IS TO 
. APPEAR. 


DISPLAY—CLASSIFIED 


The use of borders, boldface type, cuts 
or other decorations, changes your classi- 
ified ad to display. The rate for display- 
classified is $3.45 per agate line—$48.30 
per column inch minimum space. 


WEEKLY CLOSING TIME 

| Tuesday; 4:30 PM New York Time 
Box numbers, which are mailed each day 
vas they are received, are valid for 1-year. 


_ Editor & Publisher 
B50 Third Ave., N.Y., N.Y. 10012 
2 _ (212) 752-7050 


~ 


¥ 


¢ 


- | PERIODICAL 


. OUNCE) 


SEMINAR, a Quarterly Review for 
Journalists by Copley ewspapers. 
“Seems to be trying hardest to find a 
middle ground in reference to the old 
adage that ‘nothing is ever right about 
the newspaper business in the 
Columbia Journalism Review and noth- 
ing is ever wrong about it in Editor & 
Publisher! ”—Martin S. Hayden, edi- 


tor, The Detroit News, Sample copy 
free. Special introductory offer, one 
year (four issues) $2, one-third off 


regular $3 price. Box 1530-E, La Jolla, 
Calif. 92037. 


MACHINERY & SUPPLIES 
BINDERY EQUIPMENT 


MACEY GATHER-STITCHER-TRIM- 
MER. Perfect. for TV _ supplements, 
stitching and gathering special tabloid 
sections, magazine sections, etc. Model 
532-4 and 632, 4 station saddle gather- 
stitcher-trimmer, 2 hand feed stations, 
batch counter, refeed station at take 
up end, 2 Bostitch heads, 1 set extra 
knives. New 1971. Asking $31,500. Call 
John Winsor, (309) 647-9049. 


COMPOSING ROOM 


VARITYPER 720. We outgrew it. 5 
fonts, excellent condition. $1,500. 
Townsman, 87 Mansion St., Coxsackie, 
Nixa Ledpde 


LINOTYPES—Models 36,35,81, 
for sale. he Courier-Tribune, 
boro, N. C. 27203. (919) 625-2102. 


INTERTYPE PHOTOSETTER. Good 
operating condition. 14 lenses, 4+ 
fonts. Best offer. Contact W. R. Stahl- 
er, P.O. Box 150, Napa, California 
94558 (707) 226-3711. 


DON'T TRADE 
OFS ae eee 


CONVERT your JUSTOWRITER to 
input most 6-7-8 LEVEL PHOTOTYPE 


SETTERS and SAVE MANY $$$. 
Contact FHN Business Products, 
Church Rd., Mt. Laurel, N.J. 08057. 


(609) 235-7614. 


JUSTOWRITERS—Large selection of 
excellent trade-ins, for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
Wisc., and 18 W 22 N.Y.C. 10010 


ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 
136 Church St., N.Y¥.C. (212) 964-1370. 


GOOD BUYS—offset composition equip- 
ment (trade-ins for Compugraphics) 
from clean plants and proud owners: 
Justowriters, used Compugraphics, Fo- 
totype Compositors, Headliners, Fair- 
child PTS 2020, Photon 713-5, Linofilm 
Quick, ATF, Varitypers, etc. National 
Publishers’ Supply Corp., Berlin, Wis. 
54923 or 18 W. 22nd, NYC 10010. 


JUSTOWRITERS — COMPUGRAPHIC 
All models. Service provided by manu- 
facturer. Business’ Products, 
Church Rd., Mt. Laurel, N. J. 08057. 
(609) 235-7614, 


FOR SALE—PHOTON 560. Two disc 
with duplicates, twelve sizes—6, 8, 10, 
12, 14, 18, 24, 80, 86, 48, 60, 72. Can 
be seen in operation now. 


CONTACT: 
John Brooks 
Newark Advocate 
25 West Main St. 
Newark, Ohio 43055 
Ph. (614) 345-4053 


WHO NEEDS TURTLES? You do if 
you don’t use jmSpacemakers. 3444 


— Country Club Dr., Medina, Ohio 44256. 
& PUBLISHER for April 14, 1973 


SUBSCRIPTIONS 


‘count, 


| MACHINERY & SUPPLIES 


COMPOSING ROOM 


NEW COLD TYPE HARDWARE 


Used only 6 weeks, for sale at a dis- 
Capable of producing type for 
small newspaper, tabloid, metropolitan 
or a typehouse, through to paste-up 
ready for camera. Consists of 2 AM430 
keyboards, one AM744 photosetter with 
7 lenses, 1 type disc, type size range 
from 5 to 86 pt., 4 font capacity, 4 K 
Program logic, 1 AM745 processor, 1 
waxer and 5 heavy duty paste-up tables 
and other equipment. Call Quakertown, 
Pa., (215) 536-4440 or (215) 967-1384. 


ALPHATYPE—5 keyboards, 2 non- 
counting perferators, 1 counting per- 
ferator, 1 translator, 1 tab box, 2 
multi-mix recorders, 1 multi-mix print- 
out unit, 1 regular printout unit, 83 
fonts. Asking $30,000. Call John Win- 
sor, (509) 647-9049. 


FRIDEN 6-channel tape punch with 
reader. Call (212) 745-6126, 12 noon to 
1:30 PM 


~—“—«___»_’»__»»»_» reese es eee ee ees 


ENGRAVING 
36” NIAGARA Electric Power Metal 
Sheer; 36” Plexto Foot Power Metal 
Sheer; Tascope Double Page Etcher 


194 liters with 62 liter Master Dispens- 
ing Unit; Master M32 Etcher with 30 
liter Master Acid Dispensing Unit; 
Whirler; Master Immersion Burn in 
Cooling Unit; Newark Flip-top Ex- 
posing .Unit 28 x 32 carbon light 
source. Contact R. M. Yeiter of the 
Daily Herald, P.O. Box 4567, Biloxi, 
Miss. 39531. 


MAILROOM 


ONE MODEL 1900 ADDRESSOGRAPH, 
VV plate, in excellent condition. 

One Model 1900 Addressograph, Record 
Card Plate, in excellent condition, 


One Model 6400 Keyboard Graphotype. 
Good condition. 


Three 98 drawer cabinets, for record 
ecard plates. 
Three 6-drawer cabinets, for VV 


plates. New. 

21,000 frames for PG 29-A Addresso- 
graph, Record Card Plates. 

3 boxes Record Card Plates for PG 
29A Addressograph. 

1 small hand _ operated 
Graphotype, new. 

As is, where is. Make offer, 
Jim Anderson, Circulation 
ment, Citizen-Advertiser, 25 
Street, Auburn, New York 13021, 


Model 350 
Contact 
Depart- 
Dill 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 
litho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 
NYC, 10010, phone (212) 691-9850. 


METAL 


—SanSewS 
10 TONS combination metal. 5% tin. 
20¢ lb. FOB Greenville, Miss, Demo- 
erat Times. 


MISCELLANEOUS 


CUTLER-HAMMER CONVEYOR 
(overhead) ; three 90-degrees, one 45- 
degree, 60’ conveyor, chain driven, 
$500; two (2) Hytrol Inserting Con- 
veyors, 10’ long, 56” wide with exten- 
sions, automatic, $300 each. Duane IF. 
Sodeman, Daily Journal, 8 Dearborn 
Square, Kankakee, Ill. (815) 9383-7711. 


COMPLETE CONVERSION to Photo 
Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;%” cut off) equipment 
available about March 1, 1978. Cur- 


rently operating. Prices negotiable. 
Contact: L., A. Larson, Purchasing 
Officer, The Washington Star-News, 


2nd and Virginia Ave., S. E., Wash- 
ington, D. C, 20008. (202) 484-4760. 


3 MA 


AVAILABLE 
IMMEDIATE RELEASE 


WOOD PONY AUTOPLATE #281 

23°,” Cutoff 

Hand Pump 

Water Cooled Shaving Arch 

Water Cooled Casting Box with 
Vacuum 

Cooling is controlled by Thermostat 
on Arch and Casting Box 

Extra Motor 208, 3 Phase 


AUTOMILLER #165, Tension Lockup 
Color Register System, 8 Years Old. 
COMPLETE PACKAGE $10,000 


GRAPHIC ARTS EQUIPMENT CO. 
1260 S. Wabash, Chicago, Ill. 60605 
(312) 939-4987 : 


COMPUGRAPHIC JUSTAPE JR. with 
extra burper and wire copy stripper, 
$1,750. Late model Intertypes, C-2’s 
and V, all with TTS units, $1,500 
each. Hot metal paste-up equipment at 
close out prices. 24-page tubular press 
with color fountains, extra compensa- 
ters and GE Inductrol control, $2,500. 


Mat roller and all stereo equipment 
priced to sell. Available around May 
1, 1978. Contact Business Manager, 


Killeen Daily Herald, 
Killeen, Texas 76541, 


P.O. Box 1300, 
(817) 634-2125. 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 
Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


PRESSES & MACHINERY 


FOR SALE: MARK 1 HEADLINER, 6 
units, 22%,” cutoff, 1 color half deck, 
3 units reversible, reels, no  pasters, 
automatic pasters can be added, Sad- 
dles for Letterflex are available. Press 
available October 1973. 


HOE COLOR CONVERTIBLE, 4 
units. 1951, 22%,” cutoff, end fed roll 
stands. Also complete stereotype equip- 
ment. Available immediately. 


We have moved to 
new premises: 


TENAKILL ASSOCIATES INC. 
Hackeneek NG. Ni602 
(201) 487-7717 


COMPLETE NEWSPAPER  PRINT- 
ING department. 16 page Goss Tub- 
ular, Markum quarter folder, casting 
boxes, etc. Contact Mr. Howard, Morn- 
ing News Gazette, 612 Court St., Mar- 
tinez, Calif. 94558. (415) 229-2220. 


GOSS SUBURBAN 6 unit, new 
1969. 
GOSS SUBURBAN 3 unit with 


folder, new 1964. Excellent condi- 
tion. 

GOSS COMMUNITY, 
folder and drive. 
COTTRELL V-15A, 4 units. 
COTTRELL 5 unit V-15, excellent 
condition. 

FAIRCHILD COLOR KING, new 
1969, 4 units with imprinter, 
SUBURBAN half and _ quarter 
folder. 

URBANITE QUARTER FOLDER 
-——Will guarantee, like new. Also 
COLE Model 106 quarter double 
parallel folder with cross per- 
forator, new in 1966. 


IRE ines 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 738-1200 


1 unit with 


HEAVENS TO BETSY Goss Cox-O- 
Type press serial C0618 used since 
October ’61 (bought new) is worth 
something to somebody somewhere. 
Call Fred Taylor, The Chatham News, 
(919) 742-2131, Siler City, N.C, Other 
letterpress equipment too. 
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MACHINERY & SUPPLIES 
_ PRESSES & MACHINERY 


3 UNIT GOSS COMMUNITY offset 
press and MGD duplicator. $11,000 
down, take over payments 
moving costs (Florida). 

Laurel Springs, N.J. 08021. 


Box 


10 UNITS SCOTT LETTERPRESS, 
22384” cutoff, double width, 6 color 
eylinders, 2 Imperial 3 to 2 Folders, 
complete with all stereotype equip- 
ment. Can be seen on production. 
UNIVERSAL PRINTING 
EQUIPMENT CO., INC. 
Lyndhurst, New Jersey 


COLE MODEL 101 quarter folder and 
two knife trimmer with vacuum sys- 
tem for Goss Suburban. Like new, half 
price. FOLDER, 909 E. 59th St., Los 
Angeles, (218) 285-3131. 


STEREOTYPE 


2 WOOD HEAVY-DUTY Autoplates, 
23; inch cutoff; 1 Wood Miller; 1 
Goss Miller; 2 Sta-Hi Curved Plate 
Routers; 2 Sta-Hi Formers; 
Electric Pot; Hammond Caster. 
tact R. M. Yeiter of The Daily Herald, 
P.O. Box 4567, Biloxi, Miss. 39531. 


WANTED TO BUY 


LATE STYLE-COMET Linotype with 


star quadder, TTS and Shaffstall de- 
tector. Call W. F. Hawkins, (816) 
221-9060. 


FULL WIDTH NEWSPAPER 


LETTERPRESS REELS 
AND PASTERS 
CALL COLLECT (212) 629-2900. 


NEWSPAPER SERVICES 
CLASSIFIED CONSULTANT 


CONSULTANT—Profit oriented pro- 
30 years management back- 
ground. Professional in organizing and 
training telephone sales _ personnel, 


strong in promotion. On the scene 


increase profits from your classified 
operation. Box 680, Editor & Publisher. 


LIBRARY SERVICES 


EDITORS: No celipping file? Or one 
that doesn’t work? You need INDEX- 
ING... a new service for weekly, 
multi-weekly and daily papers under 
20,000. Minimum rates per week: from 
$5 for weeklies to $25 for 7-day-a-week 
publications. 

NEWSPAPER LIBRARY SERVICES 

Box 958 Hemet, Calif. 92343 


PRESS ENGINEERS 


Newspaper Press Installations 
MOVING—REPAIRING—TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J.—07307 
(201) 659-6888 


INSTALLATIONS & MOVING 


Special equipment, designed or built. 
Equipment available for sale. 
Paul F, Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


PRESS TIME AV AILABLE 


OFFSET PRESS specializing in web 
newsprint products. Excellent color 
work. Complete facilities. Art concep- 
tion thru delivery. Account protection 
guaranteed. Mr. Dale Ivey, The Western 


Hills Publishing Co.,  Cinti, Ohi.) 
45211. (513) 661-3200. 
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HELP WANTE 
ACADEMIC 


a ee)! 


HELP WANTED 
ACADEMIC _ 


Director of Information Services 
MICHIGAN STATE UNIVERSITY 


Michigan State University is accepting applications for employment 
about July 1, 1973. The successful applicant will direct and coor- 
dinate a highly-integrated university-wide information services pro- 
gram and staff. Desired is an individual with proven communica- 
tions and administrative skills who can apply imagination and ini- 


tiative to furthering the university’s institutional and informational 
objectives. Should have writing ability, a bachelor’s degree or 
higher in communications, and at least eight years experience in 
public or press relations, news media or similar activities in higher 
education and/or commercial setting. Salary negotiable. Send resu- 
mes to: Vice President for University Relations, Michigan State 
University, East Lansing, Michigan 48823. ; 
AN EQUAL OPPORTUNITY EMPLOYER 


ACADEMIC 


PROFESSIONAL EXPERIENCE im- 
portant for possible fall opening to 
teach basic news skills, press law, 
theory, advise student publications. As- 
sistant professor level. Resume, place- 
ment file, other material to: Journal- 
ism Program, WWSC English Dept., 
Bellingham, Wash. 98225. An Equal 
Opportunity Employer. 


MAJOR UNIVERSITY in Zone 6 seeks 
professional news man or woman to 
teach reporting and advise 5-day stu- 
dent newspaper. Hard news and/or 
editing experience with MA essential. 
Equal opportunity employer with af- 
firmative action program. Send com- 
plete biographical information to Box 
648, Editor & Publisher. 


ADVERTISING TEACHER. Profes- 
sional experience in varied aspects of 
general advertising; including graphics, 
layout and production. Equal Oppor- 
tunity Employer. Contact: Neale Cop- 
ple, Director, School of Journalism. 
University of Nebraska, Lincoln, Neb. 


To answer box number ads in 


EDITOR & PUBLISHER 


Address your reply to the box num- 
ber given in the ad, c/o Editor & 
Publisher, 850 Third Avenue, New 
York, N.Y. 10022, 

Please be selective in the number of 
clips submitted in response to an ad. 
Include only material which can be 
forwarded in a large manilla en- 
velope. 

Editor & Publisher is not responsible 
for the return of anv material sub- 
mitted to its advertisers, 


ADMINISTRATIVE 


CLASSIFIED 
MANAGEMENT 


Large metropolitan Southwest- 
ern newspaper, 15-20 million 
lines Classsified annually, with 
commitment to sales, service 
and growth desires candidate 
for number 2 position in classi- 
fied management. Individual 
selected will report to Classi- 
fied Director and have full 
operating responsibility for 75 
person phone room including 
personnel staffing, motivation, 
systems and administration. 
Challenge in this fast growing 
market is terrific. Send resume 
in strictest confidence to Box 
670, Editor and Publisher. 


ADMINISTRATIVE 


EDITORIAL AND ADMINISTRATIVE 
Organizing management of major new 
daily newspaper planned for 1975 pub- 
lication invites inquiries from senior 
executives in circulation, advertising 
and editorial. Location: booming North- 
eastern suburban county. All inquiries 
held in total confidence. Salary open. 
Box 645, Editor & Publisher. 


BE YOUR OWN BOSS! 
$10,000 Down 


Looking for responsible advertising 
pro’s and editors who are capable of 
managing and becoming one of our as- 
sociate publishers. Associate publishers 
are responsible for a circulation area of 
from 40 to 80,000. New Sunday publi- 


cation starting Chicago. Write Box 
430, Editor & Publisher. 
CIRCULATION 


CIRCULATION MANAGER for pro- 
gressive Area 9 daily, Experience, 
drive, solid promotional ideas needed 
for growth in a hotly competitive mar- 
ket. Salary $10-13,000. Fringe benefits, 
Box 636, Editor & Publisher. 


MOVE AHEAD with a mid-sized New 
England daily. Have you at least 2 
years of district manager successful 
experience with youngsters and promo- 
tion? If you are an energetic self- 
starter who can follow through on 
your own, here’s an unusual slot 
where you can participate in all phases 
of circulation. Attractive salary and 
benefits. Send resume to Box 639, 
Editor & Publisher. 


CIRCULATION MANAGER — Experi- 
enced, aggressive for a 60,000 growing 
daily in Southeastern Michigan metro 
area. Must be thoroughly knowledgable 
in all phases of a daily metro. Union 
exposure helpful. Box 5638, Editor & 
Publisher. 


PROGRESSIVE Southwest Florida 
daily is looking for an aggressive Dis- 
trict Manager. Come to where the 
living is great. Excellent opportunity. 


for advancement. Salary plus bonus 
program. J. C. Freeman, Circulation 
a eer Naples Daily News, (813) 


CLASSIFIED ADVERTISING 


CLASSIFIED MANAGER to fill spot 
created by retirement, Great growth 
potential. 86,000 daily. Seek sales ori- 
ented person with experience to train 
and motivate 19 man staff. Excellent 
opportunity for aggressive Manager to 
join a group newspaper. Unlimited 
advancement opportunities. Salary, 
bonus, hospitalization and retirement. 
Send resume to Bryce S. Cockerham, 
Advertising Director, P.O. Box 2091, 
Amarillo, Tex. 79166. 


EDITOR & PUBLISHER for April 


| newspaper selling experience preferre 


WE’RE LOOKING for a Classified 
Manager who wants to prove himself 
and build a future. We are a 6,000 
daily in a solid growing community. 
Send resume and salary expected ta 
Les Hayes, Madera Tribune, Madera, 
Calif. 93637. *. q 


| 
~SaTsa~-r--__»»r nr _—A—_ 
DISPLAY ADVERTISING — 


WE’VE CREATED A NEW POSI- 
TION. Now we need a bright person 
to fill it. Take over complete operation 
of our sales end. This is an estab 
lished winner in the outdoor recrea- 
tion field that has outgrown its 
present staff. Position includes sales at 
top level and management. Gro’ 

potential is tremendous. Project has 
been put together by a prestigious up- 
per Midwest daily. Box 641, Editor & 
Publisher. : ! 


WE NEED A LEADER for award. 
winning display advertising depart. 
ment at the La Jolla Light-Journal, 
prestigious weekly in lovely coasta. 
community. You’ll be responsible for 
boosting sales, directing and inspiring 
an able young staff, client relations 
and administration. We seek a diplo 
matic, driving, creative person whe 
can break lineage records and continue 
to win creative awards. Possible fu: 
ture advancement with national news 
paper group, Resume, salary history 
summary of why you think you ca 
do the job to: “Display Advertising 
Manager,” c/o The Publisher, Light 
Journal, La Jolla, California 92037. | 


ASSISTANT ADVERTISING MAN- 
AGER for staff of 8 on 15,000 offset 
daily. Must be _ self-starter, able 
direct staff in all phases of sales an 
promotion. Excellent fringe benefi 

working conditions. Write R 
Withington, Hawaii Tribune-Herald 
Box 767, Hilo, Hawaii: 96720. 


a A 
NEED ENERGETIC self-starting "8 


play salesman with layout ability f 

10,500 afternoon daily in the heart 

New England’s smogless North on 
try. Good pay, fringes. Going offset i 
new plant this year. Write full partie 
ulars: Advertising Manager Terri Dud) 
ley, Valley News, | Lebanon, N.H 
03766. 4 


RETAIL ADVERTISING MANAGER 
for progressive Zone daily in ex 
panding market showing above averagé 
gains. Youth is no drawback for 


agement background required. Send 
sume including recent photo and sala 
requirements to box 6524, Editor 
Publisher. 


ADVERTISING MANAGER 


Youthful Colorado daily needs dynami 
leadership for position starting Jun 
1, 1978. You will supervise all ad de 
partments, prepare sales aids, promo 
tion, etc, contact key accounts and se 
policy. Youthful person with som 


to work with young staff, Start $50 
month plus benefits with automati 
increases. Maximum salary unlimit 
if you help us grow. 16,000 circulatio 
Send resume to The Colorado Dai 
P.O. Box 1719, Boulder, Colo. |80302. 


ADVERTISING MANAGER and 
sistant to publisher. Must be aggre 
sive in sales with proven track d 
Strong in promotion, ideas, layou 
Fast growing, top weekly. Outdoo 
recreation abounds. In beautiful Ar 
zona, Write fully, include pic, salar} 
needs. Box 614, Editor & Publisher. 


AD MANAGER for 10,000 dail 
in growing market. Must be 
in sales and promotion. Excellent 
ary, commission and bonus plan p 
excellent fringe benefits, Send res 
to T. George Washington, Box 
Madisonville, Ky. 42431. 


y offse 
stron: 


TENcED Notes salesman for 
6-day daily. $155 week, plus 
, ear allowance, excellent fringes. 
‘anagement opportunities in our 15 
per group. Must be able to SELL a 
st of 70 accounts and KEEP them 
Id. Must be able to SELL new ac- 
unts opening in this growing mar- 
st. Send references I can check, sam- 
es of layouts, snap-shot, Todd ay 
mden, Advertising Manager. G. 
adependent, Box 1208, Grand TGand: 
eb. 68801. 


DVERTISING MANAGER for daily 
’ 80,000, Western part of Zone 2. 
lust be able to organize and direct 
ar good staff. Salary $15,000 plus 
nus and all fringes. Write in strict 
nfidence. Box 664, Editor & Publisher. 


*™ YOU’VE MASTERED the art of 
les administration and are ready to 
ove up to broader management re- 
onsibility, here is the opportunity. 
ward-winning offset community daily 
eeds general manager with strong 
vertising background, plus_ good 
orking knowledge of other depart- 
ents. Prove you’re worth $20,000 to 
art and you’ve got it. Box 668, Edi- 
x & Publisher. 


D MANAGER FOR ESTABLISHED 
ND EXPANDING NEW ENGLAND 
Sg BOX 681, EDITOR & PUB- 


Ber ay AD SALESMAN. Must be 
aergetic self starter with layout abil- 


y. Position open immediately on 
vice-a-week paper. Write full par- 
Box 419, Chris- 


culars to Bill Hall, 
ansburg, Va. 24078. 


PPORTUNITY for energetic, aggres- 
ve sales person, with layout and de- 
gn ability, to get “a piece of the ac- 
on.”’ Little or no initial investment. 
onthly recreational tabloid and week- 
_ shopper have great growth potential, 
er small town living, 30 minutes 
‘om city, fishing, boating at doorstep. 
uy in or start for salary plus com- 
ission. Resume to Rodger McKown, 
rail Lakes News, Box 264, Granbury, 
2x. 76048. 


EDITORIAL 
TO REPORTERS ONLY 


re you a reporter for a small daily 
* weekly with clips showing you’re 
iady to move up? High class 33M 
rening daily in Chart Area 5, ex- 
ptionally modern in standards, out- 
ok, makeup, surroundings, equip- 
ent, has opportunity for you. Gen- 
ous starting salary, merit raises, 
oeral extras, congenial professional 
ssociates, top working conditions. We 
ant alert, ambitious hustler who 
ces to cover variety of general news 
y features. Box 584, Editor & Pub- 
sher, 


PORTS EDITOR for progressive 
orts-minded 17,000 daily in growing 
iburban community located in zone 2. 
pace of 3 to 5 pages devoted to sports 
handled well. AP sports wire avail- 
le along with 3 topnotch stringers 
id a fulltime #2 night man. Need 
cperienced career oriented person to 
it it all together, ‘Company benefits 


clude hospitalization, major med, 
muses, pension and profit sharing 
ans. 


ond resume and series of current 
k on sports pages to Calvin Craig, 
tor, North Penn Reporter, P.O. 
2x 390, Lansdale, Penna. 19446. 


STATE EDITOR 


‘fanted: Man or woman with journal- 
m background to take over state 
Caer of progressive Midwestern 
rnoon daily. Position entails super- 
on of 45 stringers, copy reading, 
writin ng, origination of feature 
serial, makeup of state page and de- 
ment of correspondent service. Ex- 
t opportunity, top working con- 
, generous salary. 
Editor Publisher, 
c tails of Beal Aces ane. Per- 
terview essenti 


ee EDITORIAL 


a4 


SEASONED URBAN AFFAIRS writer 
to concentrate on human _ relations, 
poverty, social programs, team report- 


| ing of related currents throughout the 


metropolitan scene, Digging and inter- 
preting, plus what’s significant day- 
to-day. We need a pro and can provide 
the work situation worthy of one. 6- 
day morning daily. Write to J. M. 
Milliken, Assistant. Managing Editor, 
The Journal Herald, Dayton, Ohio 
45401. 


THE MIAMI NEWS needs two copy 
editors, preferably younger persons 
with four-five years editing experience 
on smaller Florida papers. Must have 
firm command of copy desk mechanics, 
possess analytical, questioning mind 
and ability to write bright. snappy 
heads. Mail resumes to Mel Frishman, 
The Miami News, Box 615, Miami, 
Florida 33152. 


COPY EDITOR 


Expanding 40,000 PM daily-Sunday 
seeks copy editor who can write in- 
cisive headlines and appreciates eye- 
catching art and attractive layouts. 
Our award-winning offset paper, lo- 
cated in a dynamic Zone 4 university 
city, is staffed with bright, industrious 

people. To join us, write Box 616, 
Editor & Publisher. 


REPORTER, energetic, talented, per- 
haps recent J-grad, as addition to our 
staff that publishes fine quality weekly 
and several outstanding industrial pa- 
pers. Contact Malcolm Coe, Henry 
County Journal, Bassett, Va. 24055. 


EXPERIENCED REPORTER 
Position open (no new grads need 
apply) to the very few who have done 
it all and done it well, who can show 
solid clips. References ‘to back up ap- 
plications to Tucson Daily Citizen, a 


60,000 PM. Address: Dale Walton, 
Managing Editor, Box 5027, Tucson, 
Arizona 85703. 

DESKMAN—Beautiful Sarasota, Flor- 


ida, has much to offer for year round 
living. News editor for 5-day afternoon 
paper. Copy editing, page layout. 
Please write Personnel Director, Sara- 
sota Journal, Box 1719, Sarasota, Fla. 


33578, 
EDITOR 


Creative, energetic, aggressive. Solid 
background and/or degree in business 
or economics, Desk experience, Strong 
writer. Able to deal with community 
leaders in business and polities. 5-day 
daily business publication 
grow with the right person. 
Florida, Resumes to Box 607, Editor & 
Publisher. 


ENERGETIC, dynamic, aggressive 
deskman with managing editor poten- 
tial needed for growing Georgia 
suburban daily. Must have extensive 
reporting experience, makeup  exper- 
ience, and administrative ability to 
direct news staff of 8 and 3-man photo 
team. Local news philosophy and 
orientation essential. Sharp editing 
capabilities also necessary. Applicants 
must be mature, settled, industrious. 
No job hoppers need apply. Salary 
$11,500 to $14,500 depending on exper- 
“pee ability. Box 555, Editor & Pub- 
isher. 


DESKMAN 


In a rut on the beat? If you have 
realistic news background, move up to 
valuable desk experience with Chart 
Area 5 evening daily, 34,000 circula- 
tion. Involved is copyreading, head 
writing, participation in news deci- 
sions, picture selection, makeup, work- 
ing with competent staff, Excellent 
starting salary, outstanding extras, 
secure future. Tell about self to Box 
603, Editor & Publisher, 


EDITOR/MANAGER — 33,000 circula- 
tion diocesan Catholic offset weekly. 
Head editorial, advertising depart- 
ments. Pay equal to experience, drive, 
creativity. Complete details to: The 
Spirit, Box 909, Green Bay, Wis. 54305. 


x PUBLISHER for April 14, 1973 


‘ ASSOCIATE 


EDITORIAL 


OPPORTUNITY TO TRAVEL in AI- 
berta this summer for journalism stu- 
dent or beginner reporter, male or 
female. Salary, travel expenses and 
late model car provided. Write T. W. 
Pue, Sun Colorpress, 10026 109 St., 
Edmonton, Alberta, Canada, 


WOMEN'S EDITOR 


Bright offset PM in an exciting town 
looking for an editor to build depart- 
ment of 4, that will up-play news and 
service, down-play society. Paper’s a 
prize winner that emphasizes photos 
and color. Chart Area 4, Box 610, 
Editor & Publisher. 


EDITOR agricultural 
publication, general editorial desk, re- 
porting, rewrites, interviews, writing 
features, photography, travel Kansas, 
Colorado, Nebraska, Oklahoma, Texas. 
Ray Pierce, Editor, High Plains Jour- 
nal, Box 760, Dodge City, Kansas 
67801. Phone (316) 227-7171. 


SPORTS EDITOR 


Daily, 50,000 circulation, seeks hard 
working sports editor with a variety 
of experience. Strong on local sports, 
knowledge of layout, must know how 
to handle people. Zone 5, Resume, clip- 
pings, Box 640, Editor & Publisher, 


$13,000 PLUS for combination writer- 


deskman on Zone 2 daily. Box 629, 
Editor & Publisher. 
TRI-WEEKLY and central printing 


plant needs 3 experienced reporters. 
Must have camera ability. Phone (615) 
526-7161 and ask for Mrs, Williams. 


SO PX AEDITOR. 


THE LOUISVILLE TIMES has an 
opening for a competent copy editor 
with at least 2 years experience. Send 


resume, including references, to 
Michael J. Davies, Managing Editor, 
The Louisville Times, Louisville, Ky. 


40202. 


CRITIC-REPORTER 


Excellent reporter with arts, archi- 
tecture interests. A major opportunity 
to develop completely new concept in 
coverage for broad-based appeal. 
Needed: Dynamic writing, originality, 
a perceptive—and on occasion—amused 
and amusing eye. And with a newsy, 
down-to-earth approach. Let us_ see 
your resume, clips and views on the 
job. Box 660, Editor and Publisher. 


SOCIETY EDITOR — _ Experienced, 
strong on local, fast accurate copy, 
good layout, congenial. Ideal locale; 
expanding operation. Contact Thomas 
Hayer, Editor, Naples Daily News, 
Naples, Fla. 33940. (818) 649-3161. 


JOB WITH 
A CHALLENGE 


If you are aggressive, filled with ideas, 
work well with others and have sound 
judgment, we may have a place for 
you on our newsroom management 
team. City editor, associate news edi- 
tor positions open. Good pay. Person 
preferred with some management ex- 
perience. Send complete resume that 
will sell us. Illinois daily, 50,000 cir- 
culation. Box 634, Editor & Publisher. 


CONSERVATIVE metropolitan daily in 
Midwest seeks all-around editorial writ- 
er with specialization in national af- 
fairs. Familiarity with the Washington 
scene, especially Congress, as important 
as previous newspaper experience. Solid 
background in history and politics also 
useful. Job also involves opportunities 
in copy editing and page makeup. Box 
383, Editor & Publisher. 


EDITORIAL — 


WRITER/PHOTOGRAPHERS located — 


centers for continuing contributions 


in commercial fishing and work boat . 
i 


plus special assignments for trade jour- 


nals in fields mentioned (do not cover — 
pleasure boating or merchant marine). — 


Photos must be above amateur level. 
Send qualifications to Mr. Sarratt, 
ee Box 52288, New Orleans, La. 


EDITORIAL 


Mature all-around jour- 
nalist with minimum five 
years heavy writing and 
reporting experience for 
challenging, rewarding 


position on fast-growing 
national weekly tabloid 


based in Area 5. 


Salary range $13,000 to 
$18,000. Four day week. 
Tremendous future. No 
beginners or amateurs. 
Send resume to: 


BOX 650, 
EDITOR & PUBLISHER 


WOMEN’S EDITOR to head Family 
Living and Social News department in 


fast growing newspaper close to Bos- — 


ton. Must have 4-5 years experience, 
ability to prepare attractive layouts 
and supervise small staff. Starting 


salary $12,000 per year. Send resume 
to Box 617, Editor & Publisher. 


COPY EDITOR—Unusual opportunity 
for skilled journalist on nation’s lead- 
ing Black business magazine, Conveni- 
ent Mid-Manhattan location. Salary 
negotiable. Resumes will be held in 
confidence. Mail to Black Enterprise, 
Personnel Dept., 295 Madison Ave., 
New York, N. Y. 10017. 


EXPERIENCED REWRITE MAN 
sought for large morning and Sunday 
metropolitan paper in Zone 2. Salary 
in excess of $345 per week plus fringe 
benefits. Send full resume and writing 
samples to Box 682, Editor & Publisher. 


WRITER-PUBLICIST 


Walt Disney World, in Orlando, Flor- 
ida, is looking for a writer-publicist to 
write and edit releases for news and 
feature media and maintain media con- 
tacts. A strong background in news 
and feature writing for magazines or 
newspapers is needed with broad con- 
tacts with the media desired. Applicant 
must be dependable and of good per- 
sonality. Send resume, including salary 
requirements, to Walt Disney World, 
Professional Staffing, MA-1, P.O. Box 
40, Lake Buena Vista, Fla. 32830. 


PRACTICAL HORSEMAN, fast grow- 
ing monthly horse magazine based in 
West Chester, Pa., needs managing 
editor. Horse background, preferably 
hunter/jumper/thoroughbred oriented, 
is requisite in addition to editorial 
skills. Background, resume and salary 
requirements to Pamela Goold, Prae- 
tical Horseman, R.D. i, Box 256, 
Chester Springs, Pa. 19425. 


MILITARY REPORTER—Army and 
Navy weeklies. Military service re 
quired, Will train recent Journalism 
grad. Resume and tearsheets to: Arone 
Publications, P.O. Box 69, Arlington, 
Va. 22203. 
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. HELP WANTED eI 


EDITORIAL 


EDITORIAL 


New Desk 


. .. Just opened on a hot, ex- 
panding trade newspaper. We 
need one more seasoned re- 
porter who savors. reaching 
for a story thrives on 
deadline pressures and 
has the brains and brass to 
dig out a gutsy perspective 
piece and tell it like it is. 
You'll join a talented Blue 
Chip staff in a company that 
puts a premium on people with 
growth power. Our staff knows 
of this opening. Send resume 
and salary requirements in 
confidence to: 


Box 646, Editor & Publisher 
An Equal Opportunity Employer 
REPORTER with rewrite experience, 
wanted by Washington-based Catholic 
wire service, Guild scale, Write: Di- 
rector, NC News Service, 1312 Massa- 


chusetts Ave. N.W., Washington, D.C. 
20005. (No phone calls please.) 


FREELANCE 


WE’RE LOOKING for No-Fault In- 
surance items from freelancers any- 
where in the U.S. Write National 
Features Syndicate Inc., 1052 National 


Press Bldg., Washington, D.C. 20004. 
Ph: Fred Rosenblatt, (202) 393-1200. 
MAINTENANCE 


MAINTENANCE 
DIRECTOR 


Area 4 large metropolitan newspaper 
needs qualified maintenance director to 
be responsible for the repair and main- 
tenance functions of electrical machin- 


ery, air conditioning and all building 


maintenance. Must be knowledgeable 
in maintaining production equipment 
including Supermatics, High Speed 


- Goss presses with Fincor drives, Cutler 


Hammer stackers, Sheridan inserting 
machines and other miscellaneous shop 
equipment. Some technical training be- 
yond the high school level including 
electronics training. Salary $300 per 
week plus fringe benefits. Confidential 


: replies to Box 81, Editor & Publisher. 


MISCELLANEOUS 


NATIONAL WEEKLY with growing 
pains has the four following openings: 
MANAGING EDITOR 
Need strong. self-starter with 5 years 
experience, Reportorial background a 
must to generate exciting stories in 
addition to supervising a staff. 
CIRCULATION MANAGER 
Need promotion minded manager with 
the know-how to make sales soar. 
CARTOONIST AND ILLUSTRATOR 
Need a versatile, past worker with 3-5 
years professional experience. 

Send a complete resume 

in strictest confidence 

to Box 666, Editor & Publisher. 


a . 


PHOTOGRAPHY 


Ne ee at 


MAJOR MANIFACTURER in the out- 


— 


door recreation industry (Zone 65) 
needs an ambitious, hustling photo- 
journalist. Assiznments will cover 


studio-industrial-outdoors spectrum. 
Some travel, Excellent opportunity. 
‘Send resume to Box 678, Editor & 


NN 


PRESSROOM 


OFFSET WEB PRESSMAN to relo- 
camera and stripping 


experience preferred. Must be reliable. 
Good salary, benefits and working con- 
ditions. Box 348, Editor & Publisher. 
} 
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HELP WANTED 
PRESSROOM 


EXPERIENCED PRESSMAN for let- 
terpress suburban morning daily in 
Zone 5. Excellent future for qualified 
person, Growth company, liberal sal- 
ary, fringe benefits. Reply to Box 642, 
Editor & Publisher, stating qualifica- 
tions, experience and salary required. 


PRESSROOM FOREMAN for new 6 
unit Urbanite located in northern New 
Jersey. Looking for top quality person 
to work towards management level. 
$22,500 a year + profit sharing. Call 
Miss Melton, (201) 696-4222, collect. 


PRESSMAN for Goss Urbanite, Zone 
2. Send resume to Box 89, Editor & 
Publisher. 


PRODUCTION 


PRODUCTION MANAGER for_ offset 
weekly newspaper group in Bergen 
County, N.J. Must be adept at mark- 
up, layout, paste-up, all procedures 
from copy to camera. Have Compu- 
graphic, IBM, varityper equipment. 
Send resume to Box 630, Editor & 
Publisher. 


COMPOSING ROOM FOREMAN 
Large West Coast daily and Sunday 
newspaper is looking for a top flight 
foreman with proven leadership ability. 
Must be knowledgeable in a compu- 
terized cold type operation and fully 
understand operation of an ITU com- 


posing room. A _ challenging oppor- 
tunity with good salary and fringe 
benefits. Replies should include full 
details as to education, experience, 


earnings, ete. Box 638, Editor & Pub- 
lisher. 
An Equal Opportunity Employer 


EXPERIENCED GENERAL MAN- 
AGER for offset newspaper and job 
printing plant on Long Island. Must 
know cold type equipment, have bus- 
iness acumen, be able to schedule work 


flow. Box 651, Editor & Publisher. 
PRODUCTION MANAGER for offset, 
eold type 29,500 AM daily in ideal 


62,000 city in Region 3. Knowledge of 
computer and electronic printing tech- 
nclogy. Salary commensurate with skill 
and experience. Resume to Box 654, 
Editor & Publisher. 


PROMOTION 


HEY PRO, WOULDN'T 
YOU RATHER BE IN 
NEW ENGLAND? 


Major New England newspaper com- 
bination seeks promotion take-charge 
guy (or gal). Experience a-must. Once 
in a lifetime opportunity for a real go- 
getter! Send resume and present salary 
to Box 545, Editor & Publisher. 


PUBLIC RELATIONS 


Director Of 
Public Relations 


The University of Nebraska-Lincoln 


The Lincoln Campus of The University 
of Nebraska is seeking a Director of 
Public Relations. The successful appli- 
cant will administer and coordinate 
information and public relations serv- 
ices of the campus. An individual with 
preven communications and adminis- 
trative skills who can apply imagina- 


tion and initiative to furthering the 
university’s institutional objectives is 
preferred. 

Should have a bachelor’s degree or 


higher and experience in public or 
press relations, news media or similar 
activities in higher education and/or 
commercial setting. Salary open. Send 
resumes to: Office of the Chancellor, 
University of Nebraska-Lincoln, Lin- 
eoln, Nebraska 68508. 


An Equal Opportunity Employer 


ADMINISTRATIVE 


ACQUISITION SPECIALIST 


15 YEARS EXPERIENCE in group 
newspaper purchases. Analysis, eval- 
uation, finance, P and L/’s, market 
survey and projection, taxes, equip- 
ment, real estate. Simultaneous top 
management covers 25 years, so know 
what to look for and how to talk. Box 
601, Editor & Publisher, 


AD DIRECTOR—Productive manage- 
ment record in Retail, Nationa] and 
Classified; all ‘competitive markets. 
Additional know-how as sales account 
executive representing all-size papers 
on New York agency/advertiser con- 
tacts. Available for ANPA interview. 
Box 615, Editor & Publisher. 


DIRECTOR OF OPERATIONS 
or 
General Manager 
EXPERIENCED 20 years as publisher- 
general manager; ad, circulation and 
production director. Heavy on labor 
contracts, finance, cost analysis, qual- 
ity control, equipment, plant methods. 
Past service on papers to 400,000. 
Desires relocation. Confidences  re- 
spected, Box 598, Editor & Publisher. 


CIRCULATION 


HARD CHARGING, innovative, excel- 
lent track record. 87, Hconomics de- 
gree, 8 consecutive years of gains with 
4 price increases. Experience at top on 
metro and suburban, on morning, eve- 
ning and Sunday, non-union and union. 
Worked for 2 companies in 12 years. 
Box 566, Editor & Publisher. 


DISPLAY ADVERTISING 


AD MANAGER/SALESMAN — Am- 
bitious, promotion minded, thoroughly 
experienced all. phases advertising. 
Early 60’s, not interested in retirement, 
Box 411, Editor & Publisher. 


EDITORIAL 


I'M TIRED of apprentice wages. for 
journeyman quality work, 6 years ex- 
perience. 27-year-old family man seeks 


general assignment position. Relocate 
anywhere, Available immediately. T. 
Bruce Tober, 59-F Millside Manor, 


Delran, N.J. 08075. (609) 461-0879. 


REPORTER-EDITOR-DESKMAN. J- 
degree. 9 years experience. Brilliant. 
Industrious. Steady. Consider any loca- 
tion. Job’s the thing. Box 536, Editor 
& Publisher. 


YOUNG MARRIED sports editor of 
small town daily seeks better job. Will 
consider staff position. Box 519, Editor 
& Publisher. 


WIRE EDITOR, 31, seeks desk job 6 
years experience. Resume upon_re- 
quest. Write to Robert Thuman, 2721 
N. 4, St. Joseph, Mo. 64505. 


SUMMER JOB as reporter or editor. 
J-teacher, 44, Strong met experience. 
Box 6838, Editor & Publisher. 


MIDDLE EAST correspondent photo- 
journalist ready for reassignment in 
U.S, Have worked major U.S. dailies. 
Box 684, Editor & Publisher. 


ENERGETIC, ENTHUSIASTIC ’73 grad 
anxious to report in any Zone. BA in 
American Studies. Experience as col- 
lege editor and in commercial broad- 
casting. Available June 1. Resume and 
rer onentces Box 685, Editor & Pub- 
isher. 


CALIFORNIA—Prize winning female 
reporter, 10 years experience on dailies 


coast to coast, available for right 
news/features slot on California pa- 
per, versatile, imaginative, top pro, 
being stifled, make offer. Box 866, 


Editor & Publisher. 


EDITOR & PUBLISHER for April 1 


Positions Wanted... 


bl 


EDITORIAL 


NEED A HARD-DRIVING self-starter 
who knows how and where to _dig for 
local/state impact news in Nation’s 
Capital? Box 578, Editor & Publisher. 


WRITER-PHOTOGRAPHER with abil- 
ity to research, organize, write an 
illustrate features presenting in easy- 
to-understand language. Specialty how- 
to-do-it or human interest. Expert, ex- 
perienced photographer with 4 pub- 
lished books on photography which I 
wrote and illustrated. Will send sam- 
ples of published work before inter- 
view if desired. Available after short 
notice. Wayne Floyd, Rt. 1, Fayette- 
ville, Tenn. ; 


VERSATILE VETERAN more than 36 
years experience seeks return 
Florida or North Carolina PM_ desk. 
Healthy, non-drinker, Box 599, Hditor 
& Publisher. 


REPORTING or news executive job or 
aggressive daily, any size, sought bj 
reporter, 35, with MA and 9 years on 
general assignment, city hall, and 
political beats for 220M and 55M 
dailies. Box 527, Editor & Publisher. 


THIS JOB’S A DEAD END! Sports 
reporter experienced in all phases of 
operation seeks spot on larger stafi 
or small daily sports editorship. Bo 
613, Editor & Publisher. 


MANAGING EDITOR for small o1 
medium daily. Experienced with metrt 
standards and small city problems. Im 
prove your paper without increasing 
costs. Age 45, Ohioan, now in Florid: 
but location not as important as_ the 
right job. $15,000. minimum, Chas. 
Stine, 7169 Blanding, Jacksonville 
Fla. (904) 771-5371. 


FORMER LIFE CORRESPONDENT 
investigative, newsfronts reporter 
Random House author, seeks editoria 
position with a responsible newspaper 
1 am willing to do what others do, ~ 
enjoy work of a dangerous nature. Cal 
provide reviews and full references 
Prefer Zones 4, 8 and 9. Box 533 
Editor & Publisher. 


YOUNG GRAPHICS SPECIALIS1 
(28) has run news, sports and famil; 
desks on major metro. My innovativ 
layout and creative editing can bright 
en your newspaper. Box 576, Editor 4 
Publisher. 


AWARD WINNING reporter, 2 year 
daily experience, seeks challenging po 
sition. Top national references, soli 
clips, fellowship winner. Resume 01 
request. Any Zone. Box 573, Editor 4 
Publisher. 


TALENTED, YOUNG reporter too! 
year off to return to college for de 
gree. Now eager to get back to work 
4 years experience on metro dailie 
covering almost everything. Married 
27, some experience with camera an 
a real work horse. Box 626, Editor ¢ 
Publisher. 


ENOUGH basic training. Want a she 
at quality, father’s salary. History MA 
32, 2 years New England general as 
signment, reporter/photographer, news 
features. Box 568, Editor & Publisher 


| 
NEW JERSEY, 6 years in the hag 
locale covering it all. Also have 2 
years of pro hockey experience. : 
position covering hockey in season an 
another pro sport during the sum 
months. Will relocate. Box 577, Edi 
& Publisher. : 4 


FILM CRITIC: No cliches; no al 
stractions. The best you’ve ever reat 
Box 624, Editor & Publisher. 


REPORTER—Feature writer with 
service wants to tackle NYC or G 
fornia as youth news writer-editor, 
J-Grad,’ 22. Box 574, Editor 
lisher. 
4 4 


eee 
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__ EDITORIAL 


RAPHICS my passion. Looking for 
uper where typography and makeup 
~e important. Currently working in 
oston. Would like job here where I 
uuld help trim production time, Com- 
ete knowledge of offset and letter- 
“ess, Also experienced reporter, copy 
litor and supervisor, Box 637, Editor 
Publisher. : 


ROVEN LOYALTY to single em- 
oyer, newsman, BA, seasoned in 
ost phases of small daily—especially 
anaging editor, sports, area, wire 
orx—seeks to broaden horizons on 
nall daily, semi-weekly or wire-desk 
ork on larger daily. Box 621, Editor 
Publisher. 


PORTS WRITER, 24, 3 years on 
),.000 Southwestern Ohio daily, seeks 
ep up. Broad experience, looking in 
mee 4,5,6,9. Box 628, Editor & Pub- 
sher. 


AY ’73 GRADUATE, single, female, 
2, seeks copy editing job. Will receive 
A in English May 26, 3.56 average 
1 4.0 scale. Writing and editing ex- 
srience at Joliet, Ill. Herald-News. 
‘forked 2 years on college newspaper, 

on yearbook. Belong to English 
mor society, Lambda Iota Tau. Learn 
isily, quickly. Prefer job in Zone 5 
it_will go elsewhere. Box 638, Editor 
_ Publisher. : 


EWS AGENCY EXECUTIVE, 41, 
»w responsible for major agency op- 


‘ation, wants to switch to daily 
2wspaper as Managing editor, Box 
13, Editor & Publisher. 

ATIONAL AWARD-Winning editor 


ith 10 years varied experience on top 
astern daily, including arts, family 
age, Sunday magazine, sports, in- 
pth on all news. Seeks demanding, 
ssponsible post. 34, will travel. Box 
0, Editor & Publisher, 


ONES 6,7,8 or 9 preferred by news- 
an, 30, married, J-degree, experi- 
aced (8 years) reporter and editor, 
eking new job. Box 657, Editor & 
ublisher. 


XPERIENCED COPY EDITOR avail- 
ple immediately. 4 years of general 
ssignment and government beats re- 
orting for Midwest dailies; 5 years 
3 super-sharp copy editor (not just a 
opy reader’) for California daily, 
reulation 100,000, Experience includes 
andling 4 wire services, layouts, edit- 
ig a weekly entertainment section and 
zeasional film reviews. Excellent ref- 
rences. Prefer California daily. Gor- 
on Young, P.O. Box 863, Fresno, 
alif., 98721. (209) 229-1052. 


EASONED PRO wants to trade smog 
md earthquakes for clean air and 4 
vasons. Solid, varied 15 years experi- 
ace. Looking for permanent spot as 
litor, reporter. Family man. Top ref- 
“ences. Box 658, Editor & Publisher. 


REATIVE JOURNALIST, 28, with 
years experience including general 
ignment and business seeks report- 
& or editing job. Box 659, Editor & 
blisher. 


SSATISFIED with AP rewrite, seek 
e 7 legwork position on daily, 
‘e weekly or Public Relations. J- 
‘ree, Honors, Strong on features, 
-depth, investigative. Aggressive, 
etic and young. Box 661, Editor 
_ Publisher. 


ETIRING newspaper-wire _ service 
eteran seeks new connection. Prefer 
t area Zone 4 but will go most 
where for money. Jim Thomasson, 
4245, Atlanta, Ga. 30302, 


K reporter job on daily. BA, 22, 
suburban weeklies, Silver Screen. 
\ Rolling Stone, ete. 

. Begin May 23 anywhere. 
8. Nick Tee 2534 S.E. 


_ EDITORIAL 


BRIGHT, AGGRESSIVE reporter with 
some experience. Excels in interviews, 
features, investigative work. Double 
degree Journalism, Political Science. 
Has camera. Ready to win Pulitzer. 
Can supply resume, clips, references. 
Greta Gibson, 444 S. Ashland Ave., 
Lexington, Ky. 40502. 


COPY EDITOR, 51. News or sports. 
Ncw weekly news editor. Seek return 
to daily. Know makeup. Have _ been 
daily editor. Over 25 years experience. 
BSJ Northwestern. Minimum salary 
$200. Box 663, Editor & Publisher. 


MAJOR LEAGUE HOCKEY WRITER 
helps you outdistance the competition. 
Experienced deskman to boot. Box 
667, Editor & Publisher. 


SPORTSWRITER, 22 with 2 years 
experience for Zone 2 daily (28,000 
circulation) seeking position for Zone 
2, 3 or 5 daily. Experience includes 
sports writing, editing copy, layout 
and headlining writing with broad 
sports knowledge. Box 669, Editor & 
Publisher. 


HAVE NO EXPERIENCE reporting, 
but have done some writing and in- 
vestigative research at major news 
broadcast operation. Want to write 
news in New York, Connecticut, or 
New Jersey. BA, English. Box 671, 
Editor & Publisher. 


LOOKING FOR AN EDITOR? 


--With broad, useful experience 
(dailies, newsmagazine, suburban 
chain). 


—Ability to work with people ef- 
fectively. 


—Knowledge how to produce a 
newspaper of excellence and a product 
that readers value. 


A . then let me tell you more. Pri- 
marily interested in Managing Editor- 
ship of medium daily or news-manage- 
ment slot on larger paper. Prefer 
Zones 3,4,5,6,8. Box 673, Editor and 
Publisher. 


AMBITIOUS COPY EDITOR seeks to 
move ahead. Desire state or city edi- 
torship or desk supervisory post on 
medium-size afternoon daily. I’m 36 
with 12 years experience as editor and 
reporter covering all major beats. Lo- 
cated in Midwest. Write Box 672, Edi- 
tor & Publisher. 


COUPLE SEEKS relocation—Both have 
AB Journalism degrees and staff 60,000 
AM daily. He’s 26, has 4 years experi- 
ence in news, editing, photography, 
PR. She is 22, has year in PR and 2 
on paper, strong on features and 
news. Prefer Zone 4. Box 679, Editor 
& Publisher. 


YOUNG EDITOR wants reporting job. 
Now editor-in-chief 50M monthly pa- 
per. Love writing, need challenge of 
reporting. Age 24, MA, prefer Zone 2. 
Box 674, Editor & Publisher. 


AM EDITOR, 35; 15 years reporting, 
city desk, wire, news director, seeks 
return to PM. Wife newspaper woman. 
Box 677, Editor & Publisher. 


EDITOR OR MANAGING EDITOR— 
Now Managing Editor on 7-day paper; 
varied experience in news, sports an 
J-teaching; ready to move to paper 
with news emphasis (not a shopper) in 
South or Midwest. Box 606, Editor & 
Publisher. 


REPORTER, 25, seeks full-time mi- 
nority specialist/poverty beat job. 3 
years work: courts, general assign- 
ment, city hall, statehouse on metro 
daily. MA, Wisconsin, Journalism and 
Afro-American Studies. Extensive 
background in Black and Indian af- 
fairs. Hard worker; national awards. 
Can send clips, resume. Box 649, Edi- 
tor & Publisher. 


EWS 


PAPER DEPARTMENTS & AL 


EDITORIAL 


HONORS J-GRAD, 27, Michigan State, 
seeks Zone 5 reporting spot. Any beat. 
Box 676, Editor & Publisher. 


TALENTED, IMAGINATIVE young 
editor with 4 years experience wants 
position with newspaper or magazine 
in Zone 9, preferably northern Cali- 
fornia, Oregon or Washington. How- 
ever, I'll go anywhere for challenging 
work and fair play. Exceptionally tal- 
ented at feature and photo layout. Box 
675, Editor & Publisher. 


DEDICATED, energetic J-grad seeks 


| reporting position or combined duties. 


4 years on top campus daily plus pro- 
fessional experience, honors, Box 652, 
Editor & Publisher. 


EMPLOYED Managing Editor for a 
well-known, 70,000 paid-subscriber na- 
tional magazine seeks a more equitable 


salary. 10 years experience includes 
daily, business, industrial BA, MA 
equivalent plus. Prefer Washington, 


metro area, Will consider free- 
lance, relocation, Hard worker. Box 
658, Editor & Publisher. 


FREELANCE 


NEED <A_ BOSTON correspondent? 
Writer seeks reporting, feature writing 
assignments. Background: college pub- 
licist, business editor. Write Box 635, 
Editor & Publisher. 


WELL-TRAVELLED freelancer avail- 
able for (1) travel, (2) sports, (8) 
general assignments in U.S, Europe. 
Box 609, Editor & Publisher. 


ENGLAND, GERMANY, Switzerland, 
Austria—Traveling for 6 months be- 
ginning June. Experienced news, fea- 
tures, photo. Available for freelance 
Resienraente, Box 647, Editor & Pub- 
isher. 


FRENCH NEWSPAPER WOMAN— 
U.S. PhD. Available as correspondent 
or stringer. Can tackle any topic. Con- 
tact Marcelle Henry, 84 Rue Perronet, 
Neuilly, Paris, France. 


PHOTOGRAPHY 
MANY ASSETS, few liabilities as 
news photographer. Prefer mid-sized 


daily but open. Have quality references 
on character and capabilities, Box 611, 
Editor & Publisher. 


I'D BE 
BOX 665, 


NO PHOTO OPENINGS? 
WORTH MAKING ONE! 
EDITOR & PUBLISHER. 


oh <9 Ta 


PHOTOGRAPHY 


JUNE GRADUATE, BA in Photo 


journalism seeks work in photography mY 
-or photography and _ writing. 
and field experience. Zone 1,7,8,9. Re- — 


School — 


sume: 1987 Yank Ct., Golden, Colo. 
80401. } 


PHOTOJOURNALIST—Air Force vet-_ 
eran, single, 29, seeks position on a 
daily newspaper. Experience with 
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small daily, large weekly, and as col- 


lege editor-in-chief, plus some writing, 
will graduate in June with an Asso- 
ciate Degree in Applied Science in 


7 


Photography from Milwaukee Area 
Technical College. Tom Michele, 828 — 
W. State St., #100, Milwaukee, Wisc. 
53233. 2 
PHOTOGRAPHER with solid  back- 


ground is seeking staff position with 
progressive newspaper. College grad, 
young, energetic. Creative results. 
Write Box 656, Editor & Publisher. 


PRODUCTION 


I KNOW LETTERPRESS from top to 
bottom. I would like to know OFFSET 
from top to bottom. At present I am 
pressroom superintendent at a paper 
that has no intentions to change over 
to offset, with a circulation of 150,000. 
Box 579, Editor & Publisher. 


PHOTON OPERATOR, 5 years expe- 
rience; cold type markup training. 
Prefer Zones 7,8, consider all. Box 
623, Editor & Publisher. 


OFFERING OVER 17 years experi- 
ence in supervisory capacity (compos- 
ing room foreman to production man- 
ager). Desire move to a Southern 
coastal area. Hot and cold type opera- 
tion. Will provide resume. Box 593, 
Editor & Publisher. 


11 YEARS manager pressroom (letter) 
stereotype and mailroom, 2 years com- 
posing and engraving experience. 35 
years old and ready to go. Present cir- 
culation 185,000. Box 575, Editor & 
Publisher. 


PUBLIC RELATIONS 


PUBLIC RELATIONS position sought 
by capable professional with 13 years 
experience, Background includes mili- 
tary PIO, daily newspapers, University 
PR, 8 years as PR director in broad- 
casting. Strong  writer/editor with 
thorough knowledge of printing. Ss 
English with grad work in journalism, 
English. Age 36, married, 3 children. 
Location, salary open. Available June. 
Box 537, Editor & Publisher. 
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Hemisphere danger 


“Freedom of the press is being nibbled 
away in the Americas,” the board of di- 
rectors of the Inter American Press Asso- 
ciation was told last week at Montego 
Bay, Jamaica, after a two-day country-by- 
country examination by its Committee on 
Freedom of the press. 

“Many governments have come to be- 
lieve that the press is an instrument of 
their policies rather than a servant of 
society ... The pendulum has swung’ back 
to where it was 17 or 20 years ago. 

“Present days are reminiscent of those 
in which men like Peron, Trujillo, Odria, 
Batista, Rojas Pinilla, Perez Jimenez, and 
others were aiming their heavy blows at 
the free newspapers of this continent. 
However, there is a difference. Nowadays, 
governments—either dictatorial or pseu- 
do-democratic—are more sophisticated. 
Their methods of control of the press are 
more devious. Many times they do not 
attack frontally. They rather go around 
the flanks and prefer economic pressures 
and perverted legal procedures to direct 
assaults on publications. And while not 
engaged in such overt activities, they try 
to discredit the press in order to achieve 
their objective.” 

The IAPA noted that its biggest prob- 
lem is to convince the public of their own 
stake in a free press. 

“Tt is far from easy to protect the right 
of the people to be fully informed when 
the people themselves are indifferent to 
the fate of the news media . . . Public 
reaction to the attacks on the press have 
~ been shockingly mild. The serious threats 
to such a basic institution have not stirred 
the storm of protests that this deserves. 
To reverse this trend we must be as ag- 
gressive as possible. To accomplish such a 
task we must show the people that our 
struggle is their struggle; that our lot is 
their lot,” the report stated. 

The TAPA board took two steps toward 
this goal. 

To counteract the belief held by many, 
and fostered by some governments, that 
“freedom of the press” is a right of the 
press itself and not a right of the people, 
the IAPA formally changed the name of 
its free press watchdog committee to the 
Committee on Freedom of Information. 

It was also decided to revive its display 
‘advertising campaign explaining that free 
speech/free press belong to the people and 
is important to their right to know what 
is going on, The original campaign with 
Spanish text was widely used by Latin 
American newspapers a few years ago, it 
was reported. 

The IAPA found that Cuba, Haiti and 
Paraguay are the worst areas where gov- 
ernment suppression of information ex- 
ists. The people of Panama receive only 
information that serves the interests of 
the authorities. The governments of An- 
tigua, St. Kitts and Grenada continue to 
harrass the press. The government of 
_ Guyana is backing a Trade Union demand 
that 60% of a newspaper’s shares should 


60 


_ be given free to its employes. 


In the Dominican Republic, where free- 
dom has existed but where a newspaper- 
man was assassinated two weeks ago, a 
proposed bill would establish an assistant 
to the attorney general to prosecute viola- 
tions of the press laws. 

In Ecuador, the government is requir- 
ing licensing of publications and compul- 
sory publication of official handouts. 

Press censorship in Brazil is routine 
and sometimes discriminatory. One of the 
few newspapers that is fighting it, O Hs- 
tado de Sao Paulo, has had all govern- 
ment advertising withdrawn. 

In Peru, the importation and distribu- 
tion of newsprint came under government 
control on April 1. 

All of these developments have been 
fought vigorously by IAPA. 

With respect to the U.S., the [APA 
board viewed “with particular uneasiness 
the effect on the countries of the Western 
Hemisphere of any threat to freedom of 
the: press and the right of the people to 
obtain diversified news.” It stated that 
the U.S. has served as an ideal for an 
independent press and “any weakening of 
this ideal would cast a shadow over the 
entire hemisphere.” 

In an address to the JAPA board, 
Jamaica’s Prime Minister, Michael Man- 
ley, said that he and his government “are 
totally committed to the maintenance of a 
free press which will continue to present 
the news honestly and fairly, upholding at 
all times the citizens’ right to know.” He 
also made a plea for “social responsibili- 
tare? 

Because Jamaica has established diplo- 
matie relations with Cuba, the IAPA is 
appealing to Mr. Manley to initiate efforts 
with Cuba towards gaining the release of 
Cuban political prisoners especially the 40 
or more newspapermen who have been 
imprisoned for years. 

Noting that Simon Bolivar was in 
Jamaica when he wrote his famous letter 
to the peoples of the Americas arousing 
them to fight for their freedom, the [APA 
board issued a “Declaration of Jamaica” 
in which it said the free play of ideas and 
freedom of information is essential in so- 
cial and economic development. 
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“Freedom of the press must not 
identified with the defense of certain po 
litical and social systems. It is necessary 
to any of the systems that might be 
sought by free men. 

“The IAPA reminds the people of thi 
hemisphere that freedom of informatio 
and its basic tools, freedom of the ih 
and of expression, constitutes an irreplace 
able right in the search for formulas an 
solutions that will lead our people to a 
more decorous, just and prosperous fu- 
ture. Power can be shared by the people 
only to the extent that its hopes and dis+ 
sents can be expressed freely through 
diversified and independent means of com- 
munication.” 

Mrs. Argentina S. Hills, publisher of Ei 
Mundo, San Juan, Puerto Rico, was elect- 
ed to fill a vacancy on the board of dines 
tors. 


British newspapers | 
settle libel suit ) 


A libel battle between two of England’s 
major newspaper empires was settled 
April 9 in the High Court. 

The London Times apologized to Lord 
Rothermere, his son, and their newspa: 
pers, for “unjustified charges” containet 
in an article by Times columnist Bernare 
Levin. In addition, the Times agreed te 
pay the costs of the libel case, estimater 
at $125,000. 

The article by Levin, headlined “Prof 
and Dishonor in Fleet Street”, was pub- 
lished by the Times in March, 1971.. The 
article focused on the closing of the 
Sketch, one of the papers in Lord Rother 


~ mere’s group. Levin, formerly a columnis’ 


for the London Daily Mail, another © 
Rothermere’s newspapers, wrote scathing! 
ly of what he saw as the reasons for th 
closing and accompanying layoffs. 
Attorneys for Lord Rothermere said the 
Sketch, a tabloid, was closed under “a radi 
eal reonpaninati one of the group, mad: 
necessary by “severe economic losses.” 
Plaintiffs in the action were Rother 
mere, his son, Vere, and the Associates 
Newspaper Group Ltd., of which the seni 
or Rothermere is chairman: Defendant. 
were the Times, William Rees-Mogg, edi 
tor of the Times, and Levin. 
e 


Donrey Media buys 2 


Donrey Media Group, Fort Smith, Ark 
has acquired the Sweetwater (Tex.) R 
porter, a 5-day-a-week evening paper, an 
the weekly Nolan County (Tex.) News. 


CONGRESSMEN 
READ IT... - BELIEVE IT 
The Washington Star-News 
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_ Bloomington, Illinois 61701 


fast. 


When the Washington bureau chief of a national magazine called 
State Farm for car insurance cost data, we had our detailed research report in 
his hands before the day was out. 

Via Telecopier hookup between our home office in Bloomington, IIL., 
and our PR agency’s Washington D.C. office (800 miles away), we moved 
34 pages of graphs, charts and statistics in time to meet his deadline. 

Transmitting over telephone lines at the rate of a page about every 
four minutes, Telecopier can send to any place that has a telephone and a 
Telecopier receiver. (And that’s most major cities—and many smaller ones— 
in the U.S.) Bk 

By Telecopier—or telephone—we can 
get the facts you need to you...and get 
them there by deadline. 

If you want authoritative comment 
or opinion from the largest insurer of cars, 
homes and small boats, we can put you 
in touch with people qualified to give it— 
the chairman of the board, the president 
or any of the specialists we have in 
State Farm. 

Next time youre on a story 
on insurance, give us a call. 


State Farm Senior PR Assistant 
» Sharon Tallon and Telecopier: 
.. Part of the team that will get 

_ you the facts you need—fast! 


“TELECOPIER® is a trademark of 
XEROX CORPORATION.” 


STATE FARM 


INSURANCE 
® 


Call 309/662-2521 or 309/662-2063 
Public Relations Department 
State Farm Insurance Companies 


CITY HALL REPORTER RON aro lle students how to Raetiles a breaking news story. 


chin Press has annual 
‘rap’ with young journalists 


Itis tradition among staffers at The 
Cleveland Press to set aside a day each 
year to ‘rap’ with budding journalists on 
the staffs of junior and senior high 
school newspapers. 

The occasion is The Press Journalism 
Institute, and on March 27, more than 800 
students attended the 25th annual clinic on 
the Cuyahoga Community College Metro 
campus. 

Hour-long critiques by Press writers and 
editors enabled students to ask questions 
about news reporting, feature writing, 
interviews, headlines, editing and makeup, 
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PEAL @  CLEVELAN 


investigative reporting, sports writing, 
photography, columns, and editorial writing. 

At the conclusion, trophies and 
certificates of merit were presented 
newspapers for excellence in eight 
categories, with the winning schools 
enjoying a bonus of being able to send one 
student to The Press to spend an entire day 
with a reporter. 

The Cleveland Press, an afternoon 
Scripps-Howard newspaper, believes in 
encouraging young people in the pursuit of 
journalism, and one way to attract them 
early is through the Journalism Institute. 
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